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7 HE lure of riches quickly won by picking a few 
glittering gems from the gravel has drawn thou- 
sands to take part in the spectacular diamond 

rushes which have occurred from time to time in South 

Fortunes have been made in the 

past, and today independent prospectors are working, often 

for a bare subsistence, always expecting a large reward in 


America and Africa. 


the near future. Yet the com- 
mercial production of diamonds 
is now one of the most highly 
concentrated and closely con- 
trolled industries in the world. 

For practical purposes con- 
sideration of African output 
alone is necessary since, what- 
ever may be the potential yield 
of South America, its present 
share of less than 3 per cent 
of the world’s supplies elimi- 
nates it as a serious factor in 
the market. 

The “pipes” of blue ground 
from which the diamonds are 
mined have been the source not 
only of most of the larger 
stones but also of the major 
part of production, and they 
contain reserves which can be 
exploited for many years to 
come. Since 1888 when the 
first syndicate of producers was 
formed through the influence 
of Cecil Rhodes, supplies have 


to some extent been limited to prevent gluts and hold prices 
steady. This was made easier by the fact that nearly four- 
fifths of the entire production of the world came from the 
Union of South Africa, while German Southwest Africa 
contributed most of the remaining fifth. With the discovery 
of diamonds in other parts of the continent, however, the 


_—— 


*An article prepared by Commerce Monthly, published by the 
National Bank of Commerce in New York. 
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of G emt ‘Diamonds 





HE continued control of the dia- 

mond supply of South Africa seems 
now assured. The Syndicate has dem- 
onstrated its strength and the govern- 
ment of South Africa, which now has 
state control of all alluvial stones found, 
is in accord with the policy of restricting 
output and upholding prices. Unre- 
stricted sale of any South African gems 
is no longer possible. 

The conditions of recent years which 
precipitated the crisis which the Syndi- 
cate and the trade has so successfully 
weathered are well outlined in this brief 
history published by the National Bank 
of Commerce, together with the sum- 
mary of the present conditions which 
have put the diamond trade on the firm- 
est basis it has experienced for years. 














control of the Syndicate was materially weakened. The 
Belgian Congo became a producer in 1913, followed in 
1916 by Portuguese Angola. These two regions are really 
one immense alluvial field estimated at about 150,000 
square miles, the largest known in the world, and their 
output has shown an almost steady increase. 
Congo produced 15,515 metric carats of diamonds, in 1916 


In 1913 the 


with the Angola fields it ac- 
counted for 55,240 carats, while 
by 1920 this became 318,979 
carats and in 1927 was esti- 
mated as 1,176,000 carats. In 
1920 the Gold Coast was added 
to the list of producers, and in 
1925, Tanganyika. Their com- 
bined output for 1927 is esti- 
mated at 357,188 carats, of 
which 95 per cent came from 
the former. These newer 
sources of diamonds more than 
made up for a decrease of al- 
most 60 per cent in the output 
of Southwest Africa between 
1913 and 1927. 


& OME producers in these re- 
gions at times acted in con- 
junction with the Syndicate, 
but its control here remained 
negligible, and by 1925 it was 
further weakened by the break- 
ing away of an important mem- 
ber. Its reorganization had 


become imperative. The so-called London Syndicate, domi- 
nated by British and American capital, was therefore 
formed to take over the assets of the old one. 
cluded an agreement with the four great companies con- 
trolling diamond production and again gave the industry 
a feeling of security. For five years beginning January 
1, 1926, each firm was assigned a given proportion of total 
(Continued on page 68) 


It con- 















Diamonds, silver, 

high grade and 

popular priced 

jewelry may be 

featured for Eas- 
ter 


The display shown 
at the right fea- 
tures Haster 
jewelry at popu- 
lar prices 
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The Easter show 
window display 
should be radiant 
with color and 
newness 





This Easter dis- 

play was made by 

a well-known New 

York department 
store 


Easter and [ts Possibihties 


Attractive Jewelry Displays for the Occasion 


today as does Thanksgiving and several other holi- 

days. To many it still has a deep spiritual signifi- 
cance; but to many also it is simply another gift season— 
“little Christmas” as it has been quaintly and appropri- 
ately christened. And then there are the children to 
consider. The romance of Easter, like the romance of 
Christmas, overshadows the religious aspect, and they 
are far more interested in the rabbits and the Easter 


P tcter< presents as many aspects to the people 








Outstanding display of popular priced Easter jewelry by New York department store 


eggs than anything else. All of these can be appealed 
to in turn if the jeweler starts his Easter campaign soon 
enough—and the appeal will be far more successful if he 
does not try to reach them all with a single ad or 
display, but caters separately to the widely varying 
tastes. 

Since it is, first of all, a great religious festival, a 
season when all the devout are impelled to make offerings 
to their church, their pastor or their pupils, ecclesiastical 
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gifts of all kinds, from the golden vessels of the altar 
to simple cards of Easter greeting should be featured. 

An excellent suggestion along this line was given by 
the Heffern-Neuhoff Co., St Louis, Mo., who said: 

“Easter Giving—Many people at this season of the year 
desire to give something to their church in altar equip- 
ment. We have a special department of ecclesiastical 
goods of a better kind. A chalice and paten or altar desk 
make splendid commemorative pieces; as well as brass 
altar vases and candlesticks for those who desire to give 
something of more moderate cost.” 

They supplemented this ad with an appropriate window 
display. Against curtains of black and silver was placed 
a low stand covered with a richly embroidered altar cloth. 
On this was a silver 
crucifix, while scat- 
tered over the win- 
dow were ecclesias- 
tical offerings of 
different kinds in 
gold and silver. A 
dainty little remem- 
brance shown down 
front was a_ book- 
mark of three 
strands of lavender 
ribbon tipped with 
silver bible, crucifix 
and heart. 


6GDOLLANDS, also 

of St. Louis, 
suggested a rosary 
for mother, sister or 
some devotionally 
inclined friend, say- 
ing: “Jeweled Ros- 
aries.—Rosaries in 
gold and silver, 
some with precious 
stones—very beauti- 
ful. A gift of rare 
charm; a remem- 
brance to be highly 
cherished. Also gold and silver medallions.” 

And Donavan & Seamans, Los Angeles, Calif., sug- 
gested: “For the Loved Ones of the Family.” Why not 
give Mother a beautiful rosary at the Eastertide—or an 
illumined prayer book? A crucifix, a cross and chain, 
a silver bookmark—all are beautiful remembrances of 
this significant day. 

To the less spiritually minded, Easter comes as a day 
of rejoicing. It is a time of gift-giving—offerings to 
celebrate the exhuberance of the springtide. This joyous 
spirit was fittingly expressed by A. & C. Feldenheimer, 
Inc., Portland, Ore., who said: ‘Easter Gifts of Fine 
Jewelry.—Easter is a season of gift giving, second only 
to Christmas. A glance at our windows or a personal 
visit to our store will reveal a wealth of appropriate 
articles as gifts for personal adornment, as gifts for the 
home, all of the finest quality. Choice gifts may be had 
here at a small outlay—some as low as $1.00 each. This 
Easter give ‘Gifts That Last.’ ” 

While J. Herbert Hall, a leading jeweler of Pasadena, 
Calif., advised: “An Easter Interpretation.” Easter day 
is one of the jewels in the year’s calendar. 

Could anything better express the spirit of the day than 
gems—lustrous and sparkling! 

The fastidious woman will re-stock her jewel box for 
this day of days. She will see that the charm of her 
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new gown is augmented by the proper choice of a necklace, 
bracelet or rings, and the necessary accessories, such as 
a novel vanity, or a tiny exquisite watch.” 


OMPLEMENTING their newspaper suggestion they 

arranged a window to feature some of the jewel gifts. 
A false floor was built about three inches above the regu- 
lar floor, and covered with white felt. In the rear, on ihe 
actual floor, were boxes filled with growing spring flowers 
—bachelor buttons, jonquils and daisies—which, when 
seen from the front, looked as though they were growing 
out of the white floor. At one end was constructed a 
miniature pipe organ, with gilded pipes; while at the 
other, draped with a scarf of purple silk, was a stately 
Easter lily. Gilded 
stands of various 
shapes and sizes, 
with cushions of 
blue velvet, held 
pearl _ necklaces, 
rings, brooches, 
bar pins, gold pen 
knives _. cigar- 
ette cases, gold 
mesh bags and lin- 
gerie clasps. An 
art card advised: 
“Easter Gift Sug- 
gestions—Social, as 
well as for the 
Brides of Easter- 
tide.” 

Silver, too, forms 
a much appreciated 
Easter gift, and 
Donavan & Seamans 
Co., Los Angeles, 
showed at the top of 
their ad a modern 
bride admiring a 
massive silver tea 


A distinctive display of jewelry by a department store of Newark, N. J. urn, beside which 


was a tall stalk of 
Easter lilies. Sur- 
rounded by abundant white space a terse paragraph said: 

“Eastertide is Silver Time.—Eastertide, and the pass- 
ing of Lent, means announcements—showers, parties, 
then weddings. What joy the bride elect will have when 
she shows her wedding gifts. But from all the lovely 
things how fondly she will pause and gaze on her gifts 
of sterling silver. 

“Before her will be spread her table silver, the essence 
of beauty and refinement. How proudly she will show her 
tea set, candlesticks, water pitcher, center piece, and all 
those charming wares that proclaim silversmithing as one 
of the arts. 

“For over thirty years this store has gathered together 
the finer things for the bride-to-be.” 


actinic greeting cards should also be prominently dis- 
played, as they are not only profitable in themselves, 
but many people coming in to purchase these cards will 
see other items that take their fancy. As a general thing, 
cards of high quality should be featured, leaving the cheap 
ones to the five-and-ten. In all displays quality rather 
than price should be stressed. An excellent display was 
arranged by the G. L. Hall Co., Richmond, Va. A tall 
mound with circular shelves at intervals occupied the 
larger part of the window. On top was a big cardboard 
cut-out of Easter lilies and a small boy in a big colonial 
(Continued on page 69) 
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Statistics of Jewelry Production for 1927 


TATISTICS of jewelry manufactures for 1927 
S collected for the Biennial Census of manufac- 
tures last year by the Department of Commerce, 
(asummary of which was published in the last issue) 
are interesting. The fact that it shows a decrease 
in the total value of the products of 1.2 per cent over 
the figures for 1925 will not surprise those who have 
been studying the conditions of the industry for the 
past years. It will be noted that in the same time 
the number of establishments decreased in very much 
greater proportion, that is, from 1468 to 1367 or by 
nearly 7 per cent. At the same time, the number of 
wage earners increased 1.2 per cent and the total 
amount of wages paid in the industry increased 4.5 
per cent. The value of the production of jewelry in 
1927 is given as $164,865,057 and that of 1925 as 
$166,816,370. 

In the statistics of 1927 are to be found divisions 
of the industry which include “platinum,” “gold,” 
“gold filled,” “rolled plate,” “gold electroplate,” “‘sil- 
ver” and others that have not heretofore appeared in 
the census, and, although totals of these different 
kinds of jewelry and jewelry findings are given for 
1927, there is no way to make comparison with their 
production in previous years when they were not 
separated. Had this been done, it would have been 
easier to determine to which branches of the jewelry 
trade the decrease in business was attributable, as 
well as the curtailment of the number of establish- 
ments and the reduction in the value of the product 
of the industry, as a whole. 

One fact that the census figures brought out clear- 
ly and one not generally known in the jewelry trade 
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was, that of the 1367 establishments reporting, 491 
were located in New York; 188 in Rhode Island; 138 
in New Jersey; 135 in Massachusetts; 76 in Illinois; 
71 in California; 68 in Pennsylvania; 30 in Ohio; 23 
in Missouri; 21 in Michigan; 17 in Minnesota; 13 in 
Texas, and the same number in Washington; 11 in 
Colorado; 10 in Maryland and 9 in Indiana. Five 
firms reported from each of the States of Connecti- 
cut, Iowa, Kentucky and Nebraska, 4 from Louisiana, 
Oklahoma and Wiscensin and 3 from Tennessee. The 
remaining 18 were scattered over 16 States. It will 
be seen from this that New York is not only the 
largest but the dominating center of the industry, 
because even were the 135 firms reporting from 
Massachusetts added to the 188 from Rhode Island, 
the total in the eastern jewelry section would not 
begin to approach the number in the metropolis. 

It is pleasing to note that the Census Bureau has 
followed the suggestions made to it to divide the 
jewelry industry into its different branches in pre- 
paring the figures on production, and it is to be 
hoped that it will go further and treat each of these 
branches in detail both as to number of establish- 
ments, wage earners, amount of wages, cost of mate- 
rials, value added by manufacture, etc. Then and 
not until then will cur industry be able to use these 
figures to real advantage in drawing conclusions 
based on comparison of statistics from year to year. 





An Important Review of the Diamond Market 


GAIN the diamond and jewelry trades are in- 
A debted to the National Bank of Commerce of 
New York for laying before the public a con- 
cise and clear statement as to the underlying con- 
ditions of the diamond market and explaining clearly 
and succinctly how the Syndicate, which has contracts 
with all the producers of mined diamonds, demon- 
strated its strength in the recent crisis and how the 
Government of South Africa is in accord with the 
policy of restricting output and upholding prices 
and is in the position to enforce its views through 
the power it has under the Precious Stones Act, 
which legalizes state control of any alluvial stones 
found. This information is given to the world 
through a leading article, which appears in Commerce 
Monthly, just published by the National Bank of 
Commerce, under the title of “The Rising Price of 
Gem Diamonds.” 

This article reviews briefly the conditions which 
brought about control of diamonu output through the 
Syndicate and the factors that threatened this con- 
trol beginning with the development of the Belgian 
Congo fields in 1913, the Angola fields in 1916, the 
Gold Coast production in 1920, the Tanganyika dis- 
coveries and those in other alluvial fields in the last 
few years. It tells briefly of the reorganization of 
the Syndicate under the auspices of the British and 
American capital, the danger which arose through 
the increase in production of alluvial diamonds and 
how it was met by the passage of the Precious Stones 
Act; it tells of the attitude of the South African 
Government on the question of control of diamonds 
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tailment and regulation of alluvial production, par- 
ticularly those of Namaqualand. 

The review, of course, is a cursory one and touches 
but the high spots and important factors entering 
into the situation, but it gives to the investor of the 
country a fair idea of the underlying conditions of 
the diamond industry to- 
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and the reasons therefor, and the result of the cur- 
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tained in order to refute any wild stories as to the 
diamond market that may appear in newspapers or 
magazines in the future. Incidentally, they can do 
no harm to themselves or to their industry to call to 
the attention of their diamond customers, their bank- 
ers and their local newspaper editors the article 
which Commerce Monthly is now publishing. 








day and emphasizes to 
the world the fact that 


Be a Jeweler as Well 


the diamond market is Why They Like It as a Merchant 
on a more substantial 
and stable basis than it JoLLy’s wee v8 — 
has been — Sagi In 128 Fayetteville Street. psi aaa 
the course of this review . C- 
; Raleigh, N. C. essary for the retail 
the author says: , : 
I like THE JEWELERS’ CIRCULAR in its new jeweler to become a real 
“It now seems safe dress very much, and it is far more striking merchant than at pres- 
to assume that con- than it was in the old covers. ent. The day of the 
tinued control of the _ Tread it every week and always find interest- shopkeeper passed with 
diamond supply is as- ing and helpful information in it. I have in- the advent of the buyer’s 
sured. The Syndicate tended stepping in to see you on my trips to market several years 


which has contracts 
with all the producers 
of mined diamonds, 
has demonstrated its 


crisis and for economic 


New York, but as usual never find the time, but 


hope to do so some time in future. 
With kind regards, I am, ©” alone can succeed today. 


Very truly yours, 
strength in the recent (sgd) MRS. J. R. JOLLY, 


ago. The merchant 


We are glad to see a gen- 
eral awakening to this 
condition by the retail 


Pres.-Treas. jewelers who are appre- 


reasons the govern- ie pater a ciating more and more 
ment is in accord with _ Mrs. Jolly’s business, which was established the valuable suggestions 
the policy of uphold- in 1881, is one of the oldest and most highly in merchandising that 
ing prices since it de- respected in that section of the South. She and are given in this journal 
rives over £2,000,000 her predecessors in charge of it have been old from week to week, and 


annually in direct 
revenue from the in- 


and close friends of THE JEWELERS’ CIRCULAR 
for over four score years and we appreciate the 
fact that it is proving as interesting and in- 


we hope to do our part 
in this matter of instruc- 


dustry. Moreover, the structive to her today as it did to them in the tion even more capably 
Precious Stones Act past.—Editor of THe Jewevers’ CircuLar. in the future than in the 


legalizes State control 
of any alluvial stones 





past. 
But in this connection 








found. It is not the 

exploitation of these deposits which are compara- 
tively rapidly worked out, but an unrestricted sale 
of the gems which endangers prices and this is no 
longer possible.” 


The review also calls attention to the fact that the 
market price of gems * * * _ has been steadily 
upheld for the last 10 years with the exception of 
the temporary depression about 1921, and also calls 
attention to the fact that there is a fairly well sus- 
tained demand for the medium grades in smaller 
gems at prices from 30 to 60 per cent above the pre- 
war value, but a phenomenal call for the larger and 
finer diamonds, especially those of fancy cuts at 
prices from 100 per cent to more above 1913 values, 
saying: “Stocks of these are extremely limited and 
desired gems are often not to be obtained.” 

This review which ends with a brief statement of 
how the American diamond trade is affected by the 
smuggling situation is republished in full in this 
issue on pages 27, 68 and 69 for the benefit of the 
jewelers who do not receive a copy of Commerce 
Monthly, the magazine of the National Bank of Com- 
Merce, in which it appears. Members of the trade 
should familiarize themselves with the facts con- 





one note of warning 
should be sounded. In educating himself and his 
clerks the retailer of our industry should never 
forget that he should continue to educate himself and 
his employes as jewelers; for success in the jewelry 
business is to be obtained only through the confidence 
developed in the customer in the jeweler’s integrity, 
his ability and his knowledge as a specialist. It is 
these factors that give him his one advantage over 
the dealer in other industries who competes with him 
on jewelry merchandise. 
Therefore, we urge everyone to be a jeweler first 
and with this knowledge attained perfect himself in 
the principles of up-to-date merchandising. 








The first national merchandising exposition in the 
history of the United States—described officially as the 
“American Fair’—will be held this year from Aug. 3 to 
Aug. 25 inclusive, in the new Atlantic City Auditorium, 
the largest building of its kind in the world, it was an- 
nounced recently in New York city by United States 
Senator Walter E. Edge of New Jersey, Gov. Morgan 
R. Larson of New Jersey and Anthony M. Ruffu, Jr., 
mayor of Atlantic City. Mayor Ruffu explained that 
the object of the American Fair is to provide a new med- 
ium for promotional and merchandising activities. 

















































Capitalizing Beauty Parlor’s 
Proximity 


EXT door to the Armstrong Watch 

& Diamond Co., Toledo, Ohio, is a 
beauty parlor. Both are located on the 
second floor of a downtown office build- 
ing, but Armstrong has a bit of an edge 
on location, as he is next to the elevator, 
so all the beauty shop patrons pass Ly 
his door. Having the relative locations 
of these two shops in mind, see how the 
president of the Toledo Retail Jewelers’ 
Association causes all of the patrons of 
the beauty shop to know that he is a 
live, wide-awake fellow. A placard over 
each mirror in the beauty parlor reads: 
“You may have your jewelry cleaned 
free of charge, while having your work 
done here. Through the courtesy of the 
Armstrong Watch & Diamond Co. Ask 
your operator.” When a customer takes 
advantage of this offer, the jewelry to 
be cleaned is put in an envelope, sealed 
by the customer who also signs her name 
and address on the envelope. When she 
goes into Armstrongs to get her jewelry 
she signs on the reverse side of the en- 
velope. This precaution is taken to in- 
sure a person in receiving her right 
property. 

Doing minor repair jobs free for the 
operators and giving them first choice on 
new articles helps to keep alive the 
spirit of friendliness. Beauty parlor 
customers asking if it is all right to 
send articles in next door are assured 
by the girls that “It is a fine place and 
the boys are awfully nice in there.” A 
little speech that goes a long way in 
building confidence. Here is some- 
thing along the same line that other 
smaller merchants might try. Some- 
times Mr. Armstrong will take a $1,500 
bracelet in to show the girls next door 
and also around to several offices where 
a number of girls are employed. Never 
yet have any of these girls made a $1,- 
500 purchase or even a $500 one, but 
the number of $75 rings and $50 watches 
sold through this method is amazing. 

* * 7 . 


Acres of Diamonds 


“Acres of Diamonds” is the slogan 
used by B. W. Aikers Co., Knoxville, 
This play on the name is taken 


Tenn. 
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A MIGHTY SALE OF WONDERFUL VALUES! 











aN YOUR CHOICE 
qe Lady’s Solitaire Diamond Ring 
Man's Fashionable Diamond Rinz 
Lady's 3-Diamond Dinner Ring 
18-kt. White Gold Mountings 
Guaranteed $75 Values 


Ag.f5 


j $1 Weekl, 
Order Today! Sent oc Memeoran 
dum Subject to Approwal Prepaid 


“Send No Money—See it First 





CHOICE, LADY'S OR MAN’S 15- 
RUBY JEWEL WRIST WATCHES 
Handsome Guaranteed Cases 

Guaranteed $25 Values 
$1.95 Cash, $1 Weekly 95 
Sent on Approval Anywhere 


pucceee 


Write For Bargain Catalog Free! 


PEREL & LOWENSTEIN 


“The South’s Greatest Credit Jewelers” 
144 S. MAIN ST., Opposite Hotel Gayoso, MEMPHIS, TENS 











February sale announced by postcard 


from the story of R. H. Cornwell and 
has to do with the tale of an Arab who 
told a white man that away off, hidden in 
the mountains, lay acres of diamonds. 
To get to this far off place one must 
undergo great dangers and hardships. 
Every once in a while Aikers makes it 
plain in his institutional advertising 
that one can get the best of jewelry 
right at home without wandering far 
off to the big cities. 
* * oe 


Selling the Right Watch for the 
Right Occupation 


HOUSE can make more satisfactory 

watch sales if it will take the cus- 
tomer’s work into consideration before 
making a sale, counsels N. Tanenbaum 
of the Royal Jewelry Co., Knoxville, 
Tenn. “For example many men buy 
and wear wrist watches who never 
should be allowed to wear them, during 
their working hours anyway. In this 


The merchandising ideas published on these 
pages are gathered together by our field 
editor in his travels around the country. 
Read them, file them, profit by them. 


By Harry R. Terhune 
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class we can include brickmasons, car- 
penters, textile workers, sodawater jerk- 
ers, auto mechanics or most any of the 
rolled up sleeve jobs. All of these work- 
ers have bought strap watches and have 
found them unsatisfactory. The fault 
is not with the watch, it is with the 
man’s job. Our main trouble has been 
with the textile workers, on account of 
so much lint. This makes it necessary 
to have a wrist watch cleaned every six 
weeks, which very few of these workers 
will do. When a jeweler finds that he 
can make a longer profit on a wrist 
watch than on a pocket watch, he is very 
apt to sell the wrist watch, as the cus- 
tomer can be more easily persuaded to 
buy one. If a man holding any of these 
mentioned jobs does insist on buying a 
wrist watch, we always try to sell him 
a big one, as it will cause less trouble.” 


Repair Department Builds Good 
Will 

HE watch repair business is one of the 

best ways a jeweler has of attract- 
ing new customers to his store, believes 
J. M. Tindell, Knoxville. People will 
recommend an establishment which gives 
perfect satisfaction in its repair depart- 
ment, and this word of mouth adver- 
tising is most valuable. There is not 
much in the average jewelry store to 
attract the attention of the children or 
to make them want to return there. Mr. 
Tindell makes numerous friends among 
his young visitors by giving them small 
inexpensive gifts such as whistles, bal- 
loons and other similar toys. He has 
found this a good way to build good 
will. * * 


Mailing List of 30,000 Names 

EREL & LOWENSTEIN, Memphis, 

Tenn., who advertise as “The South’s 
Greatest Credit Jewelers” have a mail- 
ing list of 30,000 addresses within a 200 
mile radius of the store, located in Mem- 
phis. A regular catalog is sent to this 
entire list once a year, but to keep the 
store in touch with this list, a postcard 
announcing a special offer is sent them 
every sixty days. Returns from this 
postcard have proved to be a very good 
piece of advertising. The entire cost 
for the printing and mailing of the cards 
is only $14 a thousand. 
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Wise merchants profit by business-building merchandising ideas 
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A Buyer’s Monthly Statement 


Y the third of each month, every de- 
partment head of J. J. Freeman Co., 
Toledo, Ohio, receives a “Buyer’s Month- 
ly Statement.” This is a comprehensive 
summary of exactly what has taken 
place in his department during the pre- 
ceding month. It also tells the precise 
standing of that department as com- 
pared with a year ago. A study of 
this form shows the wide range of vital 
information placed in the buyer’s hands. 
Line No. 1 shows the purchases for 
the current month, together with the 
total purchases to date. 

Line No. 2, the per cent of net mark- 
up. Most departments of the store 
endeavor to maintain a net markup of 
40 per cent. If by chance this averages 
only 38 per cent, the answer to “Where 
did I slip?” is found in Line No. 4. 

Line No. 3 is self-explanatory as is 
the next one. 

Line No. 5 is more important than 
the average store realizes. Nothing 
more clearly represents the wide gulf 
that separates the storekeeper from the 
merchandiser than does this one detail. 
Acting on the sound premise that an 
article has only one basis of valuation, 
that of customer or immediate sale 
value, is the reason for keeping the in- 
ventory at retail price. This practice 
is commonly in vogue with many ad- 
vanced merchandisers, particularly in 
the department store field. “An article 
is worth only what it will bring,” is an 
excellent principle, according to the 
head of this store, Norman E. Hascell. 

Line No. 5 in turn has a great in- 
fluence in keeping Line No. 6 at the 
right figure. 

Under Line No. 7 are grouped all the 
various expenses chargeable against the 
department. Then the general adminis- 
trative expenses, such as rent, light, 
heat, income tax and 40 other expenses 
are prorated and charged against the 
department. The net profit of this de- 
partment is the difference between all 
these expenses and the net markup. 
Many expense items are incurred by the 

buyer, so by bringing these to his atten- 
tion regularly, is a way of keeping them 
ata safe minimum. Before these sheets 
go to the buyer, they are passed upon 
by the Chief, consequently many perti- 
nent comments, either praise or caution, 
are apt to be jotted down under “Notes.” 
Naturally figures from each department 
are tabulated on one large master sheet 
for the executives of the store.—H. R. T. 


cd * * 


Common Sense Buying 


Four questions asked by I. B. Gold- 
man, of Perel & Lowenstein, Mem- 
phis, when buying: 

(1.) What class of people will this 
article appeal to? 

(2.) What price will it have to be 
marked to pay a satisfactory profit? 

(3.) Will this class of people buy it 
teadily at that price? 
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BUYER'S MONTHLY STATEMENT 


DEPARTMENT 





ACCOUNT 


Purchases at retail 


Sales 
Mark-Downs 
at retail 


Turnover-times 


DIRECT EXPENSES 


Salaries 
Commissions 
Rent 
Advertising 
Express & Freight 
Telegrams 
Boxes 
Supplies 
Laundry 
Wrapping 
Linens 


Display 


TOTAL DIRECT EXPENSE 





os), 


THIS YEAR LAST YEAR 


CURRENT To 
MONTH DATE 


CURRENT To 
MONTH DATE 











Department heads in store of J. J. Freeman Co. every month receive one of these 


(4.) Can enough items be sold to in- 
sure a profitable buy? 

Nothing is bought that can’t be profit- 
ably and readily sold, and at the same 
time allow the store a reasonable profit. 
“We buy in small quantities even though 
we have a big outlet,” he said. All nov- 
elties are considered on the “in and out” 
basis, that is, one order only—for no 
matter how good it goes, it is always 
the second order that sticks and causes 


the loss. 


Believes in Price Tickets 


A L. ERSKINE of the George T. 
¢ Brodnax Inc., Memphis, Tenn., 
one of the largest jewelry establish- 
ments in the South, believes that it is a 
mistake for the big stores to make a 
practice of showing merchandise in their 
windows without price tickets. To quote: 
“One failing in the public mind is that 
they think they can buy cheaper in the 


little stores than in the big ones. Pos- 
sibly this thought has been strengthened 
by the size of the big store, the array 


- of spotless plate glass from the front, 


the dignified salespeople inside, and the 
fact that the windows are sparingly 
dressed with unpriced articles. Good 
sound institutional advertising copy, 
shot quite often between seasons, and 
prices on a reasonable amount of ar- 
ticles in the windows, will go a long way 
toward breaking down that belief.” 


aE ok * 


Each year Galt & Bro., Washington, 
D. C., send out a little red morocco 
book to several thousand of their cus- 
tomers. These books are two inches 
long and one and a half inches wide, 
and contain the usual identification data, 
a complete calendar, place for stamps 
and memorandum pages, also a short 
history of this hundred and twenty-five- 
year-old jewelry establishment. 





Use these ideas—direct from the firing line of business 
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How Washington Jeweler 
Uses ‘Rotogravure Section 


the bills. 


Seventy per cent of all successful sell- 


ing copy today is 
devoted to pictur- 
ization coupled with 
brief but adequate 
descriptions, be- 


INETY per cent of all clever news- 
paper advertising today is directed 
at women because advertisers are begin- 
ning to recognize that it is the female 
and not the male who is doing most of 
the buying today—the male simply pays 


Continuity and Pictorial Illustration Bring Good Results 











reading public which pays ample divi- 
dends. Through eye appeal and con- 
vincing, but brief selling copy, they have 
paved the way to sales which are 
clinched by the excellent merchandising 
illustrations and suggestions thus thrown 
out from week to week and which have 
attracted favorable attention. 











KAY JEWELRY COMPANY, 407 7th STREET NW 
ADD A CLOCK 


and your whole room gains—charm—interest —life! 
~~ ‘The First Time Ever Offered At This Price!? 


, Westeninater CHIME Clock 











cause it is recog- 
nized that the world 
is living in pictures 
and that lengthy 
verbose conversa- 
tion in newspaper 
copy fails to ring 
the bell with the 
average reader. 
This is an age of 
speed with pictorial 
salesmanship tuning 
in on the spotlight 
and playing to the 
public footlights 
with the eye appeal 
in advertising, coup- 
led with a brief but 
convincing sales 
message which de- 
livers its selling 
argument in the 
flicker of an eyelash. 
And so it is only [| 
natural that the 
Kay Jewelry Co., of 
Washington, D. C., 
should have chosen 
the rotogravure as 
a sales vehicle for 
catching and _ hold- 
ing the public’s 
fancy in the brief 
space of time that 
can be given to the 
reading of a newspaper advertisement. 
It is a well recognized law of human 
nature that both men and women are 
naturally attracted by pictures and 
secondly, that it is human instinct to 
find out what the picture is all about, 
so that rotogravure advertising caters 
to the whims in human nature by first 
presenting an enticing picture and next 
briefly describing it. 
The Kay Jewelry Co. has found a 
way of attracting the attention of the 
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Group of rotogravure ads by the Kay Jewelry Co., 
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They advertise regularly and con- 
sistently the year round, thus covering 
not only all seasonal appeals, of which 
there are many, including Valentine’s 
Day, George Washington’s Birthday, St. 
Patrick’s Day, Mother’s Day, Easter, 
Graduation, etc., but also covering the 
season of spring and fall weddings, and 
harping also upon birthdays. 

In between the march of events some 
good talking point is unearthed and 
paraded before the public gaze to im- 





Washington, D. C. 


plant a generous buying impulse in the 
public mind, such as for example the 
idea of a semi-annual trade-in watch 
sale, or a trade-in clock sale, or a dia- 
mond import sale to stimulate the sale 
of diamonds. Again the rotogravure 
may be used for featuring wrist watches 
only, or diamond rings only, or to fea- 
ture clocks, ete. 
Thus has the 
Kay Jewelry Co. 
staged a _ success- 
ful advertising 


campaign in the 
Sunday _roto- 
gravure — that 


branch of the Sun- 
day morning news- 
paper which the 
average news 
paper reader picks 
up first and which 
is given first con- 
sideration, even 
before the head- 
3 lines of the day 
Fez. are glanced at. 
And so they 
have selected the 
rotogravure sec- 
tion to carry their 
Sunday newspaper 
advertising in pre- 
ference to any 
other section of the 
paper, to convey 
through the me 
dium of fetching 
illustrations, with 
adequate but brief 
descriptions, the 
message of jewelry 
and to stimulate 
the desire of the 
reader to devote 
more of the family 
budget to the sen- 
timental things 
which make life 
more comfortable and really worth while. 


NOTHER phase of Kay success is 
attributable to the fact that they 
are consistent advertisers who believe 
in the force of continuity from which 
ultimate results can be expected, know- 
ing that the world is not convinced, 
conquered or converted in a day, a week 
or a month, but that continuous adver- 
tising the year round produces the type 
of sales results that ought to be expected 
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from the entire capital investment. 

Truly the rotogravure section, in 
color, of the Sunday newspaper supple- 
ments, provides an excellent sales ve- 
hicle for spreading a few interesting 
pictures and facts before the buying 
public for Sabbath day consumption. 
And in this way the Kay Jewelry Co. 
gets before the public a concise picture 
of what they have to offer and at what 
price. 

Perfect illustrations not only attract 
the attention of readers as they go 
glimpsing by but the advertising copy 
used is also read because the advertising 
plays up to the psychology of human 
nature, which delights in pictures and 
then seeks to find out what it is all 
about. 

Advertising of this type is also 
strategically placed at a logical point 
in newspaper space where the average 
reader is bound to stumble across it in 
looking over the picture section, and 
the law of averages in catching and 
fostering attention to the advertising is 
greater than in any other section of 
the large Sunday edition, while at the 
same time the average reader has more 
leisure to look over the pictures than 
on any other day in the week. 

Rotogravure is also successfully used 
in presenting pictures of the store win- 
dows and the interior of the store. 

Thus through the medium of the 
rotogravure the jeweler can get before 
the public a worthwhile story which is 
told in a worthwhile way and aptly 
suggest timely purchases, thus actually 
creating desire for jewelry merchandise 
in not only new prospects, but also sug- 
gesting further uses for regular cus- 
tomers. 


NOTHER feature which can be in- 

troduced in rotogravure advertising 
is to feature charge accounts and the 
pulling power can thus be detected by 
the number of accounts opened if roto- 
gravure is the only advertising used dur- 
ing the month. 

Rotogravure advertising not only at- 
tracts attention to the jeweler and his 
“wares,” but these sunbursts of color 
are also particularly effective as busi- 
ness-builders and good-will messengers. 
Through psychological and subtle buy- 
ing suggestions thrown out on the roto- 
gravure screen the Kay Jewelry Co. has 
effectually succeeded in annexing more 
business from week to week and month 
to month, and so achieved a continual 
growth in the annual sales volume, all 
of which simply demonstrates that a 
good ad on Sunday more than pays its 
way in the long run and brings in a 
satisfactory influx of patronage. 








d bene Bunde & Upmeyer retail jewelry 
store at Milwaukee took over a “jingle 
contest” conducted by WTMJ, Milwau- 
kee Journal radio station, for the week 
of Jan. 14. They have provided three 
lines of a single and listeners-in are 
requested to provide a fourth line. 
Twenty-five dollars in merchandise was 
furnished for the week’s best last line. 
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The Merchant Who Wins 


By R. F. N. 


UCH has been written on retail 

jewelry advertising. A great deal 
has been said about distributing the 
jeweler’s sales throughout the entire 
year instead of allowing the business to 
be one of two seasons. Business in any 
line is developed by creative effort. 
This is done largely by the power of 
suggestion. Naturally, effective adver- 


FALKENBERG’S 


PRE-INVENTORY SALE 
OPENS TOMORROW 9 A.M. 


AND WiLL CONTINUE FOR SEVEN DAYS—ENDS JAN. 26th. 
OUR FIRST SALE IN 23 YEARS BUSINESS IN WALLA WALLA 


IN ORDER TO REDUCE OUR STOCK BEFORE INVENTORY 
WE HAVE DRASTICALLY CUT PRICES IN EVERY DEPARTMENT. 


EVERYTHING IN THE STORE REDUCED 
15% to 50% 
(EXCEPT A FEW. CONTRACT LINES) 
This is Your Opportunity to Buy 
Falkenberg Quality Merchandise 
at Tremendous Savings 


BEAD THIS LIST OF TATIVE 
AND THEN COME IN AND SEE OUR STOCK. 
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Watches Silver Plate 
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0.00 Ring .! £29.09 Wrist Watch, $15.00 $3.78 
2 #15,00 Wrist Wateli, $11.25 
“ Poeket Swe Blige Pens othe 
Cuff .Links Pen & Pencils Tuxedo Sets Watch Cases 
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Tie Pins Mountings Watch Chains Knives 
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Because Of The Radical Reductions Terms Of The. Sale Are 
CASH, NO REFUNDS OR EXCHANGES. 


K. FALKENBERG 


“Quality Jeweler” 











40-42 E. Main St. 


Phone 500 








How Walla Walla, Wash., jeweler re- 
cently conducted pre-inventory sale 


tising pre-supposes common sense mer- 
chandising. The intelligent jeweler 
studies what his people want or notes 
what he believes he can sell them and 
makes every effort to obtain merchandise 
which is in keeping with his particular 
business. To obtain exclusive, rich- 
appearing articles at a good range of 
price will be his aim in order to main- 
tain his traditional reputation as a real 
jeweler. He will devote painstaking 
thought and effort to obtain merchandise 
that is a little different from that which 


is sold outside of the regular jewelry 
industry, so that he will have something 
worth talking about in his advertising 
and an opportunity to do more effective 
creative work. 

* * * 

The appeal of beauty is powerful. 
Beautiful things, whether dress req- 
uisites, jewelry to match the gown or 
home requisites, such as silverware, and 
wisely selected side lines will certainly 
afford the modern jeweler an oppor- 
tunity to do some real profitable adver- 
tising both in his local newspaper and 
direct by mail. 

Many lines are striving for a hearing 
nowadays and judicious advertising is 
what enables the merchant to make him- 
self heard in the great din of competi- 
tion. Spasmodic advertising is prac- 
tically useless. The public must be kept 
continually reminded. Suggestions must 
be made. The progressive jeweler keeps 
posted on current events, weddings, 
births, etc. He suggests gifts to be 
presented to associations, to pastors, 
etc., and has a calendar of selling events 
always on his desk. He operates by the 
calendar and on schedule. This is what 
department stores do; otherwise they 
would never have their big turnovers. 
The average jeweler, of course, cannot 
make any such elaborate play for busi- 
ness as the department store but he can 
in his own way use forms of advertising 
that will be profitable. 

* * 

HE so-called out-of-town jeweler 

particularly should be a good mixer 
as this is another form of advertising. 
He has the advantage over the depart- 
ment store on account of the personal 
contacts which he is able to make and 
which too often he does not make.owing 
to his own inertia or for temperamental 
reasons. These are handicaps which 
should be overcome. The go-getting 
jeweler with a smile who keeps posted 
on everything that goes on in his com- 
munity and takes some real interest in 
his home town need not fear outside 
competition, for the world is attracted to 
those who are liked and it is up to the 
home town merchant to make himself 

liked. A happy optimistic spirit in 
one’s advertising will help to make the 
jeweler popular and he, of course, must 
live up to this optimism. 
* * & . 

| geet begets energy and the jewel- 

er who keeps continually on the 
move mingling with his fellowmen keep- 
ing his stock up-to-the-minute, his win- 
dow displays timely and attractive, who 
attends meetings connected with the wel- 
fare of his town, who takes an interest 
in his home town’s social, industrial and 
educational problems is doing personal 
advertising that will net him handsome 
results and make his printed page ad- 
vertising all the more acceptable and 
resultful. 
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This Jewelry Store 


S pecializes in 


Diamonds and Distinctive 


Merchandise 


occasions 





AY back in the days when he was doing con- 
Wy siderable engraving and general repair work, 
while holding down his job in a jewelry store, 
Sam R. Westhafer avowed that when he started his 
store there would be two things he would not have there. 
Of course, this store to be was then in the dim future, 
but when his shop finally materialized no watchmaker’s 
den or jeweler’s lathe was to be seen. When his store 
at last opened in Grand Rapids, Mich., it had at first 
more of a gift shop atmosphere. This, however, was 
quickly changed with a sign overhead reading, “West- 
hafer Diamonds.” 
This is not a regular jewelry store by any means, just 
a shop specializing in diamonds with individual settings, 
semi-precious stones, considerable out of the ordinary 
costume jewelry, together with a carefully selected line 
of handbags and general novelties. These particular 





Sam R. Westhafer, Grand Rapids, Mich., has 
ideal little store of worthwhile gifts for all 


Well-chosen gifts mark the store of Sam R. Westhafer, Grand Rapids, Mich. 
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This show window says: “I’m your gift shop” 











lines were selected as a result of several years’ study 
of many jewelry stores, for Westhafer has spent several 
years on the road. He therefore was able to form posi- 
tive thoughts of what this ideal shop of his would be, 
hence the specialization in the named fast moving ar- 
ticles. 

At least two things observed to be done in this small 
but active shop are worthy of the consideration of other 
merchants—windows and the way he boxes his merchan- 
dise for delivery to the customer. 













HE one and only window is trimmed every day. 

Reason. The act of completely changing the win- 
dow may take an hour at the most. What better way 
of stopping the passing throng than to have a series of 
different interesting items each day? Rings are heavily 
featured one day, costume jewelry the next, silver novel 
ties the next, and so on. The aceom- 
panying photograph shows more of 4 
general display. —- 

Every piece of jewelry leaving the 
store is placed in a neat appropriate 
box. Even if the article is only a $8 
string of beads, it is boxed and as care 
fully wrapped as though it were a $500 
ring. The underlying reason for this 
is the department store habit of wrap- 
ping the lesser priced articles rather 
than boxing them. Some jewelry stores 
also do this, under the impression that 
they are saving a few pennies by not 
using a box. One of Mr. Westhafer’s 
convictions is that this method alone 
has a decided influence in giving his 
store the proper prestige. 

Other jewelers who put their merchat- 
dise in neat boxes bearing their name 
all give testimony as to the goodwill 
building value of this procedure. 
Slogans used by jewelers are: “Our 
name on the box means reliability,” 
“Look for our name on the box,” “If it 
pears our name it must be right,” “Our 
name means quality, etc.” 
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Novelties of Distinction Seen by 
Dame Fashion on Fifth Avenue 


By Isabelle M. Archer 


new evening costumes of this spring is the latest model piece costumes, but they are particular favorites for the 


E new evening appropriate for wear with the striking flower patterns are being used as well for two and three- 


in handsome dinner rings. It is 
shown at the top of the page as it was 
worn lately at a supper-dance held at one 
of New York’s famous hotels near Cen- 
tral Park on Fifth Avenue. Costume 
colors range themselves into high tones, 
pastelle tints, half tones of tan or gray 
and black or white, and these rings are 
chosen as a distinct contrast for these 
gown color schemes. This ring holds a 
large marquise diamond for the central — 


simple little frocks. At the neckline is 
a soft fold of the silk, an open-patterned 
brooch matching the one which fastens 
the knot of the girdle. The wide open 
sleeves show the bracelets to advantage, 
and the handbag has a corded material 
for the upper portion and a band of fine 
kidskin ornamented with a spiral of gold 
wire across the lower edge. The brooch 
designs show a raised disk-shape with 
wire loops running from a central 


gem with three trapeze-shaped emeralds on either side. faceted topaz. The earrings repeat this finial for the 


These emeralds are slanted for the ring shoulders, stepped ear-stud and the 


looped wires make the pendant drop. 


down in angles to reach from the high central gem The necklace repeats the use of the gold in a 
to the ring circle at the sides. This use of double row of rondells carried out in the gold wire. 


baguettes or oddly shaped colored gems for the 


ring bezels and a large marquise, oblong, square Matching brooches are attracting unusual at- 
or lozenge-cut diamond for the main stone is a_ tention this spring. [Illustrated we see one of 
gesture toward the modern in new rings. these latest combinations in these ornaments. 
On the two-toned scarf is a large dagger 
An artistic and perfect jewelry ensemble brooch, while the close-fitting hat holds a 


for the spring is one carried out in fine matching jewel. 


Bars of black onyx make 


gold work, with or without faceted trans- the center details in these pieces, while 
parent gem stones for its decoration. baguette diamonds are ranged on either 
A complete set of fine gold jewels was’ side and diamond triangles finish the 
used in the manner shown in our ends of the decorative sections. The 
illustration where the new silk frock scarf warrants special notice. It is 


was in a dark brown with a light one of those new 


scarfs with bands 


pattern and the jewels made ear- of two colors running the full 
rings, choker necklace, a pair of length of the neck scarf. This 
matching brooches, bracelets, one is in black for one side and 
finger-rings and a handbag. white for the other. Satin is 
The frock material was one — the chosen material. 


of the new crépe silks. Its 


ground color was dark The men, too, favor 
blue with .flowered de- black onyx for their 
sign carried out in tones jewels this spring. An 
of yellow, brown and evening dress set is 


green. These new _ illustrated where 
flowered silks with pattern is mode 
dark brown and istic; they form 


the 
rn- 
a 


the high colors double rectangle 


for the small with high round- 
(Continued on page 69) 
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e Nore | ewels 
and 


Smarter (lothes 


Paris Edict to the Fashionably Dressed 
W oman—N ew Pins, Brooches and Rings Vie 
With Buckles and Necklaces for Milady’s 


Favor 


Paris answer to what the stylishly dressed woman 

will wear. A census of the jewelry worn at any 
smart gathering would leave a large percentage of fine 
gems worn with the scant gowns that make today’s 
formal costume. The effect of scantiness is enhanced 
by the quantity of jewels and the way they are worn. 
A favorite evening fashion is the effect of completely 
bare shoulders—less gown, minus shoulder straps, but 
many glittering diamonds. Shoulder straps do exist of 
course, but—in the Chanel manner—they are invisible in 
effect. Two tiny straps of flesh-colored net are almost 
unnoticeable, even on a gown of light hue. To emphasize 
their invisibility, French- women are wearing two large 
diamond pins at the front base of the straps—to suggest 
that possibly, because of the lack of shoulder straps, 
the gown is pinned to the flesh below either shoulder. 
The pins, of course, are identical. They are usually of 
generous size, and would be striking if worn singly. The 


Paris an clothes and more jewels seems to be the 











This is the way that pearls are being worn 

on the Riviera—ropes of them, in a thick 

choker that is held in form by a large brooch 
like an old-fashioned miniature 
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Thirteen of these large discs set with as many 
large diamonds make up a handsome necklace 


effect of the two pins altogether is startling, says a 
writer for the National Jewelers Publicity Aassociation. 
Another fashion that relies upon the brooch pair, is the 
gown that is almost identical, back and front. An ex- 
ample is the dress of plain colored velvet, made on classic 
lines, with plain skirt, corsage slightly bloused and deep 
V-shaped decolletage. The dress is cut equally low at 
the front, with the V filled in at the base with flesh 
chiffon. The only ornament on the dress is the hand- 
some buckle at the right side, in diamonds, emeralds and 
onyx. When the wearer’s back is turned, the twin of the 
buckle is worn on the belt at the right side also, so that 
only in side view are the two buckles visible at once. 
Two matched brooches or pins are likewise worn on 
day-time dresses—sometimes each at the corner of a 
square neckline, sometimes the two buckles worn on the 
shoulder. The right shoulder pin is newer than the left; 
especially is this so if the pin or pair of brooches are of 
large size. Rings in pairs and groups of three are equally 
fashionable. Single diamonds or square-cut emeralds are 
worn on the game finger with two rings set with semi- 
precious stones of different color, but identical cutting. 


HETHER to show off pretty ankles or because 

their arms are so covered with jewels that there is 
no room for one more bangle—the young women of Paris 
are wearing ankle bracelets. Even in the coldest and 
wettest weather, there are no galoshes, in American style, 
to cover the ankles that pass the Cafe de la Paix. The 
parade that passes by shows silk stockings and ankle 
bracelets as proof that cloudy. skies cannot dampen 4 
Frenchwoman’s love of beautiful clothes and jewels. 
Ankle bracelets, as Paris wears them, are never nakedly 
exposed, except during stockingless days at the seashore. 
They are worn next to the skin and covered, but not 
concealed, by the fine mesh of sheer stockings. The 
most handsome are in platinum, with a flat jeweled clasp, 
but those in gold or silver are more popular. They must 
be of flat links, like the one pictured, fitting snugly about 
the narrowest line of the ankle. 


L , ppomgmei which are marvels of the designers’ art 
are now being turned out by Paris jewelers—orna 
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Two of these Paris 
buckles of diamonds 
and onyx set in plati- 
num are worn on the 
evening gown whose 
front and back are 
identical 
fine jewelry, fine gems 
being employed, although 
naturally imitations soon 
spring up. For some 
weeks or even months, 
however, the new design 
is not imitated. It is 
only later on that the 
pattern becomes common, 
owing to the _ technical 
impossibility of turning 
it out in cheap counter- 


Paris wears the soli- 
taire rings of faceted 


part, without allowing a diamond or square-cut 
certain lapse of time to emerald with two other 
evolve. By this time the rings, with large round 
wearer is tired out of this settings 


special buckle or corsage ornament and replaces it by 
another, the gems being utilized again for another 
ornament, or a piece of jewelry, thus showing again 
the truth that women have at last grasped that gems, 
like radium, are practically speaking, inexhaustible. 


HE corsage buckle fashion has dawned quite 

suddenly, only those in the secret having made 
provision of “fine” jeweled objects suitable for this 
purpose. They are fairly large, measuring eight to 
ten centimetres in breadth. They resemble the fash- 
ionable bracelet in design and are composed of some 
few large gems, such as diamonds, sapphires, emeralds 
cut in facets, but in the new ornament, the essential 
pattern, the basic design is carried out almost al- 
ways in baguette diamonds, alternating with baguette 
sapphires, while a kind of mosaic pattern, on varying 
levels is characteristic of this ornament. Some of 
these novelties are vaguely reminiscent of a flower. 
A rose, for instance, is conventionalized by an out- 
line of baguette rubies, on a groundwork of diamonds, 
While the whole is surrounded by gems matching the 
central design. 


ROOCHES and barettes are more exclusive than 

' Some other more democratic articles of jewelry. 
This property of the new fashionable brooch is empha- 
sized in the newest bar brooches with pendantifs. The bar 
18 about 10 centimetres in length, prismatic in shape, 
m Platinum, set with diamonds, fairly large in size. There 
8 a pendantif, attached to one end of the brooch, com- 
Posed of four gems, two diamonds and two emeralds, 
threaded alternately, the chain of gems finishing with a 


&e pearl, pear-shaped. 


A “Pagoda” brooch is something of a curiosity as well 


_—— a —E 
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ments that are now 
almost indispensable 
for women’s wear of a 
late afternoon or eve- 
ning. It is these 
ornaments that allow 
of the sheath gown 
being worn long after 
it has ceased to be a 
novelty in any sense of 
the word, the new de- 
sign in ornament, 
raising it from the 
commonplace. These 
dress ornaments are in 
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as a novelty, the brooch, representing a pagoda, is formed 
of tiny diamonds, making a background, upon which the 
essential parts of the pagoda, such as the edges of the 
roof, etc., are outlined by baguette rubies and sapphires. 


HE attempt on the part of fancy comb, hairpin and 

other trades to introduce the 13-centimeter coiffure is 
not succeeding. The only concession made to fashion is 
the habit of pinning curls to the hat, that are put on with 
the headgear to form a pretty frame to the face, while of 
an evening curls are worn, but the generality of women 
cannot afford the upkeep of false hair, either sewn inside 
the hat or for putting on of an evening. It is becoming 
evident to every woman that long hair ages the wearer, 
especially with a thin and young silhouette. Therefore the 
longer hair, with the attendant curls, are only seen 
among women who desire change, who want something 
different, to raise them from the ordinary run. At 
any rate, for the present designers of jewelry need. 
not fear the changes brought in by a fuller silhouette 
or by long hair. They can continue to design, while 
makers can continue to provide for the thin woman, 
clothed in. a standardized gown, with the minimum of 
material that requires hanging about with bulky 
jewelry. The gown is becoming more and more a back- 
ground, only a rich one, in many cases, but still a 
background to the scheme of decoration imposed. This 
is the reason for the mosaic patterns, merely patterns 
superposed, for the heavy gold chains, to show up 
against a sombre gown, for the idea of wearing 
parures instead of odd bits of jewelry, the jewelry 
often predominating the dress. This stabilization of 
modes, for the present, is 
all good for jewelers, who 
can design, compose and 
carry out their ideas with 
a certain period of stabil- 
ity stretching out before 
them. 


CO) ith all this splendor 

featured in fans, 
modern débutantes, de- 
spite their scorn for all 
Victorian institutions, are 
taking great pains to ac- 
quire the fan technique 
so skillfully practised by 
their grandmothers that 
it caused one alarmed 
male to remark: “Women 





Twin brooches’ are 
worn on this Paris 
gown to give the ef- 
fect that they pin the 
gown in place. Both 
brooches are of baguette 
and faceted diamonds. 


are armed with fans 
as men with swords, 
and sometimes do more 
execution with them.” 

Fans are again in 
fashion’s favor and 
the Paris shops are 
now displaying a wide 
variety of pleasing ex- 
amples. The fan has 
not been in popular de- 
mand for some time 
and its return is hailed | 


with delight by so- One of the latest ankle 





ciety leaders. bracelets seen in Paris 
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The New 
GRANADO ‘Fatiern 


Rich with the inherited beauty 
of Spanish - Colonial design. 
Smartly modern with its long 
and slender handles, its straight 
lines and simple clean-cut sur- 
faces. A pattern which is be- 
ing instantly acclaimed as the 
present-day ideal of truly beau- 
tiful silver. 
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Some of the 
pieces of unusual 
early silver which 
were shown re- 
cently at the 
American Art 
Galleries in New 
York. They in- 
clude a repoussé 
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silver Passover 
bowl with five 
cups, an old sil- 
ver Chanukah 
light, a pair of 
Torah Finials 
and a silver or- 
nament in the 
Steiner collection 


News Notes from Russia 





Problem of Chronometers and Scientific Timepieces Is Raised by Soviet Professor—Ural Emerald 
Mines Discussed by Soviet Writers—Electrification of the Ural Region Is Being Pushed 
Ahead—Hope for Further Soviet Influence on World Platinum Market Is 


ROFESSOR IVANOFF, director of 

the Pulkovo Observatory, has asked 
the Soviet authorities to send a few men 
to Geneva or Paris, there to study the 
making of chronometers and other exact 
timepieces. Professor Ivanoff states that 
the Soviet Republic has not a single 
satisfactory shop of exact mechanics 
which could clean and fix timepieces used 
in the Russian observatories. This 
causes serious handicaps in the work of 
various Soviet scientific organizations, he 
says. The savants working in the Pul- 
kovo Observatory propose the establish- 
ment of a special shop at the observa- 
tory, where Russian horologists gradu- 
ated from the French and Swiss schools 
would devote all their time to the fixing 
of chronometers and other scientific 
timepieces. It is very likely that the re- 
quest of the Pulkovo scientists will be 
complied with. 

* * * 

The Ural Museum at Sverdlovsk has 
recently received four ancient silver 
plates, a rare Indian lamp also made 
of silver, and several necklaces, all found 
in the fields of the Viatsky Province, 
and judged to be of the fourth and 
seventh centuries A. D. Two of the sil- 
ver plates are of Byzantine origin, 
while the other two are adorned with 
engravings showing Persian kings 
hunting. 

a * oo 

The Soviet press publishes some new 
statistics on the emerald mines of ‘the 
Ural. 

“Monetnaya Datcha” is called the best 
section of the emerald-bearing lands of 
the Soviet Union. “Monetnaya Datcha” 
8a narrow strip of land, about 25 kilo- 


Held Forth by Moscow Writer 


By ALBERT PARRY 


meters long and one kilometer wide, 
“with a productive strength of about 
0.71 meter,” situated in the upper 
reaches of the Bolshoy Reft River, 85 
kilometers from Sverdlovsk (formerly 
Ekaterinburg, the capital of the Ural 
region). The richest of the “Monetnaya 
Datcha” group is the Maryinsky mine, 
under exploitation since 1831, and cele- 
brated for the rare apple-green emeralds 
found there. The Maryinsky mine is 
situated at the most northern point of 
the section. The central group of the 
section, comprising the Troitzky, Lub- 
linsky, and Sretensky mines, is poorer in 
its output, while the southern group, 
comprising the Ostrovsky and Krasnobo- 
lotsky mines, is the poorest of the whole 
of the “Monetnaya Datcha.” 

Emeralds, in length up to 30 centi- 
meters, and in width up to seven or 
eight centimeters, are found in the Ural 
Mountains, but rarely any emeralds of 
larger size. The Soviet writers main- 
tain that the days of bigger emeralds 
are over because of the “ruthless meth- 
ods used by foreign concessionaries in 
the Ural region before the war.” The 
first topographic map of the emerald- 
bearing lands of the Ural was prepared 
only as recently as in 1920, though the 
exploitation of the emerald regions was 
first begun nearly a century ago. A 
systematic study of the emerald deposits, 
and ‘introduction of modern scientific 
methods into the mining of the Ural em- 
eralds, were among the plans of the 
Soviet State trust “Russkye Samotzveti” 
up till lately in charge of the emerald 
mines. 

The plans of electrification in the Ural 
mining regions are being energetically 


pushed ahead. Six million rubles (about 
$3,000,000) were expended in 1928 in 
the work of putting these plans into 
effect. The gigantic project will be 
brought to its final tovich by 1935. The 
first electric lights and power will be 
supplied to the mines in 1930. 
* * * 


Khochu Vse Znat (“I Want to Know 
Everything”), a popular fortnightly of 
Moscow, acquaints its readers with the 
fact that “in connection with the decline 
of Soviet platinum production, Canada, 
United States, Australia, South Africa 
and Colombia had increased their plati- 
num output four times as compared with 
their pre-war activity.” The unknown 
author states in the same article: “How- 
ever, in spite of the fact that by 1927 
the world platinum output had already 
exceeded the pre-war figures, platinum 
prices remain at about the same high 
levels, partly because in the period of 
1913-1927, when platinum production 
was at its decline, some substitutes were 
used for platinum.” Yet not in all 
cases can these substitutes successfully 
replace platinum. We might safely say 
that platinum has not as yet lost its sig- 
nificance, and therefore the Soviet 
Union will, for a long time to come, 
greatly influence the platinum market 
of the world.” The author gives the 
following statistics: “While in 1913 Rus- 
sia supplied the world with 90 per cent 
of its platinum, in 1923 only 42 per cent 
of the world’s platinum came to the 
earth’s surface in the Soviet Union, and 
56 per cent in 1926. Four tons is the 
annual world output of platinum, and 
platinum reserves of the world cannot 
be defined at the present time.” 
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Nebraska Stands F irmly Behind A. N. R. J. A. 


Members of State Retail Jewelers Association Also V ote to Endorse Jewelry Institute of America 
at Closing Session of Convention at Lincoln—Resolution Adopted Approving Activities of 


National Body and Officers Chosen 


LINCOLN, NEB., Feb. 23.—The Ne- 
braska Retail Jewelers Association will 
continue in affiliation with the American 
National Retail Jewelers Association, 
although efforts were made at the Lin- 
coln convention to bring about an ap- 
proval of the Jewelry Institute of Amer- 
ica combined with an attempt to with- 
draw the affiliation of Nebraska Associ- 
ation from the National Association. 
On motion of past national president, 
Tinley L. Combs of Omaha, the motioi 
was amended so that the Doyle activity 
was approved, but striking out the 
part which referred to withdrawal 
from the National organization. This 
was voted at Lincoln late Wednesday, 
at the closing session of the convention 
of the association, at the Lincoln Hotel 
after an all-afternoon battle on the floor. 
The battle centered not so much around 
whether or not to adopt the Doyle Plan, 
but rather the fight centered around the 
question as to whether in adopting the 
plan, the State association should be 
automatically dissolved, and _ affiliatior 
with the A. N. R. J. A. withdrawn. 

The fee for participation in the Insti- 
tute, or Doyle Plan is $10 a year. Secre- 
tary Ed. Fanske who favored the new 
plan, announced flatly that most of the 
out-state jewelers would not feel that 
they could afford to pay $5 into the 
A.N. R. J. A., and $10 into the Institute 
at the same time, and for that reason he 
favored dropping the national affiliation. 

Several members from the floor in- 
sisted it would be a mistake to get off 
one horse in the middle of a stream 
without first having a firm hold on at 
least the tail of the other horse to as- 
syre themselves of being dragged out 
of the stream, while they held that the 
Institute plan is not yet functioning. 

Fenton B. Fleming of Lincoln was the 
floor leader in the fight to cut off na- 
tional affiliation and adopt the Doyle 
Plan in its embryo. 

Tinley L. Combs of Omaha was the 
opposition leader. “Do you realize what 
you are doing, Mr. Fleming,’ Combs 
pleaded, “when you are asking us to cut 
ourselves off from the parent organiza- 
tion that has done so much for us all 
for so many years and is still doing it? 
Do you realize what we are doing when 
we cut ourselves off in this manner, and 
have as yet nothing in its place that is 
definitely functioning.” 

Mr. Combs did not oppose the Insti- 
tute plan. But he wanted the organiza- 
tion to remain intact as an association 
and retain its national affiliation, at 
least until the newer Institute gets to 
functioning and proves that it can serve 
the retail jewelers as well as or better 
than the A. N. R. J. A. can. “If it is 
true that some of the members cannot 
pay the extra $5 for this national 


affiliation, I will see that the National 
refunds their money at the end of the 
year,” said Mr. Combs. 

Charles T. Evans of New York, secre- 
tary of the American National Retail 
Jewelers’ Association, spoke repeatedly, 
urging continued support of the national 
association and showing the able work it 
is carrying on in behalf of the trade. 





T. L. COMBS, PRESIDENT-ELECT 


As to adopting the Institute or Doyle 
Plan he suggested waiting a year or 
two. “This institute is not going to 
close its doors to you,” he said. “You’ll 
have plenty of time to get in.” 

After an all afternoon battle, the vote 
came a few minutes before 5 o’clock, and 
while the Institute plan was approved, 
the association was retained intact, and 
the National affiliation was preserved. 

Tinley L. Combs of Omaha was quite 
naturally elected president of the or- 
ganization. After making the battle he 
did to hold the association together, it 
was natural that those present should 
hang upon him the job of doing it. M. 
L. Jones of Fairfield, Neb., was made 
vice-president. Henry W. McDonald, 
Omaha, was appointed by President 
Combs as secretary and treasurer and 
the executive committee consists of Lou 
Schwaner, Scotts Bluff; Albert Edholm, 
Omaha, and R. A. Meyer, Grand Island. 

The convention started off with some 
250 present. An excellent convention 
group for Nebraska, considering that 
the thermometer was standing at from 
four to two below most of the time dur- 
ing the convention, with four below 
zero the opening day. 

President W. J. Breckenridge of Hast- 
ings, Neb., urging the importance of 


organization to accomplish ends for the 
common good, pointed out that during 
the present session of the legislature the 
active factor in this association has al- 
ready stopped some vicious proposed 
legislation. 

Bartley Doyle, Philadelphia, spoke on 
the Jewelers’ Institute of America. 
Ralph Roessler, Marion, Ohio, former 
regional vice-president of the national 
association, urged the jewelers to get 
behind the institute, and said what 
America needs are manufacturers 
ethical enough to sell only to wholesalers, 
and then strong enough to maintain 
the retail prices. 

W. B. Ryans, vice-president of the 
First National Bank of Lincoln, speak- 
ing on the financial situation, stated 
that the West is in excellent shape. 
However, he felt that the day of the 
little individual business, just minding 
its own business, and taking no interest 
in the other fellow, has gone forever. 
The big chains and big consolidations, he 
held, would force the independents to 
come closer together and recognize their 
common problems and meet them, or 
perish. 

T. L. Combs of Omaha, Frank Hannis, 
York, and Fenton B. Fleming of Lincoln, 
were chosen to constitute the resolutions 
committee. 

J. L. Snyder, of the Western Glass 
and Paint Co., spoke on the value of 
the store window. 

R. C. Leydecker of Omaha, spoke on 
“Cooperative Advertising.” Mr. Ley- 
decker is an advertising man for the 
Omaha Bee-News. He is the man who 
handled the joint advertising campaign 
for the Omaha and Council Bluffs Jewel- 
ers’ Guild before the holidays. 

Robert Barton, sales manager for the 
Elgin National Watch Co., in a lecture 
Tuesday, said his company has an elabo- 
rate campaign to make even better 
goods, and to give the legitimate mer- 
chant unusual help. 

Resolutions adopted the last day re- 
affirmed allegiance to the American Na- 
tional Retail Jewelers’ Association and 
its officers. 

The resolutions recommended that 
certain railroads be urged to see that 
employes have their watches cleaned and 
adjusted at stated intervals as provided 
in their book of rules, instead of leaving 
it to the jeweler to notify them and urge 
them to come in. It was pointed out 
that the Union Pacific Railroad compels 
the men to have this attended to at 
stated intervals while most other roads 
merely suggest it to the men. 

Another resolution expressed the as- 
sociation’s pride in the National Jewel- 
ers’ Mutual Fire Insuranee, and con- 





(Continued on page 55) 
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Reports on Trade Associations 





Federal Trade Commission Recommends to Congress That They Be Given a Definite Place and 
Responsibility by Means of Licensing System—“Open Price” Work and Other Activities 
Discussed—Associations, a Highly Constructive Influence in Business W orld, Have 
Come to Stay—Danger of Reverting to Policies of Past Years 


WASHINGTON, D. C.—Declaring that 
trade associations have come to stay be- 
cause of their possibilities in public ser- 
vice, the Federal Trade Commission has 
submitted to Congress a report recom- 
mending that trade associations be given 
a definite place and responsibility in the 
social order by a licensing system, de- 
signed not so much for their regulation 
but as a means of providing the Govern- 
ment with full knowledge of what they 
are doing. 

The Commission also recommended 
that the United States Census Bureau 
be given power to compel the return of 
needed statistical information from all 
manufacturers and dealers, thus insur- 
ing satisfactory development of trade 
statistics with regard to accuracy and 
comparability from month to month. 
The suggestion was made by the Com- 
mission that the practical application of 
the anti-trust laws might well be clari- 
fied or extended with reference to the 
circulation of identified price and other 
statistical information. 

The Commission’s report was made in 
response to Senate resolution calling for 
an investigation of the activities of so- 
called “open-price” associations. The 
Commission replied that it found no out- 
standing general differences between 
open-price and other types of trade as- 
sociations. Open-price work is not so 
much the function of a particular type 
of association as it is one activity among 
a number of others engaged in by all 
sorts of trade associations, the Com- 
mission explained. The Commission’s 
report consequently deals to a large ex- 
tent with trade associations generally. 

Trade associations as a whole are a 
highly constructive influence in the busi- 
ness world; their importance is bound 
to increase and their work, if truly con- 
structive, will be increasingly appreci- 
ated but, the Commission said, there is 
still plenty of room for further improve- 
ment in their practices. To call a trade 
association an “institute” does not help 
matters, the report added. The Com- 
mission expressed the opinion that per- 
haps the most important factor in the 
favorable development of trade associa- 
tions is the increasing influence of 
broadminded and able secretaries. 

In support of its recommendations, 
the Commission expressed the belief 
that with the development of rules of 
trade practice, on the initiative of the 
associations and with its cooperation, 
the marketing of goods will become 
more and more an open and above-board 


—Room for Improvement 


affair and that much of the machinery 
needed to find out what competitors are 
doing may be dispensed with. What is 
needed in its stead is more comprehen- 
sive trade statistics, the Commission 
asserted. 

A frank interest in the standardiza- 
tion of certain practices that practically, 
and too often covertly, affects costs to 
the buyer is a field for trade association 
activity of much promise, according to 
the Commission. To ‘seep such work 
free from the taint of conspiracy and 
illegal restraint of trade is, however, an 
important task for the permanent pilots 
of trade associations, and one in which 
they apparently need outside advice and 
assistance, the report stated. When 
price information is made statistical in 
spirit as well as method, it comes under 
the definition of trade statistics, as be- 
ing impersonal information relating to 
supply-and-demand conditions in one or 
more particular industries, the Commis- 
sion explained. 

There has been a marked development 
of trade statistical work, largely 
through cooperation between trade as- 
sociations and the Government, since the 
war. This development is bound to go 
much farther and there is no good rea- 
son why price statistics should not be 
also covered in this way, in the Commis- 
sion’s opinion. There is a presumptive 
reason in the nature of trade statistics 
why the Government should have the 
authority to obtain them wherever their 
compilation and publication is deemed in 
the public interest, the report observed. 
Government participation in trade sta- 
tistics has in its favor the fact that it 
warrants unqualifiedly the making of 
the statistics available generally, instead 
of accepting the situation that involves 
attempts to use them as a trade advan- 
tage for the sellers only. 

A general analysis of wholesale prices 
indicates to the Commission that, if 
some open price associations exercise 
any undue control, that result does not 
clearly appear as a characteristic phe- 
nomenon of the available price data. 
This conclusion is not inconsistent with 
the idea that open price associations of 
certain kinds work largely in the direc- 
tion of uniformity and constancy of 
prices, but it does not appear that open- 
price work is the major and dominant 
factor in the situation generally, the 
Commission advised. Industries with- 
out open-price associations, or without 
any association, appear to show as great 
a tendency to extreme stability of prices 


as do those affected by the open-price 
activity, the Commission’s investigation 
disclosed. 

A chapter in the report dealing with 
constructive ideas of trade associations 
shows how the good and bad shade into 
each other in trade association work. 
There is an apparent need of nicer dis- 
crimination in trade-association eircles 
regarding matters affecting the public 
interest, the Commission said. Trade 
associations have, in many cases, a past 
that falls within the shadow of the anti- 
trust laws and trade association execu- 
tives are prone to refer to conditions ten 
or more years ago as regards trade as- 
sociation activities to illustrate and em- 
phasize how good the associations are 
now as compared with how bad they 
were then. This way of looking at the 
matter may not be entirely reassuring, 
said the Commission, because of the pos- 
sibility of back-sliding and reversion to 
old habits. In fact, the ideas that are 
now prevalent in trade association cir- 
cles often verge on ideas that were 
back of policies that are now admitted 
to be contrary to law and to public 
morals, the report declared. 

While it appears to be true that the 
practices of trade associations today are 
more public spirited and that they are 
dominated by broader ideas than for- 
merly, there is still plenty of room for 
further improvement, the report stated. 
Perhaps the most important factor in 
such a favorable development is the in- 
creasing influence of broad-minded and 
able trade association secretaries. 

With reference to fundamental ques- 
tions of policy, the Commission said, 
it seems clear that trade associations 
have come to stay. They are evidently a 
permanent feature of our social organi- 
zation because of characteristic possibili- 
ties of public service and because they 
are instruments by which individuals are 
induced to transcend the point of view 
of merely private and personal interest, 
the report commented. 








Having disposed of stock and fixtures 
at auction, the Fox & Fulmer Co., Inc., 
421 Northampton St., Easton, Pa., has 
ceased to exist. Edgar J. Fox, a former 
member of this firm, has established 
himself in the watch and clock repairing 
business in the Field building, Easton. 
It is understood that James F. Kuhns, 
the former treasurer of the Fox & Ful- 
mer Co., will open a retail store at 65 
N. Fourth St., Easton, in the near fu- 
ture. 
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PROVIDENCE, R. I., Feb. 25.—‘The Na- 
tion’s Business” was the subject of the 
speech by Gen. Herbert M. Lord, direc- 
tor of the United States Bureau of the 
Budget at the annual banquet of the 





EDGAR M. DOCHERTY, TOASTMASTER 


New England Manufacturing Jewelers 
and Silversmiths Association Saturday 
evening at the Biltmore Hotel. The hu- 
man side of economy as a means of mak- 
ing possible a yearly surplus instead of 
a deficit on the Federal Government’s 
books returnable to the people of the 
country through tax reduction and cut- 
ting down the national debt, was pre- 
sented in such an interesting way by the 
“business manager of the world’s great- 
est business corporation” that dry fig- 
ures took on a new meaning and the 
methods employed to produce such re- 
markable results were like the pages 
from an interesting story rather than 
simply a recitation of cut and dried 
facts. 

In telling how the United States Bu- 
reau of the Budget saves millions of 
dollars through the elimination of waste- 
ful expenditures, General Lord said 
that the success which has followed the 
establishment of the bureau has been 





JEWELERS -SILVERSMITHS ASSOCIATION, 
=— Annual Banquet “=~ 


Held at the 


Probidence-Biltmore Hotel 


February 23, 1929 


possible because of a courageous admin- 
istrative policy and cooperation from all 
governmental’ departments. The 400 
men present at the banquet listened 
with the closest attention as he outlined 
some of the plans which had been put 
into operation to obtain the results rep- 
resented by the millions of dollars saved. 

“Before the institution of the budget 
system,” the speaker went on, “Govern- 





ARCHIBALD SILVERMAN, 


PRESIDENT 


ment departments and agencies asked 
as much money as they wanted. Today 
they ask for what they actually need. 
Any other business corporation, oper- 
ated under the system in this country 
until the last few years, would have 
found itself in the bankruptcy court. 
The Government was saved only by its 
tremendous resources. 


Faced Big Deficit 


“In 1919, however, we faced a $13,- 
000,000 deficit. Officials and members 
of Congress of both parties began to 
realize the need for action. The result 
was the creation of the Bureau of the 
Budget, a system that recognizes the 
President as the definite head of and 


STEPHEN 





responsible for the business affairs of 
the nation. 

“And now the Federai Government is 
more efficiently conducted than ever be- 
fore in its history. Never has it been 
so amply financed. Never before have 
the organization of the Government and 
the morale of Government workers been 
better fitted for the great task of man- 
aging the country’s financial interests.” 

On the theory that more knowledge 
brings more interest, the budget director 
unfurled an array of statistics illustra- 
tive of the surpluses accumulated each 
year since 1920. In 1920, later, there 
was a $212,000,000 surplus, and on 





OF 


H. GARNER, CHAIRMAN 
THE BANQUET COMMITTEE 


the strength of this taxes were reduced. 


The surplus peak was reached in 1927 


when the total was $635,000,000. 


“Those savings,” he declared, “mark 


the most extraordinary achievement in 
the history of the United States. It was 
not easy to do. 


It meant constant sacri- 
fice and careful pruning. But there has 
been no evidence of a falling off in ef- 
ficiency. Rather, the reverse has been 


shown to be true.” 


To make possible a yearly surplus, 
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General Lord explained, a policy of 
strict economy was necessary. 

“The Bureau of the Budget has been 
ridiculed for certain economies it has 
made,” he said. “When in 1923 we in- 
augurated a campaign to bring down an- 
nual expenditures to a $3,000,000,000 
figure, we were laughed at. But we are 
accomplishing that very thing. Of 





WOODWARD BOOTH, SECRETARY 
THE ASSOCIATION 


OF 


course, because of the constantly rising 
cost of government operation and the 
rapid growth of the country itself, we 
cannot expect to keep our expenditures 
to that amount or even to set a definite 
standard for the yearly surplus. 


Foolish Waste Eliminated 


“The American people as a whole, 
however, see that we are making an 
honest effort to save money for them. 
For, after all, it is their money. Their 
happiness, their welfare, depend on our 
success in eliminating foolish and waste- 
ful expenditures.” 

By removing stripes from mail bags, 
General Lord said, $47,000 was saved 
last year. By doing away with super- 
fluous telephones in Government offices, 
$75,000 a year is saved. By taking ad- 
vantage of all discounts allowed on bills, 
$5,000,000 has been saved since 1923. 
Similar large savings have resulted, he 
declared, by teaching departments of 
government to work together. 

“The Budget Bureau and the director 
are absolutely independent of any politi- 
cal party,” he stated. “They are respon- 
sible only to the President and through 
him to the American people for the 
proper use of their money. 

“That is why we are determined to 
Save as much as possible. That, too, is 
why every American citizen should take 
a vital interest in the work of the bu- 
reau. He can help in many more ways 
than merely by payment of taxes.” 

There was not a dull moment from 
the time that the jewelers began to 
gather in the reception room until 
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they took their departure after the 
last song had been sung. The reception 
was particularly enjoyable and the spirit 
of good fellowship which prevailed 
added greatly to the pleasure of the 
evening. It was, all in all one of the 
best banquets held in the jewelry indus- 
try during the current season. 

The banquet started promptly at 6.30 
p. m., and when President Archibald 
Silverman had quickly quieted the as- 
semblage he called upon the Rev. 
Charles M. Gallupp, D.D., who pro- 
nounced the invocation. 

President Silverman welcomed the 
jewelers and introduced Governor Nor- 
man S. Case, of Rhode Island, Mayor 
James E. Dunne of Providence, Mayor 
Fred E. Briggs of Attleboro, State Sen- 
ator Maurice Robinson, of Providence; 
William L. Sweet, president of the 
Providence Chamber of Commerce; Wil- 
liam G. Frasier, president of the Amer- 
ican National Retail Jewelers’ Associa- 
tion; Otto D. Wormser, president of 
the National Jewelers Board of Trade; 
Ellis W. MacAllister, president of the 
Manufacturing Jewelers’ Board of 
Trade; Woodward Booth, secretary of 
the association, and Stephen H. Garner, 
chairman of the banquet committee. 

Following the banquet and speaking 
there was an entertainment program. 

The committee in charge of arrange- 
ments was headed by Stephen H. Gar- 
ner, who was assisted by Gottlob Arm- 
brust, William G. Lind, Sturgis C. Rice, 
F. Graham Shields, Julian L. Solinger 
and Edmund T. Sommer. 








Seen and Heard at the Banquet 


Frederick A. Ballou and Frederick, Jr., 
enjoyed the dinner from start to finish. 


“Billy” Ward, secretary of the Jewelers 24 
Karat Club of New York was on hand to 
greet his many friends. 


President Silverman was at his best and 
the clever way in which he welcomed the 
jewelers made a big hit. 


s * * 


Uncle John Buffinton who is past 90 years 
“young’’ was on hand for the banquet and 
enjoyed it from start to finish. 


* * a 


Steve Garner, chairman of the Banquet 
Committee did not have much to say during 
the dinner but the success of the affair spoke 


for itself. 
- s * 


Albert Russell of *the Irons & Russell Co. 
gave strict attention to the address by the 
speaker of the evening and enjoyed every 
minute of the time. 


s . . 


No banquet of the Association would be 
complete without the presence of x is 
Thresher of the Waite-Thresher Co. and he 
was there again this year as usual. 


The arrangement of notables at the head 
table included Governor Norman S. Case of 
Rhode Island who was a little late in reach- 
ing the banquet where he was received with 
a burst of applause as the jewelers arose to 
greet him. cS aes 


The address of General H. M. Lord, di- 
rector of the budget of the “Greatest Busi- 
ness Corporation in the World,’ was one 
of the most enjoyed and instructive ever 
heard on a similar occasion. His unique 
manner of presenting figures showing the 
saving which has been made since the Bu- 
reau of the Budget was established was un- 
usually interesting. 


49 








Ralph L. Griffith seemed not to be an- 
noyed at all either. 
~ * 7 


Frederick Schwinn should have worn an 
emblem or two just to demonstrate. 
a * s 


A. W. Evans greeted his many friends 
and a lot of customers in his usual manner. 


Chas. Thomas and Herbert joined in some 
Oo _ choruses, but together they sound 
Ou: 


* * * 


Lawrence Baer is always dignified, but 
especially was he so on this particular 
evening. 

* = . 

The head table was banked with a beauti- 
ful display of cut flowers and made a most 
attractive picture. 

- * a 


Geo. L. Shepardson said the band was 
good, and this comment from him means 
that that band was good. 


* * is 


E. H. Cummings and the three other Cum- 
mingses graced the affair with ‘Theodore 
Rooseveltian” smiles. 

* & . 


Amos Blackinton seemed as much at home 
at this affair as he did in New York while 
attending the 24 Karat affair recently. 

- * * 


Donald Le Stage still plays ball, but with 
his jeweler friends. He kidded with a lot 
of old cronies as usual. 

e * J 


Joe Rioux and Raymond Rioux still talk 
about the fish they catch and the game they 
bag. We Know a lot of fish stories now. 

* = * 


And d’je notice the Lederers? A. J.— 
George J.—Irving S. Lederer and two 
or three more not mentioned perhaps. 

. * . 


George Mandalian refuses to talk jewelry 
and the jewelry business at a banquet, even 
though it may be a jewelers’ banquet. 

*. * 2 


C. J. Roehr enjoys life always, and under 
all circumstances, so why say he had a fine 
time? C. J. always does so far as we can 
see. 

s * * 


William G. Frasier, president of the Ameri- 
can National Retail Jewelers Association 
attended the dinner and was a guest at the 
head table. ath 

* 


Frank and Sylvester Budlong upheld the 
traditions and good name of one of the best 
known and respected families in the jewelry 
business history. 

ob * 


Victor H. King and Major Collins—is our 
memory correct respecting his rank? Evi- 
dently we’re well pleased with the arrange- 
ments and their execution. 

. * * 


Edwin Speidel must have regretted the 
fact that he could not and did not wear a 
watch chain. He said that he knew where 
some beautiful ones are being made. 

* * * 


Toastmaster Docherty had just the right 
thing to say at the right time. His brief 
introduction of General Herbert M. Lord was 
to the point and his other remarks during 
the evening were much enjoyed. 

* . s 


But the Silvermans beat out the Lederers 
and the Cumningses with family pride or 
should we say prides? And someone said 
“only eight of the Silvermans showed up!” 

s 2 e 


Otto D. Wormser, president of the’ National 
Jewelers Board of Trade accompanied by Sec- 
retary Shinn represented that organization 
at the dinner. President Wormser sat at 
the head table and Mr. Shinn at table 32. 

= s a 


Ellis W. MacdAllister, president of the 
Manufacturing Jewelers Board of Trade was 
busily welcoming his many friends. Secre- 
tary Horace N. Peck of the same organiza~ 
tion enjoyed the dinner from a place at 
table 32. 

” * ” 


Woodward Booth, secretary of the New 
England Manufacturing Jewelers and Silver- 
smiths Association was the busiest man in 
the entire assemblage. Mr. Booth as “the 
man behind the gun” had his hands full, 
a — found time to greet his many 
riends., 
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PHILADELPHIA, Feb. 27.—A_ rattling 
good “olio,” chaperoned by L. P. White, 
operatic music, a perfect toastmaster in 
Philip Kind, operatic music as well as 
the “homespun” variety and two ad- 
dresses which scintillated with humor 
and philosophy, and of course the usual 
fine dinner and good fellowship—these 
were the features of the 33rd annual 
dinner of the Jewelers’ Club of Phila- 
delphia, which made every one of those 
who attended say they would be certain 
to be on hand for the 34th event next 
year if within reaching distance of 
Philadelphia. 

There was not a dull moment from 
the time the diners sat down until they 
reluctantly said, “good night” to the last 
speaker. Previous to the adjournment 
to the ball room there were the custom- 
ary gatherings in rooms of members 
where genuine hospitality was dispensed 
and many pleasant reunions held. After 
the dinner there was another adjourn- 
ment, this time to the Jewelers club- 
rooms where the fun and entertainment 
was kept up for several hours longer. 

There was a steady buzz of greeting 
in the lobby of the ballroom for almost 
an hour before the bugle sounded the 
Welcome call to “Mess” and the diners 
trooped in to the strains of the orchestra. 
Followed the customary darkening of 
the room, the “music in the Air” by a 
hidden chorus, and then the American 
flag and the pictures of Washington 
were flashed on the screen and the diners 
sang the first verse of “America.” Then 
tame the tribute to members who have 
Passed on during the year, reverent 
silence marking their pictures on the 
screen, These formalities over, the feast 
proceeded and the diners absorbed the 
following fine menu: 

Grape Fruit Alice 


Salted Nuts Olives 


Celery 
Clear Green Turtle Soup Au Xeres 


Planked Shad and Roe 
New Potatoes, Buttered 


ERS CLVB 








THE JEWELERS’ 





EL Oa EG 


aw Sa 


b 


{ 





~ — Vie 


Thirty-third Annual Banquet 





Saturday Evening, Feb. 23, 1929, 


at the 


Bellevue-Stratford Hotel 


Breast of Guinea Hen—Stratford 


Sweet Potatoes with Chestnuts New Peas 


Stewed Snapper, Chafing Dish 





Hearts of Romaine Salad 
Assorted Cheese Toasted Crackers 





Bombe Boriales, Sauce Camille 





Fancy Cakes 





Cigarettes 
Cafe 


Between the courses there were selec- 
tions by a quartet and plenty of other fine 


Cigars 


¢ y2 
jr ( Yunual A Dd u Yue 


th 





















| fine : 
5 ( ll: uf 


Philadelphia 


i 
e = " 


r4( 


- 
z 





Sedurduy 
arg 23 
[929 


Gol ry 





“ND, 
Yu. PellevueNralferd WE 


THE BEAUTIFUL SOUVENIR PROGRAM 
music, which included selections by Mme. 
E. Gianinni Gregory and Miss Maybelle 
Marston, both of the operatic stage, 
which were received with tremendous 
applause. To their solos was added a 
treat later when these ladies with two 
men gave selections from “Lucia,” one 
of the most enjoyable things of the 
occasion. 
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OLD TIMERS ENTERTAIN 


But the big hit of the evening came 
when L. P. White, as master of cere- 
monies, mobilized a bunch of the old and 
new club favorites on the stage and put 
them “through their paces” in what 
proved to be one of the most enjoyable 
features of the evening. Mr. White offi- 
ciated as announcer. 


First he announced Fred East and 
William Raymond, who sang a duet in 
excellent style that brought forth de- 
served applause. Then came that old 
favorite, “Andy” Toole, “Philadelphia’s 
Harry Lauder,” who strutted his Scotch 
stuff in his usual inimitable fashion 
and won laughter and applause for his 
“Roamin’ in the Gloamin’” and other 
selections. 


Third on the list was William (Bill) 
Armstrong, introduced felicitously by 
Mr. White in these words which won 
tremendous applause: “This old bird 
sang for us at the first dinner of this 
club and he is still singing for us.” Mr. 
Armstrong gave a dramatic rendering 
of “Laugh Loud,” which evoked hearty 
applause. James Eisley, also a singer 
at the club’s first annual banquet, came 
in for a similar introduction at the 
hands of Mr. White and sang, “Little 
Girl in Blue,” with fine voice and re- 
ceived generous recognition. 


Frank M. Carroll, introduced as 
“Philadelphia’s John McCormack,” 
came next and sang a fine selection. 
Then there was Thomas Allsopp, intro- 
duced as the “singing jeweler,” whose 
rendition of “Sunday Morning” in Scotch 
dialect was a hit. 

Fred East gave the members a treat 
when he sang “Rolling River” a new 
piece of his, which he just recently put 
on the record for a leading phonograph 
concern. 

William Raymond gave one of Victor 
Herbert’s compositions, “Love Alone 
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the World Is Seeking,” to appreciative 
applause and then Fred Yockel, intro- 
duced as a club, “debutante” which won 
a big laugh, gave his ever popular, 
“Rosenthal,” showing that when credi- 
tors begin to pay in full, is not the time 
for real business men to die. Laughter, 
lots of it, and demands for encores fol- 
lowed this. 

Fred George sang his old favorite, 
“The Volga Boatman.” George Roth- 
ermel aroused appreciative interest by 
his rendering of the Love Song from 
“Manon” to his own accompaniment and 
George H. O’Connor spurred everyone 
to enthusiastic applause, tinged with sad 





AND 


R. L. COATES, SECRETARY 
TREASURER 


reminiscence by his singing of “Saloon.” 
That marked the ending of the “Olio,” 
one of the best groupings of the club 
talent that has been heard in many years 
and will be remembered as the star fea- 
ture of this gathering. As one member 
put it, “You couldn’t hear a lot of talent 
like that in any one night in any theater, 
even if you paid $10 a seat.” 

Philip Kind, as toastmaster, then took 
command again and told the diners he 
was officiating as a “pinch hitter” for 
Archibald Rutherford, president of the 
cub who was absent unavoidably be- 
cause of inability to reach Philadelphia 
that evening. Paying a tribute to those 
who had worked hard and do so every 
year to make the annual dinner a suc- 
cess, he alluded specifically to L. P. 
White and called for a rising cheer for 
him. This was given with a vim while 
all joined in, “For He’s a Jolly Good 
Fellow,” but Mr. White refused to 
accede to the insistent calls for a speech. 
Mr. Kind then praised the work of the 
Various committees in charge of the 
affair, 

The two main speakers of the evening, 
Thomas Daly, “Tom,” as he is known 
in Philadelphia, and Strickland Gillilan, 
Poet and humorist, had been hobnobbing 
together all the evening at the guest 
table, being birds of a feather. Mr. 
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Daly, a newspaper columnist, here who 
has won renown for his dialect poems, 
especially in Italian, was the first speak- 
er and gave a humorous talk following 
with several selections from his poems. 
Mr. Gillian won instant favor of his 
audience by his opening of “Jewelers 
and Gentlemen, the words are synony- 
mous.” He talked an interesting me- 
lange of humor, sometimes of the extra 


a? 





L. P. WHITE, CHAIRMAN OF THE BOARD 
OF GOVERNORS 


dry order, and homely philosophy that 
made a hit with his hearers, his stories, 
especially those dealing with Washing- 
ton life, being well received. 

These two speakers brought the bril- 
liant and enjoyable affair to a close and 
Mr. Kind pronounced the 33rd annual 
banquet at an end. 


Flashes from the Banquet Hall 


Where was “Charlie” Diesinger? That 
question was asked many times during the 
evening. 

* * 7 
Max Gordon also was among the missing. 
* 7 . 


One of the diners who enjoyed the occasion 
the most was W. L. Stone, president of the 
Boston Jewelers’ Club, who pronounced the 
affair one of the best he ever had attended. 
He is a regular attendant at this function, 
which made his praise al} the more not-- 
worthy. 

- * . 
well known retail 
Biddle had a 
David E. 
Meel,_ E. 


The 
ganks & 
headed by 
George A. 
Charles D. 
Warren E. 
B. B. & B. 


firm of Bailey, 
good representation, 
Hilsee and including 

Harvey Lippincott. 

Schauffle, Rene J. Allen and 
Pancoast. A. S. Wright of the 
staff was at another table. 

* * * 

Newton B. Eltinge radiated cheer at Table 
D. where he foregathered with B. F. Gris- 
com, the latter one of the old-timers of the 
club and one of its governors. 

* * « 
party at any 
that of H. O. Hurlburt & Sons, which all 
but monopolized Table C, with 20 in the 
flock. This group, which was one of the 
jolliest of the lot and was christened the 
“Angel Club,’ although no wings were in 
evidence, was composed of George W. Hurl- 
burt, Dr. J. H. Remig, Harry E. Murdick, 
Clarence Sheer, Dr. Fred S. Baldi, John 
Jacoby, Dr. T. B. Bradley, Dr. Weston D. 
Bayley, Isador S. Punti, Piunti, Frank 
E. Ogden, Simon Miller, Max Goldstein, 
Frank Hurlburt, J. W. Catherine, J. M. 
Clawson, R. S. Frain, Charles M. Banks and 


The largest one table was 
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(;. Warren Leopold. No explanation was 
made of the number of medical men in the 
party. 

* * * 

Wilmington was ably represented by Mil- 
lard F. Davis, one of the leading retailers 
of that city. 

* * * 


The Waltham Watch Co. had _ several 
representatives present who enjoyed the af- 
fair. These included J. M. Kelsey, district 
manager; William Dixon, A. Page Brown, 
district sales manager, and Major Mont- 


gomery, of the Chicago district staff. 
* ” * 
One of Baltimore’s representatives was 


—— Millikin of the Hannigan & Bates 
ste 
_— + * * 

The Washington delegation was well en- 
tertained. and enjoyed every moment. In 
the party were Henry Karr, W. W. Wright 
of Galt & Co., Sidney W. Strauss and Albert 




















HENRY BODENHEIMER, VICE- 
PRESIDENT 


Sigmund of R. Harris & Co. and Arthur 
Sundlin of A. Kahn & Son. 


s * . 


No hoodoo attached itself to the jolly 
party chaperoned by Henry Bodenheimer of 
New York, which as usual foregathered at 
Table A, although there were exactly 13 
in the group. Thirteen good fellows, how- 
ever, have no fear of a hoodoo and that 
section of the table was a lively and hos- 
pitable one. Included in this group were: 
Henry Bodenheimer himself, Charles I. 
Clegg, William Pimkstone, Jerry Enright, 
brother of John D, Edward Mealy, Charles 
Loeffler, Leo A. McConnell, Harry Goodwin, 


William Lenkuhl, Joseph T. Montgomery, 
Judson Mealy, Frank Davison and P. G. 
Traband. 


- * * 

Ralph M. Seaman and his guests enjoyed 
nemselves at Table A. With Mr. Seaman 
were T. G. Williams, president of the La 
France Textile Industries; C. M. Bell, gen- 
eral manager Philadelphia Textile Manu- 
facturers Association; Benjamin Starkey, 
secretary of the Florists Association and 
Dr. G. E. Levis. 

* * 


The well known jewelry 
firm of Fulmer & Gibbons, 
represented by Lewis W. 
Bierschenk. 


manufacturing 
of this city, was 
Gibbons and George 


. . * 

The New York delegations were scattered 
somewhat. In-one jolly group were Harold 
Lawson of the Traub Mfg. Co. and Charles 
Kauffman of Gattle & Hunter; J. Corbett 
and F. Vogel, of Corbett & Bertolone; C. J. 
Straehle, manager of Enos Richardson & Co. 
and Fred R. Keller, W. Reeder and 
George W. Schaeffer. a 

> * 


Paul M. Stern was host to James H. Of- 
fenheimer and George Kleitz at Table C, 
which means they had a good time. 

~ « > 

Another New York outfit whose presence 
w2s m°rked by jollity was what everyone 
called the “Gorham bunch,” which had sev- 
eral Philadelphians among its guests. In the 
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party were Charles W. Oakford, vice presi- 
dent of J. C. Caldwell & Co., here; Austin 
Homer, also of Caldwell’s; Joseph W. 
Rhoades, Albert Sigmund, Henry H. Moul- 
ton, Edward C. ayo; Sidney Strauss, 
Charles K. Boas, William M. Keifer, George 
Abel, Elwood A. Davis, Herbert C. Wendler, 
William A. Pearse, Raymond C. Blanchard, 
Charles H. Baird and Millard F. Davis. 


Arthur Hagstoz, of the veteran Philadel- 
phia refining firm, was accompanied by his 
son, George S. Hagstoz, and the resemblance 
between father and son was so striking as to 
be commented upon by the many friends of 
Mr. Hagstoz. The younger Hagstoz, by the 
way, bids fair to overtop ‘‘Dad” in the mat- 
ter of height unless something is done about 
it. * * & 

Another jolly New York party was that of 
Enos Richardson & Co., of New York, for 
which F. R. Keller was the host in room 
1410 preceding and following the dinner. 
With Mr. Keeler were: W. D. Reeder, W. G. 
McDougal, J. M. Johnstone, F. C. Thaler, J. 
J. Cappy, T. G. Jones, M. Tishman, P. J. 
Gandreau, C. J. Straehle, C. A. Weilbacher, 
c. A. Raab, H. J. Knox, R. Haviland, G. 
W. Schaefer, J. T. Fritts, and C. H. McHaig. 


. * * 


The Keystone Watch Case Co.’s delegation 
was headed by F. C. Hyatt, vice-president of 
the company and members and guests in- 
cluded: H. L. Randall, president Riverside 
Metal Works; F. H. Kain, John G. Mueller, 
F. E. Goode, J. F. Eisley and J. F. Hackett. 
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Fred J. Cooper, president of the Pennsyl- 
vania Retail Jewelers Association was among 
those who enjoyed the evening. 


* al * 


Herbert O. Windt, of S. Kind & Sons, van- 
ished repeatedly from Table F, but always 
returned with a convincing reason for his 
absence. 

- 7 © 

So was George W. Read, without whose 
presence the affair would have lost consid- 
erable pep. 

* * * 

The Hamilton Watch Co. sent a delegation 
of three of its officers from Lancaster, who 
enjoyed the proceedings from Table F, next 
to the rostrum. In the party were F. C. 
Beckwith, vice president; C. M. Kendig, sec- 
retary-treasurer, and W. R. Atkinson, sales 
manager. 

* 7 * 

M. Sickles & Sons had a solid family rep- 
resentation present in A. Sickles, Leon and 
Willard Sickles, all at Table F. 

7 - * 

Herbert F. Bode represented F. C. Bode & 

Sons, well known retailers here. 
- *« * 

Robert L. Coates, one of the club’s most 
active workers on its annual social affairs, 
beamed on everyone and was ready to ad- 
just any difficulties had there been any. 

* * * 

Charles A. Mealy of the Hadley Co., Prov- 
idence, and his two brothers, Judson and Ed- 
ward, both Baltimore retailers, were on hand 
but at different tables. 





Golden Roosters Start Ninth Year 





Members Enjoy Banquet and Entertainment at Hotel La Salle, 
Chicago, and Elect New Officers for 1929 


CHICAGO, Feb. 22.—With the election 
of Harry J. Bromley as Chanticleer, 
Harry J. Connelly as Keeper of Nest- 
eggs and Gordon L. Petersen as Scratch- 
er last night at the Hotel La Salle, the 
Golden Roosters, “Fine Feathers of the 
Jewelry Trade of Chicago,” started on 
their ninth year as a factor in the social 
life of the jewelry trade of this city. 

The eighth annual banquet and elec- 
tion of officers was held in the East room 
of the Hotel La Salle, erstwhile barn- 
yard of the Golden Roosters. Disregard- 
ing a custom of several years, the at- 
tendance at the annual meeting was 
confined to members only. 

Before 6.30, the appointed time, a 
large number of members had assembled 
on the mezzanine floor and all were 
present when the doors of the East room 
were thrown open at 6.50 and entered to 
the strains of martial music by the 
orchestra. 

When all were seated Chanticleer 
Claud Wheeler called the meeting to 
order and Scratcher George Englehard 
called the roll. Following this the nomi- 
nation committee report was submitted 
by the chairman, R. S. Hulbert. This 
Tteport was enthusiastically received and 
Unanimously adopted. 

Then followed the serving of the 
dimer during which the orchestra 
tendered selections and community sing- 
Ing was led by the entertainment master 
of ceremonies. While dessert was being 
served there was a parade of all the 
entertainers consisting of a company of 
14 people. 

During a brief intermission the tables 
Were removed from the center of the 


room and the regular program of enter- 
tainment consisting of 22 numbers 
started. The entertainment was varied 
and of high class. There was classical 
singing, song and dance numbers, fancy 
and contortion dancing, monologues, in- 
dividual and team work. The apprecia- 
tion of every number was indicated by 
the hearty applause and frequent encore. 

Another successful year is anticipated 
under the leadership of Harry J. Brom- 
ley, who has always been an active 
worker in the organization and one of 
the most popular members. 








Members of Rochester Retail Jewel- 
ers’ Association Re-elect Old 


Officers 


ROCHESTER, N. Y., Feb. 25.—Members 
of the Rochester Retail Jewelers’ Asso- 
ciation, at their annual organization 
meeting in Hotel Powers last week, 
adopted a resolution calling for reduc- 
tion in the present tariff on cut gems 
from 20 per cent to 10 per cent and 
removal of duty charges from rough 
stones. The resolution was adopted 
without a dissenting vote. 

All officers of the association were re- 
elected. They already had been extended 
in office one month through failure of a 
quorum to appear at the January meet- 
ing. Officers are: Charles P. Coster, 
president; Edward J. Schroedel, vice- 
president; Russell Scheer, secretary, 
and E. Lathrop Sunderlin, treasurer. 

Tentative plans for a spring fete at 
the Green Lantern were laid. 


Nebraska Convention 


(Continued from page 43) 








gratulated its officers on the splendid 
record the Mutual has shown. 

A resolution was adopted commending 
the A. N. R. J. A. office for its continued 
efforts to obtain the passage of the 
Capper-Kelly price maintenance bill in 
Congress. It was explained in the 
resolution that the most effective weapon 
of the chain store and the price-cutter 
is his present free hand in the matter 
of discounting nationally advertised 
prices on nationally known standard 
merchandise, which practice works harm 
to the manufacturer, retailer and con- 
sumer alike, it was pointed out. It was 
felt that the passage of the Capper- 
Kelly bill would effectively stop these 
chains and cut-price merchants from 
using standard merchandise as loss lead- 
ers to lend plausibility to the prices they 
ask for their inferior unidentified - goods. 

Another resolution approved and com- 
mended the work of the National Jewel- 
ers’ Publicity Association in bringing 
about renewed interest in jewelry. 








Bronx Retail Jewelers Elect Officers 


For the fifth time A. Landau was 
elected president of the Bronx Retail 
Jewelers Association at the annual meet- 
ing of the organization held Tuesday, 
Feb. 19, at Eblings Casino, New York. 

Nominations for officers were made 
several months ago, but Mr. Landau at 
that time refused to be a candidate. 
He was finally prevailed upon, however, 
to again accept the office, and at the 
meeting was chosen with the following 
officers to serve for the ensuing year: 
Vice-President, William Schneiderman; 
treasurer, F. Alpers; financial secretary, 
Murray Max; recording secretary, A. 
Bloom; sergeant-at-arms, I. Beerman, 
and trustee for three years, S. Ferkin. 
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The Old Mine Diamond House 


The new era is reviving what is now the antique and demonstrates the 


truth of the slogan “‘ Gifts that Last.” 
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Fouling the 
Flold-up Man 


Two Novel Systems to Aid in 
the Apprehension of Criminals 


BY JOSEPH K. LONDON 
in “Science and Invention” 


ANY attempts have been made to foil 

7 the petty thief as well as the holdup 

man. All sorts of electrical circuits and 
systems have been employed, and yet offices and 
stores are not theft-proof. 

One of the latest systems does not interfere 
with the burglar in any way whatever, nor does 
it sound an alarm which will give tne thief time 
enough to shoot his way out. If he holds up a 
store fitted with this thief detector and if the 
outfit is put into operation, he knows that the “jig is up.” 
He knows that his activities have been recorded perma- 
nently and if he makes any attempt to use the gun, he will 
be directly responsible for his crime. 

Essentially the methad is this: A camera is placed at 
some proper point in the store so that a view of the entire 
store can be obtained. This is housed in a steel box. 
Alongside of this box there is a flashlight gun fitted with 
an electrical release. The steel box of the camera has an 
aperture in juxtaposition with the lens. In back of this 
aperture there is a gravity type steel shutter, or one 
operated by a spring. This shutter is likewise electrically 
released by the action of a solenoid. Many ingenious 
methods for actuating this 
solenoid can be worked out. 

Supposing now that the 
holdup man enters the store 
fitted with this apparatus. He 
orders the individual behind 
the counter to throw up his 
hands and this the clerk in 
charge promptly proceeds to 
do. The clerk’s foot, how- 
ever, moves forward so that 
it comes in contact with a rail 
extending from one end of 
the counter to the other. This 
tail closes the circuit and 
operates the solenoid control- 
ling the flashlight. At the 
same time, the camera shutter , 
released. The photographic 
Plate has thus recorded the 
holdup and taken a picture of 
the individual or individuals 
Participating in it. This 
photograph can be turned over 
to the police for their further 
action. 
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Here is a method of sounding an alarm in such offices 
where it is impossible to place a contact rail. 
freedom of movement all about the office, yet at any 
instant an alarm can be sounded. A spike at an angle 
imbedded within the heel closes the circuit between two 
metallic plates when the heel is turned on a side 
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Here is an actual photograph of a staged holdup which was taken 
by an automatic camera, located in a steel box near the back of 
the store. 
be taken until after the flash. He cannot destroy the box or ruin 
the film unless he also carries cracksmen’s tools with him 


Of course, the thief does not know that his photo is to 


The photograph on this page shows such a staged holdup 
and the results which were actually obtained by the 
camera automatically set off by the clerk. 

In the method described, as ‘with many others, it is 
necessary that the clerk be facing the counter and that his 
foot be within reach of the contact rail. Such a means 
is not always possible. With this end in view, Samuel M. 
Kalikow, a New York inventor, has designed an anti- 
theft system which is admirably suited for offices where 
it would be impossible to put up any sort of a contact rail. 

The manner in which this method operates is quite 
easily explained. The carpet on the floor or the linoleum 
is relatively thin. Immediately beneath that there is a 
layer of thin metal foil, such 
as, for example, copper foil. 
Then comes a layer of insulat- 
ing material, and a last sheet 
of metal. It will be observed 
that the various layers of 
metal foil are connected with 
an alarm in the form of an 
electrical siren and also with 
an electrical door lock. 

What actually happens is 
this: Imbedded within the 
rubber heel of a shoe, and at 
a slight angle, the inventor 
has placed a steel spike. This 
spike ordinarily does not pro- 
ject from the heel at all, nor 
does it interfere in any way 
with the person’s walk. When 
the holdup man enters, his 
command is promptly obeyed. 
The only shift in position on 
the part of the victim is that 
he turns his ankle over and 
exerts a little pressure on the 
heel. This causes the spike, 


It affords 
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imbedded within the heel, to protrude 
slightly and puncture the two layers 
of metal foil, closes the circuit and 
sounds the alarm. This is simple and of 
low first cost. 
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With a floor covering made as indicated 
in this diagram, it is possible to sound 
an alarm from any point in the room. 
The heel spike closes the circuit 
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Swindler Posing as Son of Los Angeles 
Jeweler Orders Diamonds From 
Chicago Firm 


CHIcaGo, Feb. 24.—A young man 
posing as a son of O. L. Wuerker, retail 
jeweler, at 417 W. Seventh St., Los An- 
geles, Cal., entered the offices of a dia- 
mond merchant in the Pittsfield building 
last week and after presenting one of 
Wuerker’s business cards asked to be 
shown some diamonds. He made a selec- 
tion of two stones and gave a check on 
the Security Trust & Savings Bank, of 
Los Angeles, for $2,000. He stated that 
the balance of the money would be wired 
from his bank, and if it would be agree- 
able he would like to take the stones 
with him as he was returning to Los 
Angeles immediately. 

The diamond merchant stated that he 
Would prefer sending the stones to the 
bank at Los Angeles, and that they 
would go forward that same evening by 
ait-mail and would be there at the time 
of the customer’s arrival. This was 


A few days ago a letter was received 
by the merchant from the bank which 
Stated they had received the package, 
also the check, and had telephoned Mr. 
Wherker to call for them. 
7Mr. Wuerker informed the bank that it 
Was not his signature that appeared on 

® check, and that he did not carry an 
Mount with that bank or any of its 
Manches and had contemplated no trans- 

Won with the Chicago firm. He fur- 
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ther suggested that the check and pack- 
age be returned to Chicago, and said 
that it might be the work of an indi- 
vidual who a few weeks ago attempted 
to defraud his firm. 








Window Smashers Escape from 
Boston Jewelry Store With 
Gems Worth $25,000 


Boston, Mass., Feb. 23.—After 
smashing the diamond display window 
in the store of A. Stowell & Co., Inc., 
with a brick two young robbers grabbed 
gems valued at $25,000 Thursday after- 
noon and escaped, following a thrilling 
chase by a patrolman. The density of 
pedestrian traffic and accidental inter- 
ference by two women enabled the young 
men to make good their escape. 

Patrolman Thomas F. Donahue of 
Brookline was only a few yards away 
when he heard the crash of glass and 
saw one of the men running toward 
Washington St. He started after the 
robber and pursued him into the subway. 
The policeman reached the sidewalk out- 
side just in time to see the thief enter 
one of the department stores. Then it 
was that the officer lost track of the 
robber who mingled in the crowd. 

Thursday’s robbery is the second theft 
from the same concern within a week. 
Last Saturday the company discovered 
that a bronze statuette had been stolen 
from the showrooms. 








Woman Check Swindler Sent to San 
Quentin Prison 


OAKLAND, CAL., Feb. 23.—Convicted of 
issuing fictitious checks to William R. 
Burke, Berkeley jeweler, in payment for 
a diamond ring, Barbette Hammel has 
been found guilty by a jury in Superior 
Judge Fred V. Wood’s Court in Oakland. 
The judge has sentenced the convicted 
swindler to a term of from one to 14 
years in San Quentin on each of two 
counts of issuing fictitious checks. The 
terms will run concurrently. 

The checks on which conviction was 
obtained were for $1,000 each. “Bar- 
bette,” as the daily papers usually call 
her, has been mixed up in many dubious 
financial schemes and left a trail of bad 
checks behind her. 








Two Men Face Additional Charges 
When Unset Gems Stolen from Cin- 
cinnati Concern Are Recovered 


CINCINNATI, Feb. 23.—All of the unset 
gems stolen from the Cincinnati Lapi- 
dary, in the Wiggins Block four weeks 
ago were among the valuable loot re- 
covered by the Cincinnati police depart- 
ment, Wednesday, Feb. 20. As a result 
of their find three additional charges of 
burglary will be faced by Paul Brown 
and Jack Young, Chicago, who were 
arrested a week ago through the detec- 
tive work done by William F. Pohlmeyer, 
diamond dealer and jeweler in the 
Palace Theater building. 

Mr. Pohlmeyer traced the activities 
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of Young and Brown after they visited 
his place ostensibly to have a ring reset, 
watched them for two days and called 
in the police. Gustave Gilman, pro- 
prietor of the local lapidary, identified 
all of the stones Wednesday. 

The men are in jail awaiting the ac- 
tion of the Grand Jury and the wives 
of the two prisoners, who had been re- 
leased on bonds of $1,000 each were re- 
arrested and held as material witnesses. 








Window Smasher Escapes With Loot 
From Quincy, Ill, Jewelry Store 


QUINCY, ILL., Feb. 23.—Smashing a 
plate glass display window in the Klein 
jewelry store, 104 N. Fifth St.,.early in 
the evening, a robber grabbed between 
$4,500 and $5,000 worth of jewels before 
the shatter of the breaking glass at- 
tracted a crowd, jumped into a waiting 
automobile in front of the store and 
made his escape. 

Two witnesses to the robbery fur- 
nished police with the only clues to the 
thieves. They said that one man drove 
an automobile to the head of the park- 
ing line in front of the store, while the 
other smashed the window. 








Two Negroes Convicted of Cincinnati 
Jewelry Store Robbery 


CINCINNATI, Feb. 23.—Pierce Land- 
rum and George Owens, negroes, were 
convicted last Wednesday, of robbing 
the jewelry store of M. Shapiro on W. 
Fifth St., Dec. 30. They stole jewelry 
valued at $304. 

The State charged them with hurling 
a padded brick through a display win- 
dow and it was also charged that Land- 
rum had a brick under his coat when 
the police took him into custody a short 
time later. They were found guilty by 
a jury in Judge Charles S. Bell’s Court. 








Sneak Thief Steals Rings from Union 
City, N. J., Jewelry Store 
and Is Caught 


UNION City, N. J., Feb. 25.—Marcus 
Tender, 961 Bergenline Ave., gave 
chase on Saturday last to a supposed 
customer who, when other customers 
divided his attention, ran out of the 
store carrying four diamond rings 
valued at $1,400. The man was caught 
within a few blocks of the store. The 
thief had visited the store three times 
on previous days and asked to see rings. 
Mr. Tender’s wife gave her attention 
to the man when Mr. Tender was needed 
for other customers. It was at that time 
the man fled. 

The chase was followed by pedestrians 
for five blocks when Mr. Tender fell. A 
Boulevard policeman was attracted and 
with others continued until the thief 
was caught and the rings found on him. 
The prisoner is now in the county jail 
awaiting trial after which Mr. Tender 
will recover his property. 
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Man Arrested in New York Accused 
of Participating in Four-Year- 


Old Jewelry Robbery 


An indictment charging robbery was 
filed last Monday with the Clerk of the 
Court of General Sessions, New York, 
against Arthur S. Armand, who is ac- 
cused of participating in the robbery of 
the jewelry establishment of Sobel & 
Kaleko, then located at 49 Maiden Lane. 
The robbery occurred in March, 1925, 
and was accomplished by three bandits 
who escaped with jewelry said to be 
worth over $50,000. Two of the men 
were soon caught and sent to prison 
where they are now serving sentences. 

Armand was arrested Feb. 17 on the 
complaint of a Manhattan Ave., New 
York merchant, who charged the man 
with issuing a bogus check for $110. Re- 
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calling that a general alarm had been 
sent out for Armand, Assistant District 
Attorney Burns and Deputy Chief In- 
spector Mulrooney, head of the Detective 
Division, questioned the prisoner who, 
it is alleged, admitted that he acted as 
“lookout” for the gunmen in the rob- 
bery. Armand also was alleged to have 
admitted that he received $4,000 as his 
share of the loot. 








Check Swindler Gets Diamond Ring 
from Trenton, N. J., Jeweler 


TRENTON, N. J., Feb. 23.—A. A. Nick- 
erson, jeweler, 32 W. State St., this city, 
was the victim recently of a check swin- 
dler who disappeared with a diamond 
ring valued at $400. 

Posing as an employe of an insurance 
company whose offices are in the same 


CIRCULAR 





61 





building with the jeweler, the man pre- 
sented himself recently at the establish- 
ment of Mr. Nickerson, pretending that 
he wanted to buy a diamond ring. After 
claiming that he had been sent by a 
friend of the jeweler’s, the man indi- 
cated what style setting he wanted, but 
as Mr. Nickerson had none in stock he 
was told to return. When he came back 
he selected a stone costing $400 and in 
payment gave a check drawn on a local 
bank. This check the jeweler accepted 
but learned the next day that the man 
had no account at the bank. 


The swindler is described as being be- 
tween 50 and 55 years old, standing five 
feet 10 inches tall and weighing prob- 
ably 175 pounds. He was well dressed. | 

Jewelers should beware of this man 
and any information about him should - 
be sent to Mr. Nickerson. 





Agerafe Used as Basis for New Jewelry 


T is not often that new articles come into use in the 


struction. 


It can be snapped on to hold belts, lingerie 































jewelry trade but some new pieces produced and 
orders received by manufacturers of fine jewelry indicate 
a new use for gems in the development of a very handy 
holder that is taking a prominent part in dress acces- 
sories. This is known in some quarters as the “aggrafe” 
and the accompanying illustration shows the modern 
adaptability of this article and how susceptible it is to 
ornamentation in fine gem design. 
This ornament was used as a belt holder centuries 
ago and fashion has decreed its many practical as well 
as ornamental uses made possible by its peculiar con- 





NEW JEWELRY DEVELOPED FROM AN OLD IDEA 


straps and it even has a possibility of use for the hat, 
dress, or coat in varied positions either in pairs or single 
pieces. Its jaw-like construction gives it practical use 
in places where pins would in no way be available. 
Some magnificent pieces have been made recently, the 
tops set with round and fancy shaped diamonds in prices 
ranging from several hundred to many thousands of 
dollars. Manufacturers are turning out some most ar- 
tistic pieces in these agrafes, those in the illustration 
being presented through the courtesy of Bayardi Bros., 
Chicago. 
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Genuine Pearls Cultured 


Necklaces and Individual Pearls 
HEAD OFFICE: GINZA, TOKIO 
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It Is Our Sad Duty to Report This Week the Following Deaths 


August Loch 


PITTSBURGH, Feb. 25.—August Loch, 
11, who for 49 years conducted a jewelry 
store in 415 Federal St., North Side, 
died at 4.30 a. m. Saturday, at his home 
in 1830 Perrots Ave. 

He was born at Kusel Rheinhoff, Ger- 





THE LATE AUGUST LOCH 


many, and came to this country when a 
boy, living in New York city and Roch- 
ester, N. Y. In 1877 he came to Pitts- 
burgh and in 1880 he established the 
jewelry store of which he was the active 
head when he died. 

He was a charter member of St. 
Peter’s German Evangelical Lutheran 
Church, president of the congregation, 
and superintendent of the Sunday school 
for the last 18 years. Since 1892 he 
had been a director of the Odd Fellows’ 
Home, North Side, and a member of Jef- 
ferson Lodge, No. 288, F. & A. M., and 
also a member of Robert Blum Lodge, 
I. 0. 0. F. He was also a trustee of 
the Dollar Savings and Trust Co., and 
director of the Boys’ Branch, North Side 
Y. M. C. A.. He was also treasurer of 
the Men’s Branch, North Side Young 
Men’s Christian Association. 

Mr. Loch had been president of the 
Jewelers 24-Karat Club of Pittsburgh 
and took great delight in attending the 
outings. He was an active member of 
the National Retail Jewelers Associa- 
tion, and, until recently, always acted 
as sergeant-at-arms at the National con- 
ventions. He will be remembered by 
many jewelers as the man who always 
had a box of Pittsburgh stogies and 
passed them around freely. He was also 
&@ member of the Pennsylvania Retail 
Jewelers Association. 

He leaves two daughters, Mrs. Edith 
K. Crane of Cody, Wyo., and Mrs. Mary 
Erickson; a brother, Dr. J. W. Loch, of 


Brooklyn, N. Y., and three grandchil- 
dren. 

The funeral services will be held to- 
morrow at 2 p. m., from St. Peter’s 
German Evangelical Lutheran Church, 
with interment in Uniondale Cemetery, 
North Side. 

The business of the August Loch Co. 
will be continued by Frank W. Berger, 
secretary, and Park Stewart, treasurer, 
both of whom have been associated with 
Mr. Loch for about 30 years. 








J. D. Gaskell 


CLEVELAND, OHIO, Feb. 23.—J. Danner 
Gaskell, manufacturing jeweler and a 
member of the firm of Rocco & Gaskell, 
Huron Road at E. Ninth St., Cleveland, 
passed away after a brief illness at his 
home last Saturday. Mr. Gaskell’s 
death was a great surprise to his many 
friends in the trade as he was apparent- 
ly in the best of health until a few 
days before his passing. He developed 
pneumonia and this complicated with 
heart trouble was the cause of his 
demise. 

Mr. Gaskell was 30 years of age and 
is survived by his widow and two boys. 
Burial services were held at the funeral 
parlors of Beilstein & Young and inter- 
ment was at Canton, Ohio. 


Charles E. Stricker 


CLEVELAND, OHIO, Feb. 23.—Charles 
E. Stricker, an official of the Standard 
Plating Works of Cleveland, passed 
away at Miami, Fla., from a heart at- 
tack on Monday. 

Mr. Stricker had been in business in 
Cleveland for the past 25 years and 
prior to that was an officer of the 
Deuber-Hampden Watch Co. of Canton. 
He was 61 years of age at the time 
of his passing. Services were held at 
St. Philomenas Church with burial in 
Cleveland. 

Deceased is survived by his widow, 
two sons and two daughters. 


Jacob Glick 


STOCKTON, CAL., Feb. 21. — Jacob 
Glick, for more than 50 years a retail 
jeweler here, died recently at his home 
in this city at the age of 78 years. 

Mr. Glick was reported to be the old- 
est active jeweler in California, still in 
business, having established himself 
in Stockton in 1873. The present Glick 
store is in the Hotel Stockton building, 
the firm doing business under the style 
of Jacob Glick & Son. 

Shortly before his death, Jacob Glick 
was making plans to celebrate with his 
wife their golden wedding anniversary. 

Deceased is survived by his widow 
and a number of children and grand- 
children. The son who was in business 
with him will carry on the firm. 














Dumont A. Hixson 


Lockport, N. Y., Feb. 21.—Dumont 
A. Hixson, retired local jeweler, who 
died at his home in this city last Sunday 
was buried yesterday in the Cold 
Springs Cemetery. For some time after 
his retirement 15 years ago, Mr. Hixson 
maintained a farm near here but about 
two years ago returned to the city, 
where he lived at 395 South St., up to 
the time of his death. 


Mr. Hixson was born Aug. 27, 1844, 
in Royalton Center and came to this city 
when a young man. He was one of 
Lockport’s earliest jewelers and for 
about 40 years conducted a store on the 
north side of Main St. 


Deceased is survived by his widow 
and one brother. 








Clarence A. Fisher 


Clarence A. Fisher, 51 years old, of 
183 Orient Way, Rutherford, N. J., died 
on Sunday following an illness of a few 
days of pneumonia. Mr. Fisher had 


~ resided in Rutherford for the past eight 


years and had a large circle of friends. 

He was president of the F. W. Gess- 
wein Co., Inc., jewelers tool and supply 
business of New York. 


His widow, Mrs. Annie Baxter Fisher, 
and two boys, Norman and Winthrop, 
besides his mother and sister survive. 

Funeral services were held at his late 
home Tuesday afternoon at 1 o’clock. 
The Rev. C. A. Ross officiated. Inter- 
ment followed in Plainville, Mass., on 
Wednesday. 








Charles Feinberg 


Los ANGELES, Feb. 23.—Grief was 
manifested in the jewelry trade this 
week because of the death of Charles 
Feinberg, former manager of the Alex- 
andria Diamond Shop, before its pur- 
chase by its new owners. Mr. Feinberg 
passed away last Tuesday after a long 
illness caused by a nervous breakdown. 
He was treated at a local hospital but 
did not yield to treatment and gradually 
grew worse. Funeral rites were held 
Thursday and the offerings of flowers 
attested to the esteem in which he was 
held by his friends. He leaves a widow 
and young daughter. 


Mr. Feinberg had been in the jewelry 
business here for about 10 years and 
had an extensive acquaintance up and 
down the Pacific Coast. He was an in- 
defatigable worker and gave his em- 
ployes the best that was in him, but 
close attention to duties and not enough 
exercise and recreation undermined his 
constitution and as a result his nerves 
were unable to withstand the stress 
placed upon them. 
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FROM MINES TO MARKET 


Always at your service 


EMERALDS AQUAMARINES 

RUBIES CHINESE JADE 

SAPPHIRES BLACK OPALS 
and other 


PRECIOUS STONES ' 


AMERICAN GEM @> PEARL Co. 


Miners : Cutters : Importers 


SIX WEST FORTY-EIGHTH STREET 


NEW YORK 
LONDON PARIS 






























If its ANY kind of a stone= 


you'll find satisfaction from this old-established firm 
(over 31 years). World-wide markets, home facil- 
ities, equipment—experience. Our line is complete. 
We can take care of your requirements, with com- 
plete satisfaction— 


for ANY kind of a stone. 


Diamonds, Pearls, Precious, Synthetic & Imitation Stones 


S. NATHAN @ CO., inc. 


Importers and Cutters 
71-73 NASSAU STREET, NEW YORK 
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America celebrated the 
197th Anniversary of 
the birth of George 
Washington. 


Washington organized in- 
experienced farmers into 
an army better than the 
then accepted best. 


We have organized our 

business to give a service 

better than the now ac- 
cepted best. 


ASE \\ecats 


10 West 47"Street 
New York. 

















THE WASHBURN 


MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 


Now Made in 


18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 


a < SAFETY CATCH = 


Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on apg 
Pearl Drilling and Adjusting a Specialty 
“Special Order Work and Repairing 


C. IRVING WASHBURN new’ ore 
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$1.00 Postpaid 
Jewelers Publishing Corp. 
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Women Pay Jeweled Tribute to Mrs. Coolidge 


Social Leaders Present First Lady of the Land with Brooch 
Containing More Than 200 Diamonds 


WASHINGTON, D. C., Feb. 25.—Women 
admirers of Mrs. Calvin Coolidge, wife 
of the retiring president of the United 
States, presented her today with a 
beautiful diamond brooch. A platinum 
chain accompanying the brooch makes it 
possible for the recipient to wear it as 
a pendant. 

The brooch, about three and one-half 
inches long and one and one-half inches 
wide, is made up of over 200 diamonds, 
all perfectly cut. The center diamond is 
approximately five carats, while the two 
which balance the platinum design total 
about three and one-half carats. 

The chain, also of platinum, is 22 
inches long, with more than 170 diamonds 
inset in the bars. Both the brooch and 
the chain were enclosed in rose-pink 
leather-covered containers with Mrs. 
Coolidge’s initials embossed on their 
covers, as well as the date. 

These examples of craftsmanship were 
designed and executed by Black, Starr 
& Frost, New York. 

The actual presentation took place at 
the White House with only a few of the 
donors present. However, those other 
donors who were in Washington over the 
past week end had an opportunity to 





view the gift at the home of one of their 
number. 

A rose-pink leather-covered book ac- 
companied the gift. In that book and its 
duplicate, which is filed in the secret 
archives of the Secretary of State’s office, 
are the names of the group who made 
the presentation possible. It is enough 
to know that the names on that list are 
from Washington, New York, Boston, 
Philadelphia, Los Angeles, many other 
communities in the United States and 
even from Paris. The number was re- 
stricted to those intimate friends who are 
frequent callers at the White House. 








Consulate General at London Reports 
German Clock Industry Is Suffer- 
ing from Adverse Conditions 


WASHINGTON, Feb. 25.—The competi- 
tion met by American clocks in the 
British market from the German prod- 
uct is being affected by adverse condi- 
tions in the German industry, according 
to a report received in the Department 
of Commerce from the American con- 
sulate general at London. The report 





states that the German clock industry, 
which is almost entirely dependent upon 
export trade, is endeavoring, in common 
with other German industries, to ration- 
alize production. In the case of the 
clock industry, however, this process is 
being delayed by the necessity of obtain- 
ing foreign capital, for which high in- 
terest rates must be paid. 

The German industry fears also that 
the results of rationalization will be 
neutralized by the government’s policy 
with regard to wages. The German 
clock makers are reported as attempting 
to improve the quality of their goods 
but are handicapped by a wage scale 
100 per cent higher than that prevailing 
in France and 80 per cent higher than 
that in Italy. In addition, employe wel- 
fare expense is much greater in Ger- 
many than in either France or Italy. 
The clock industries of both countries 
are more formidable competitors of 
Germany than the American industry. 

The German clock makers, who once 
held a practical monopoly in the world 
markets, are losing considerable trade at 
present in the face of foreign competi- 
tion, particularly from French and 
Italian products. 
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The top is the same front and rear, so that the 
bench is really two benches in one. The trans- 
formation is complete whenever you want a 
_ for the old working front of your 
ench, 


Every worthwhile shop, large or small in the 
land uses them. The material is especially 
selected with its close-grain hard maple for the 
top—and then heavily shellacked to allow for 
washing and cleaning. Altogether a most desir- 
able bench for the factory, workroom, store or 
home. Get the catalog telling all about them. 


Drop us a card 
for particulars 



















LEIMAN BROS. 


Hard Maple Top 
Work Benches 


Metal bottom pans and drawers, filing pin and 
arm rest, one to four seat sections with de- 


tachable iron legs. . 
LEIMAN BROS. 


Reversible Work Bench 


PATENTED 


The bench that evolution has produced—the ultimate 
improvement—the comfortable, convenient work bench 
that is truly the jewelers’ companion. 

It took years of experience with practical working 
jewelers to evolve this bench—no other makers can 
offer it to you—it’s patented. It contains time-tried 
features, the convenient arm rest, the rigid file pin, 
the full width drawer and the non-rustable lower pan. 


23 (B527) WALKER ST. Makers of Good Machinery 
NEW YORK for 40 Years 




















LOST 


Information wanted regarding necklace of 85 
Pearls with marquise shaped platinum clasp 
(Cartier), with one marquise diamond about 114 
carats. 

Weight of necklace, 387 28/100 grains 

Lost Feb. 18th, 1929, in New York City 











We specialize in 
restringing and matching 
Pearls and Stone Beads 


La Vie Pearl Company | 


65 NASSAU STREET (Cortland 0650) NEW YORK, N.Y. 


























‘4 A Complete Line of Colored Stones 
for Jobbing Purposes 


We can supply all of your colored stone requirements, giving 
your order every attention as to careful selection and prompt 


MAIL ORDERS GIVEN PROMPT AND CAREFUL 





delivery. 
ALBERT R. LEE & CO., Inc. ATTENTION. 
_ me i LEVERE COMPANY 
over 0630 15 William St., New Yor 562 FIFTH AVENUE NEW YORK 
>» Duontown Office—94 Canal Street, New York 
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‘te You Have No City Gas. 


Use the TORIT Acetylene Torch 36 


Get a small Presto tank from most any garage, 
connect it to the Torit No. 36, and you have a 
wonderful outfit for Soldering, Melting, Light 
Brazing, etc. No compressed air is required. 





ry ene’ ome of a small torch, 

4 different tips, 5 feet er tubing, 

and connection for Presto tank. PricB $7.50 
You may order from your Dealer, or 


ST. PAUL WELDING & MFG. CO. 











166 W. 3rd St. — St. Paul, Minn. 











“‘Baguette-Like”’ 
Patented U. 8. A. 


NEW YORK 


Manufacturing Jewelers 


Platinum Mountings, Wedding Rings 
and Special Orders 


Tel. John 5892 


“Changeable Ring’’ 
Patented U. 8. A. 
49 MAIDEN LANE 












PRACTICAL COURSE IN ADJUSTING 


Price $1.50 
JEWELERS PUBLISHING CORPORATION, 
239 West 39th St., New York 








THE BUYERS’ DIRECTORY 





Price $1.00 





Jewelers Publishing Corp., 239 W. 39th St., New York 
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Legal Highlights of the Week 


Important Decisions from the Bench and New 





Urges Care in Signing Notes” 


By ELTON J. BUCKLEY 


Here’s a moving tale from Virginia: 


Norfolk, Va. 

Relating my experience in a new wrinkle 
in an advertising contract. 

You are familiar or have seen those adver- 
tising clock displays. I signed up a contract 
about a year ago for their service, the amount 
to be paid monthly, $19.50 for 12 months. I 
paid regularly, but didn’t pay if there was 
no service or the clock movement was out of 
order. At the end of the year this summed 
up to $49.50. : 

Now the trick about the signed contract 
consisted of this—that the wording was 
phrased just like a note. They cut that off 
the rest of the contract, as it was printed at 
the lower end. 

This contract was made with an out-of- 
the-State firm, which sold out to a local man, 
He borrowed money of the Saving 
Finance Corporation, about one-third of the 
face value. The Clock Co. went bank- 
rupt locally and the Finance Corpora- 
tion sued me for the balance of the note, 
which I had to pay. Would like to hear 
your opinion about it. C. H. 8. 

I am told that this fraud is still going 
on, not only in the country districts, but 
in the cities. Various concerns operate 
it—radio concerns, jewelry concerns, ad- 
vertising concerns, and so on. In fact, 
the people who use it are usually pur- 
veyors of alleged business - booming 
schemes—glittering, alluring things that 
business men seem always to fall for 
quicker than for any plan involving the 
straightforward purchase of merchan- 
dise. 

Of course, in a sense all these people 
are fakers, although when all is said 
and done they are merely using a well- 
settled principle of law regarding prom- 
issory notes, which is that when the 
payee of a promissory note transfers it 
in the regular way to an innocent third 
party, the latter can collect it, and the 
maker can’t use at all the defense he 
might have used if the original payee 
had held it. 

The scheme is very transparent. These 
schemers get the business man to sign 
their contracts on any pretext whatever. 
The usual pretext is that if the goods 
—whatever they are—aren’t sold, the 
victim need pay nothing. He figures he 
Ils safe enough under that, and so he 
would be if it weren’t for the notes. 
Sometimes the notes are concealed in the 
body of the contract, as in the above cor- 
respondent’s case, and sometimes they 
are frankly revealed, but described as 
mere “matters of form,” or receipts, or 
what not. At once they transfer the 
hotes to an alleged third party, who is 
usually a mere alias, and after that they 
don’t care what happens to the contract. 
It can go to pieces for all of them, be- 
cause the alleged third party can go 
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19gg Py Tight by Elton J. Buckley, December, 














ahead and collect the money still due, 
even though the contract was never car- 
ried out. 

Thousands of times this has happened 
and still business men fall for it. 

Of course, the moral is plain—read the 
paper before you sign it. Read it twice 
and ponder over it. Take nobody’s word 
that it is simply “a matter of form.” 
Know what it means or don’t sign it. 
If you do sign it and are foolish enough 
to put your name on what looks like a 
note, write across its face, “Payment of 
this note is conditioned upon the carry- 
ing out of contract of November 15, 
1928, between Zyz and the Fake Clock 
Co.” That makes it non-negotiable and 
under it you can’t be robbed of your de- 
fenses as you can be under an ordinary 
promissory note. 

The fact is that I am coming more 
and more to believe that the maker of 
a promissory note—unless it is an ac- 
commodation note, given to be trans- 
ferred—would better always make it 
non-negotiable so as to preserve his 
rights in case a questiqn arises. 








Bill Introduced in Wisconsin Legisla- 
ture Would Require Retailers to 
Obtain Permits from Bank- 
ing Commission 


MILWAUKEE, WIS., Feb. 25.—A bill 
has been introduced into the assembly 
of the Wisconsin legislature at Madison 
by E. F. Pahl of Milwaukee, which if 
passed, would make it necessary for 
every new jewelry business founded in 
Wisconsin to have a license from the 
Commissioner of Banking. According to 
Mr. Pahl, neither jewelers nor other re- 
tailers should be permitted to go into 
business until they have been subjected 
to a searching scrutiny by the Commis- 
sioner of Banking. 

To supply the Commissioner with 
funds to make the proper investigation, 
his bill provides that each person am- 
bitious to retail be required to pay the 
Commissioner $250 with his application 
for a license. He would also be required 
to publish a notice of his intentions in 
the newspapers for three weeks. 

Investigation by the Commissioner of 
Banking would cover not. only the char- 
acter and responsibility and fitness of 
the prospective jeweler, but also the 
need for the proposed new business in 
the particular territory to be affected. 
If the applicant should be refused a 
license by the Commissioner of Banking, 


Cases Presented 


he would have the right of appeal to a 
board of review composed of the Gov- 
ernor, Secretary of State, and Attorney 
General, and their decision would be 
final. 








Two Defendants in Litigation Involv- 
ing Patents on Watch Cases Settle 
With Gruen Concern 


CINCINNATI, Feb. 23.—The patent in- 
fringement litigation instituted in the 
local courts by the Gruen National 
Watch Case Co. against another manu- 
facturer and a local retail: jeweler has 
been settled. Suits were filed in the 
United States District Court in this 
city against S. Bruner, Inc., New York 
city and Sam Meyers, 656 Gholson Ave., 
doing business as the Meyers Jewelry 
Co. in Cincinnati. 

When called for trial attorneys re- 
ported that the cases had been settled 
out of court. Judge Smith Hickenlooper 
then issued a final decree which was 
placed in the court records. 

The suit involved infringement of a 
patent issued to Carl W. Bieser, in- 
ventor, on watch cases, and it was 
charged that the two defendants had 
been guilty of infringement. The 
Bruner concern, according to the decree, 
made a cash settlement and admitted 
the charge. Meyers, as agent for the in- 
fringing case, was absolved of all blame, 
as the Bruner company assumed the sole 
responsibility, as the manufacturer. 

Both defendants are permanently en- 
joined from making or selling any watch 
cases which infringe the claims of the 
Bieser patent. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ending, Feb. 23, 1929 


The U. S. Assay Office reports: 


Gold bars exchanged for gold 


coin $874,248.42 


45,941.17 

Total $920,189.59 

Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
POM Re Nias d:ciaaletemrreeteware $471,508.81 
od CMake, sxahis wical aaiey a evataded ctavoa 152,664.59 
wy MRR Eas Deki ha dratent 2, b5NG as 81,409.09 
2 PM eae Sis cevar'eig: er Gra eoaUaiw en where 93,325.16 

Ra de ee i or OO ee 75,340.77 

OM si cckig Haw noe eases $874,248.42 








Allsopp & Allsopp, Newark, N. J., 
hold a patent on a specially constructed 
link for use in necklaces, bracelets, 
watch attachments, etc. These patented 
links have been very successful during 
the past year and a half. Unlike most 
patentees, Allsopp & Allsopp are willing 
to allow other manufacturers to use the 
patented links under a license for an 
equitable compensation. 
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Lhe Rising Price of Gem Diamonis 


[Continued from page 27] 


organization, in turn, was to market the diamonds only as 
fast as they could be absorbed without lowering prices. 
For the first time the Belgian Congo interests and the 
Portuguese Angola fields had been included in the Syndi- 
cate, and it was felt that a complete stabilization of the 
diamond industry and its markets had been attained. 


N those regions the alluvial diamonds, which are found 

on or near the surface in locations to which they have 
been washed from their original sources, are exploited by 
large companies, but in South Africa under the old law the 
authorities had to open new deposits to prospectors. 
Neither the government nor the Syndicate, therefore, was 
able to curtail the output which began in the newly dis- 
covered Lichtenburg fields in 1926 and increased so rapidly 
that it threatened to demoralize the world market. The 
statistics in Table A give a dramatic picture of this re- 
markable development. 


Table A—Diamond Production in the Lichtenberg District 


Carats Value 

January-June, 1926........ 39,840 £146,248 
July-December, 1926....... 524,023 1,723,162 
January-June, 1927........ 1,111,449 2,569,611 
July-December, 1927....... 1,073,750 2,654,654 
JS | SS ee 563,863 1,869,410 
EN, BOC ono s5. 6 sie on 2,185,199 5,224,265 





1 JEWELERS’ CIRCULAR, January 27, 1928. 


Early in 1927 the South African Government realized 
the danger of market demoralization but was unable to 
control the situation until laws giving it the necessary 
power should be passed. In the meantime the Syndicate, 
relying on ultimate relief through legislation, took heroic 
emergency measures, bought up the surplus rough dia- 
monds and kept them from the market, accumulating in 
this way by the end of 1927 a stock valued at about eight 
million pounds sterling. The Precious Stones Act, giving 
the government a large measure of control over the pro- 
duction of alluvial diamonds, was passed and promulgated 
in the fall of 1927. By official proclamation, new prospect- 
ing was forbidden and soon thereafter the production of 
alluvial stones began to decrease. 

The changes recently brought about in the relative im- 
portance of the different sources of diamonds may be seen 
from Table B. The output of the South African mines, the 
Belgian Congo and Southwest Africa has purposely been 
restricted during 1927 because of the great increase in 
South African alluvials. 


Table B—Sources of the World’s Diamond Production ' 


-———Per Cent of World Total———_,, 
Source 91: 1927 

Annual world production about 6,600,000 carats 7,000,000 carats 
South African mines........... 77 34 
Socth African alluvials......... 3 33 
TU ESEEORED wn acne cess wees 18* 307 
eee 2 3 
PE ead ka einn ak bhava ew e.0 100 100 





1The Mineral Industry for 1927. 
*German Southwest Africa only. 
+#Southwest Africa, Belgian Congo, 
Tanganyika. 
EBATES in the South African House of Assembly 
in March 1928 and reports in British and American 
newspapers during the past autumn have called attention 
to one of the finest alluvial fields ever discovered, that in 
Namaqualand, south of the mouth of the Orange River 
and near Alexander Bay. The exploitation of this field 
does not, however, endanger the market as did that of the 
Lichtenburg district. Since it is wholly on Crown land, 


Angola, Gold Coast and 





the government itself has been able to undertake the work- 
ing of it. The inaccessibility and barrenness of this re- 
mote region facilitate the state’s measures to keep out in- 
truders. The product is transported by airplane to Cape 
Town. Great secrecy has surrounded most ef the proceed- 
ings and the government has published no report of them, 
but informed statements in December were to the effect 
that handpicking in these fields was practically finished 
and the surface diamonds all extracted, that only those to 
be recovered by washing remain and these are not expected 
to exceed 15 per cent of those already obtained. The goy- 
ernment is believed to have in its vaults a very large stock 
of rough diamonds, many of which are of excellent quality, 
but is marketing them only in small quantities. 


T now seems safe to assume that continued control of 

the diamond supply is assured. The Syndicate, which 
has contracts with all the producers of mine diamonds, has 
demonstrated its strength in the recent crisis, and for 
economic reasons the government is in accord with the 
policy of upholding prices, since it derives over two million 
pounds annually in direct revenue from the industry. 
Moreover, the Precious Stones Act legalizes state control 
of any alluvial stones found. It is not the exploitation of 
these deposits, which are comparatively rapidly worked 
out, but the unrestricted sale of the gems which endangers 
prices, and this is no longer possible. (The italics are 
our own—Editor, JEWELERS’ CIRCULAR). 

The latest development in the cutting industry, which 
buys rough stones and sells the polished gems, is the 
contemporaneous attempt of a large mining concern and 
the South African Government to establish cutting and 
polishing works in Kimberley. As the first Dutch and 
Belgian workmen have only recently arrived, it is impossi- 
ble to predict what will be the effect on the present centers 
of the industry, Amsterdam and Antwerp, but the Euro- 
pean trade is concerned in spite of its advantages of a long 
established industry and proximity to the gem markets. 

These markets have in recent years shown an amazing 
capacity for absorbing diamonds. The beauty and fashion 
appeal, coupled with small size, durability and world-wide 
value, have contributed to their continuous popularity. 
Once sold, sentimental attachment frequently prevents 
their reappearance on the market. Since the beginning 
of this century the demand for diamonds has tended to 
fluctuate with the periods of prosperity and depression in 
the United States, and since the war this country has be- 
come an increasingly dominant factor in the market, now 
taking annually, it is estimated, nearly 80 per cent of the 
world’s production. 


HE market price of the gems, which had been com- 

paratively stable for decades has beeen steadily up- 
ward for the last ten years with the exception of a tem- 
porary depression about 1921 when general adverse 
economic conditions coincided with the marketing of 
many Russian diamonds by the refugee nobility and the 
Soviet Government. The syndicate helped relieve the 
situation by staying out of the market for two years, and 
the growing prosperity of the United States enabled it 
soon to liquidate its accumulated stocks. In spite of the 
huge production of alluvial stones since the beginning 
of 1926, the statistical position of the syndicate is report 


to be good. 
There is a fairly well sustained demand for the medium 
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grade and smaller gems and their price is estimated 
at from 30 to 60 per cent above prewar values, but there 
is a phenomenal call for the larger and finer diamonds, 
especially those of fancy cuts, and their price is said 
to be from 100 to 150 per cent above 1913 values. Stocks 
of these are extremely limited and desired gems are often 
not to be obtained. 


N spite of the flourishing state of the market, Ameri- 

can diamond merchants are at present confronted with 
serious difficulties. This anomalous situation is due to 
the great increase in smuggling in recent years. Statis- 
tics are of course wanting, but it has been estimated 
that as many diamonds are smuggled into the United 
States annually as are regularly imported through the 
customs. This may account for the fact that in the 
last two years, a period during which, according to the 
trade, more gems have been sold than ever before, im- 
ports into the United States, as shown in Table C, have 
remained at a comparatively low level. 


Table C—Imports of Diamonds Into the United States* 





Uncut Cut But Not Set 
SRC or ee $10,527,362 $45,444,999 
Se ae 2,257,299 26,338,455 
0 ER ee eee 8,340,746 43,214,993 
earner 7,401,698 52,020,098 
| SS rere ee ee 11,660,802 47,268,188 
ESP 9,492,328 49,620,666 
SS ore 13,070,767 51,361,942 
eee 11,470,026 40,736,351 
MEPEBE farcib area ele erences 11,935,191 42,396,162 

*Monthly Summary of Foreign Commerce of the United States. 


There is a duty of 20 per cent on unset cut stones and 
one of 10 per cent on rough diamonds. Honest dealers 
pay these charges. But there has grown up, principally 
in Antwerp, a regular business in smuggling gems into 
the United States. It is said that for from 6 to 8 per 
cent of their invoice cost, security is furnished for their 
safe delivery within the United States, and comparatively 
few fail to be received. Dealers who resort to such 
means can both overbid in the European markets and 
undersell in the American those whose goods are passed 
through customs, and can still have an adequate margin 
of profit. 

The high value of a small, easily concealed packet of 
diamonds, the great extent of our boundaries and the 
large number of vessels from abroad constantly in our 
ports make the detection of the smuggling agents and 
the elimination of the practice by the small force of offi- 
cers available for the work exceedingly difficult. The 
remedy for which the trade is working is the reduction 


Repoussé Gilded Silver Plaque 
set with enamels and jew- 
els, Augsburg, late 17th Cen- 
tury. The plaque is richly 
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of the duty on unset cut stones to 10 per cent and the 
placing of rough stones on the free list. The differential 
between cut and rough stones would thus be maintained, 
protecting the cutting industry of New York, which is a 
small but important factor in the production of large 
gems of high value such as are in especially great demand 
here. Yet it is believed that the advantage which would 
be left to the smugglers would prove too small to be worth 
the risk, and that before long commercial smuggling 
would cease. Hearings have taken place before the ap- 
propriate congressional committee and the trade is very 
eager to have the proposed change incorporated in the 
next tariff revision. If that is done and the generally 
prosperous condition of this country continues, there is 
every reason to believe that the diamond business will 
show a healthy growth, and that the prices of gem 
diamonds will continue to advance. R. G. 





Seen by Dame Fashion 


[Continued from page 37] 


ed surfaces and the material, platinum, baguette dia- 
monds and the black onyx. Cuff links, shirt studs and 
matching buttons for the waistcoat follow the same 
form. The baguette diamond is set at one corner in 
each of these pieces and the smooth-polished onyx,. 
rounded from the center down onto either side and fin- 
ished with the platinum frame-work showing only at. 
the back of these jewels. 





Easter Selling Possibilities 


[Continued from page 29] 


hat. On all the circular terraces, cards, framed mottoes: 
and Easter booklets were displayed. Just inside the door 
was a table holding boxes of stationery in pastel tints, 
with a card. suggesting: “Write an Easter letter home,” 
and “A box of our delicately tinted stationery would make. 
a much appreciated Easter remembrance.” 

Another line that is a big seller is Easter decorations: 
for the table and room. Where space can be devoted to it, 
several tables in the main aisle should feature not only 
table decorations, but bits of crystal and china, flower- 
holders, sandwich plates, etc. One table, at least, should. 
be completely set to show just how attractive these deco- 
rations are—and also to call attention to the stock of silver- 
and china on hand for the Easter feast. 


decorated and is 22% inches- 
long. It was recently shown- 
in the Steiner collection at 
the American Art Galleries: 
in New York. 
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New York Notes 


Vinegar Brothers, Inc., silversmiths, 
161 Grand St., have changed their firm 
name to the Ariston Silversmiths Corp. 

It was reported last week that the 
Bernes Jewelry Co. has leased the store 
at 777 Sixth Ave. 

The members of the Executive Board 
of New York Retail Jewelers Associa- 
tion will hold its monthly meeting to- 
morrow (Friday) night, at the Hotel 
Astor. 

Bernard Landau, dealer in Oriental 
pearls, 527 Fifth Ave., is returning from 
abroad on the Zle de France. He has 
been in Europe for two months on a pur- 
chasing trip. 

William Rosenfeld, Jr., of William I. 
Rosenfeld & Co., dealers in diamonds 
and pearls, 604 Fifth Ave., sailed for 
Europe last week on the Olympic. Mr. 
Rosenfeld has gone abroad on a six 
weeks’ buying trip. 

According to an announcement made 
last week George D. Colyer has pur- 
chased the jewelry store and gift shop 
of the late Ralph C. Brown at River- 
head, L. I., and will continue to conduct 
it under the same name. 

It was announced several days ago 
that the East New York Retail Jewelers 
Association will hold its fifth annual 
banquet on Sunday evening, March 31, 
at the Union Temple. Phineas Peters, 
president of the Brooklyn Retail Jewel- 
ers Association, will act as toastmaster. 

Benedict J. Freudenheim, of J. Freud- 
enheim & Sons, 48 W. 48th St., returned 
from Europe last Thursday on the Le- 
viathan. Mr. Freudenheim came back 
after completing an extensive purchas- 
ing trip to the European diamond mar- 
kets. He visited Antwerp, Amsterdam, 
Paris and London while abroad. 

Among the local concerns in the trade 
receiving charters of incorporation re- 
cently are the following: Kradon Jewel- 
ty Co., incorporated with 100 shares of 
common stock; Israel Efrus, jewelry, in- 
corporated, with $20,000; Irving Sacks, 
capitalized with $20,000, and Baruth 
Corp, jewelry, Brooklyn, capitalized 
with 100 shares of common stock. 

The Maiden Lane Outing Club will 
hold its annual meeting at 1 p. m. on 
Friday, March 8, in the room of the 
Jewelers 24 Karat Club, 15 Maiden 
Lane. Reports of officers will be read, 
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followed by the election. The nominat- 
ing committee has nominated the follow- 
ing candidates for office: For president, 
George Frey; vice-president, Leo Leddy, 
and_ secretary-treasurer, Jerome  L. 
Grant. 

A beautiful bronze bust of President- 
elect Hoover was unveiled on Tuesday, 
Feb. 19, at the convention of the Ameri- 
can Institute of Mining and Metallurgi- 
cal Engineers in the Engineering build- 
ing, this city. This bust is the work of 
Mrs. D. W. Leys, daughter-in-law of 
James D. Leys, of Leys, Christie & Co., 
65 Nassau St., and wife of Duncan W. 
Leys. It was the gift of C. A. Fisher of 
Denver, father of Mrs. Leys. Conspicu- 
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ous at the unveiling of the bust was Dr. 
George F. Kunz of Tiffany & Co. 

An action involving the design of a 
wedding ring started some time ago by 
Jacob Berlinger against Joseph Hoff- 
man, and which was decided recently in 
the United States District Court, Brook- 
lyn, received considerable newspaper 
publicity a few days ago. The court in 
deciding in favor of the plaintiff, with 
costs, agreed that the arrangement or 
obvious symbology of two series of 
hearts was found to possess artistic 
merit. The patent therefore was held to 
be valid, and it was stated that infringe- 
ment was clearly shown. 

Members of the Brooklyn Retail 
Jewelers Association met last Monday 
evening at the Hotel St. George where 
final arrangements were made for the 
organization’s annual banquet which will 
be held next Sunday evening in the new 
Elks’ Clubhouse in Brooklyn. It is 
planned to start the dinner at 6.30 
o’clock or as near that hour as possible, 
after which the speakers of the evening 
will be presented. Conrad J. Brotherly, 
past president of the A. N. R. J. A., will 
act as toastmaster and it is expected 
that the first speaker to be introduced 
will be Grover Whalen, newly appointed 
Police Commissioner. Other speakers 
will include: William Frasier, president 
of the A. N. R. J. A., County Judge 
George W. Martin and Assemblyman 
Murray Hearn. Following the speech- 
making there will be entertainment and 
dancing. It is expected that about 1000 
jewelers will attend. 

The February meeting of the Jewel- 
ers 24 Karat Club held Wednesday 
afternoon, Feb. 19, was the first gath- 
ering of the members in the new quar- 
ters of the club on the seventh floor of 
the Silversmith building, 15 Maiden 
Lane. President Coffey presided and in- 
teresting reports were read from the 
treasurer and chairman of the banquet 
committee, neither of whom were able 
to attend. They showed an excellent 
balance in the treasury and an excellent 
balance on the right side of the ledger 
from the last annual banquet. Secre- 
tary Ward called attention to a vacancy 
due to the death of the late Horace R. 
Benedict and the directors recommended 
the election of I. Alsberg of Henry 
Freund & Bro., a former member, who 





(Continued on page 81) 
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Only Two Kinds 


A een, doctor has said ‘‘After all . . . there are 
only two diseases . . . one of which you die... 


the other of which you don’t.” 













After all . . . there are only two kinds of banking 


connection. One that is pleasurable as well as 






profitable for you . . . the other which is not. The 






Chemical makes friends of its depositors through 

















a close relationship that has been a prime con- 





sideration for 105 years. 


Among its eight conveniently located offices listed 


below, the first three are especially easy of access 








to those engaged in the jewelry trade. 
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has been on the waiting list. A letter 
of sympathy was ordered sent to the 
family of Mr. Benedict. It was decided 
to hold the usual beefsteak dinner 
(which is a function for members only) 
sometime in April and the committee 
was authorized to make arrangements 
for the dinner to be held at the expense 
of the club. After routine business was 
transacted, adjournment was taken until 
next month. 


Charles T. Dougherty, president of 
the Charles T. Dougherty Co., Inc., is 
enjoying a fishing trip in Florida wa- 
ters. 

Jerome J. Danziger of S. Danziger & 
Sons, diamond importers, 65 Nassau St., 
sailed last Friday on the Olympic for 
Amsterdam, after having been here on a 
brief visit. 

Edward J. Gross of Benjamin & Ed- 
ward J. Gross Co., 64 W. 48th St., leaves 
for Europe today (Thursday) on the 
Leviathan going abroad to visit the for- 
eign diamond markets. 

Fourteen hundred inmates of the New 
York House of Refuge on Randall’s 
Island heard an interesting talk last 
Friday on Timeology given by Samuel 
Bernard, horologist, this city. 


Adler & Heine, 22 W. 48th St., are of- 
fering to settle with creditors on the 
basis of 40 cents on the dollar in de- 
ferred payments. The concern, it is said, 
has assets worth $103,000 while its mer- 
chandise indebtedness totals $175,000. 


Paul Zwillinger and Max Reiner of 
the Harwood Self Winding Watch Co., 
10 W. 47th St., sailed Friday on the 
Paris for Switzerland where they will 
place new contracts for the manufacture 
of their product. 


Maurice Y. Nathan, of S. Nathan & 
Co., importers of precious stones, 71 
Nassau St., is leaving for Europe, to- 
morrow (Friday), on the Ile de France, 
on a two months’ buying trip in the 
interest of his firm. 


C. R. Vinson of Cross & Beguelin, 15 
Maiden Lane, has left on an extensive 
trip to the South with the concern’s new 
spring line. Walter E. Hatch, also of 
the sales staff, has left for an extensive 
trip in New York State and Pennsyl- 
vania. 

Stephen Varni of the Stephen Varni 
Co. lapidaries and importer of precious 
stones, 15 Maiden Lane, is in Europe on 
a short buying trip. Mr. Varni wrote 
friends in New York that the winter 
Weather in the places he has visited is 
the coldest ever experienced. 


George Latimer is now covering the 
metropolitan area for the S. S. White 
Dental Mfg. Co., selling white gold 
solders and alloys to the trade. Gil 
Smith will also continue to cover the 
same territory representing the sweeps, 
smelting and assaying department. 
Florence T. Kaye of the firm of Flor- 
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ence T. Kaye, Inc., 565 Fifth Ave., is 
sailing on the Ile de France March 2, 
for India via Europe on a pleasure trip 
and will visit the markets of London, 
Paris and Ceylon. Miss Bernice Gorsky 
will be in charge during her absence. 


David Mayer, former well known dia- 
mond dealer of New York but now of 
Antwerp, arrived in this city on the 
Leviathan, last Thursday, on his annual 
business trip to this country. Mr. Mayer 
expects to be in New York about two 
weeks. While here he is stopping with 
relatives. 


On March 16 Kramer’s jewelry store 
will be located in new quarters in the 
Kramer building, Fifth and Washington 
Sts., Hoboken, N. J. The new store when 
finished it is understood will be one of 
the finest establishments in New Jersey. 
This business was founded by Louis 
Kramer in 1903. 


According to an announcement made 
this week, Murray Rabinowitz has 
joined the firm of S. Katcher, manufac- 
turing jeweler, 49 Maiden Lane, and in 
the future the business will be conducted 
under the style of Rabinowitz & Katcher, 
at the same address. The new concern 
will manufacture 18 karat gold jewelry 
and do repairing and special order work. 


Harry P. Fairchild, known for many 
years throughout the jewelry trade as 
head of Fairchild & Co., is announcing 
a new corporation to be known as Fair- 
child & Randall, Inc., at 49 E. 21st St. 
Mr. Fairchild has joined with John H. 
Randall in the formation of this new 
corporation and their announcement to 
the trade states that they will manufac- 
ture a line of popular priced pens and 
pencils for the jewelry trade. 

Levitt & Co., 71 Nassau St., an- 
nounced last Monday that J. G. Rogers 
of Koke, Slaudt & Co., Los Angeles, Cal., 
will carry their line of 14 karat gold 
novelties east of Denver, visiting all 
States but not New York City. In the 
metropolis Mr. Levitt will continue to 
call on the trade as heretofore. Mr. 
Slaudt of the Los Angeles concern, will 
carry the Levitt line west of Denver, 
going to the Coast and to Honolulu. 


Owing to the resignation of George 
C. Gerrish, as vice-president in charge 
of manufacturing and refining opera- 
tions, Handy & Harman announced last 
week the following changes in the or- 
ganization, effective Feb. 21: Gustav H. 
Niemeyer as vice-president will direct 
the sales, manufacturing and refining 
operations of the corporation and Robert 
H. Leach has been appointed manager 
of the Bridgeport plant. 


James L. Hand, jewelry auctioneer, 
14 Maiden Lane, is receiving the condo- 
lences of his many friends in the trade 
because of the death of his mother, Mrs. 
Christine Hand, who passed away last 
week at St. Joseph’s Hospital in Pater- 
son, N. J. Death followed an operation 
which was performed more than two 
weeks ago. Besides her son James L.., 
she leaves another son, Charles S. Hand, 
secretary to Mayor Walker of this city, 
and a sister, Mrs. James M. Shannon. 
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Philadelphia 


Ralph M. Seaman, well known Ken- 
sington jeweler, has purchased the stock 
and fixtures of the store of the late R. 
Engelhardt, at 31-32 E. Chelton Ave., 
and transferred them to his store, 4668 
Frankford Ave. 

A man, who used a cold cream jar 
instead of the usual brick to smash the 
display window of the jewelry store of 
Edward N. Farnan at 115 S. 11th St., 
escaped with several clocks and small 
articles, valued at about $174. 

One of the finest store displays in 
honor of Washington’s Birthday was 
that in one of the windows of Bailey, 
Banks & Biddle which included Wash- 
ington’s headquarters flag used at Valley 
Forge, his army account book for the 
same period and several other interest- 
ing documents relating to him. 

S. Kind & Sons have just completed, 
what is said to be largest sterling silver 
tray in the world. It is a presentation 
piece and was done in the workshops of 
the firm by its expert craftsmen. The 
tray is 42 inches long by 23 inches wide 
and weighs 435 ounces. It is in a Queen 
Anne design with fluted edge on which 
are engraved facsimiles of the signa- 
tures of the donors. A set of 24 sterling 
goblets goes with the piece. 











Wm. Kinscherf Co., New York, Cele- 
brates Sixty Years in Business 


The William Kinscherf Co., manufac- 
turing jeweler, 141 W. 36th St., New 
York, which like THE JEWELERS’ CIR- 
CULAR, was established early in 1869, is 
now celebrating its 60th anniversary. 
This business was founded by William 
Kinscherf. With Mr. Kinscherf in estab- 
lishing this business was Julius Dellery. 
Six months after it was founded Daniel 
MacMurray was admitted as a partner. 

The business was first conducted at 
147 Fulton St., New York, under the 
style of Kinscherf & Dellery. Three 
years later William Kinscherf bought 
out his partners, and continued the busi- 
ness alone at 18 Ann St. After about 
three years’ time the business was re- 
moved to 21 Maiden Lane, where Mr. 
Kinscherf remained for 16 years. When 
the building was torn down the concern 
moved to 63 Maiden Lane, where it was 
located for 19 years. It was not until 
this building was demolished that the 
business was again removed to 107 Wil- 
liam St. Several years ago the firm 
was again removed to its present quar- 
ters, 141 W. 36th St. 

The business was incorporated in 1905 
as the William Kinscherf Co. Mr. 
Kinscherf, the founder of the concern, 
died at his home in Brooklyn on Sept. 
23, 1922. The present officers of the 
concern are: William Kinscherf, presi- 
dent; Richard G. Kinscherf, treasurer, 
and Carl G. Kinscherf, secretary. 

In connection with its 60th anniver- 
sary the Kinscherf concern has issued 
an interesting and attractive 16 page 
book containing the history of this house. 
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Business Records 


Gertrude M. Whelpley, Erie, Pa., has 
filed a voluntary petition in bankruptcy. 

An involuntary petition in bankruptcy 
has been filed against Charles J. Smith, 
Indianapolis, Ind. 

Salvatore M. Perretta, Utica, N. Y., 
has filed a voluntary petition in bank- 
ruptcy. 

The William J. Reusch Co., St. Paul, 
Minn., has executed a trust deed to the 
Northwestern Jobbers. 

A voluntary petition in bankruptcy 
has been filed by the Nelson Jewelry 
Co., Kansas City, Kan. 

An involuntary petition in bankruptcy 
has been filed against the Miller-Osborn 
Jewelry Co., Inc., Lawton, Okla. 

A deed of trust has been given by R. 
E. Redeker & Co., Chicago. Assets are 
given as $4,565 and liabilities $4,979. 

Frank B. Mitchell, Merced, Cal., is 
reported to have assigned. Assets are 
given as $2,000 and liabilities $2,545. 

A deed of trust has been given to the 
Northwest Jobbers Credit Bureau, St. 
Paul, Minn., 
Granite Falls, Minn. 

It is reported that the Crescent Jewel- 
ry Go., Fresno, Cal., has assigned with 
release. Assets are estimated to be 
worth $4,000 and liabilities approximate 
about $4,700. 

It is reported that Ernest Golden, 
Detroit, Mich., is offering creditors 25 
cents on the dollar in cash. Assets are 
given as $1,700 while liabilities are said 
to total $4,000. 

Arthur V. Davis, McMinnville, Ore., 
has filed a voluntary petition in bank- 
ruptcy. Assets are reported to be 
valued at $6,150, while the liabilities 
total $6,699. 

It is reported that John J. Metzel, 
proprietor of the Long Beach Gem Co., 
Long Beach, Cal., has assigned without 
release. Assets are given as $2,500, and 
liabilities $4,000. 

Hyman Adams, Philadelphia, Pa., is 
reported to be offering creditors 10 cents 
on the dollar. The liabilities are esti- 
mated at between $8,000 and $9,000 and 
there are said to be no assets. 

Charles David Martin, San Angelo, 
Tex., is offering a settlement of 20 cents 
on the dollar. Merchandise is reported 
to be worth $5,000 while his indebted- 
ness is given as $12,000. 

A deed of trust for the benefit of 
creditors has been given by James L. 
Pickering, Framingham, Mass., to Harry 
W. Meehan, 38 Chauncy St., Boston. 
Liabilities are given as approximately 
$11,000, while the assets approximate 
$8,000. 








The Malap Co., the name under which 
Anna C. Malone and A. Noble Apkes, 
conducted a retail jewelry business at 
309 State St., Schenectady, N. Y., filed 
its schedules in bankruptcy in Federal 
Court, Utica, N. Y., recently. These 
schedules list liabilities of $22,048 and 
assets at $13,855, including merchandise, 
$8,125; fixtures, $810; and notes and 
accounts, $3,726. 
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Exports of Platinum During 
November 


WASHINGTON, D. C., Feb. 25.—Figures 
just announced by the Department of 
Commerce show that during the month 
of November platinum valued at $25,- 
082 was sent out from this country. Of 
this amount $6,642 represented platinum 
ingots, sheets, wire, alloys and scrap, 
while the remainder of $18,440 was the 
value of the manufacturers of platinum, 
except jewelry, exported during the 
month. 

The figures showing the amount and 
the countries to which the metal was 


sent follow: 


Ingots, Manufac- 











Sheets, tures of 

Wire, Platinum 

Alloys Except 

and Scrap Jewelry 
— -——— - —— 

Oz Oz. 
Countries Troy Value Troy Value 
Cp ss csas 222 §$20558 
RUNNER Mace ais osecia oe 86 $6,642 83 4,892 
| ee eis ee 2 2,480 
Colombin . 6.3.5... 12 135 
Total Quantities... 86 ere Reeia ts, 
Total Values... ....< $6,642 $18,440 
Shipments to Hawaii 3 $298 oe 
Protection of Inter-American Trade 
Marks 

WASHINGTON, D. C., Feb. 23. — A 


treaty and accompanying protocol for 
inter-American registration and protec- 
tion of trademarks and for the suppres- 
sion of unfair competition in interna- 
tional trade among the 21 American re- 
publics, were adopted at a plenary ses- 
sion on Tuesday of the Pan-American 
trademark conference. 

The conference was the first to deal 
exclusively with the question of trade- 
mark protection and was called in ac- 
cordance with a resolution of the inter- 
national conference of American States 
held at Havana last year. The protocol 
provides for the establishment of an 
Inter-American trademark registration 
bureau at Havana. 








Do You Recognize These Rings? 


Through the arrest of a New York 
Post Office clerk the postal authorities 
have recovered nine platinum wedding 
ring blanks, and are now endeavoring 
to locate the owner. While the blanks 
bear no trademark, attached to each is 
a tag on which appears the word 
“Platinum” and the stock number and 
size. 

The rings are all ready for receiving 
diamonds. On the top where the dia- 
monds are to be set, three of these rings 
have heart shaped designs, three round 
designs and the other three pointed oval 
designs. On the inside of one of the 
rings was found the letters “L. A.” and 
on another “P. F.” These are the only 
marks which appear on any of them. 
The tags on three of the rings bear the 
numbers 536/20, on three others 535/22 
and on the remaining three 135X/20M. 
They range in size from 5 to 7%. Any- 
one recognizing the description of these 
rings should communicate as soon as 
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possible with the office of THE JEWELERs’ 
CIRCULAR. 

The man from whom these rings were 
taken, it is charged, went into a Bronx 
jewelry store where he offered to sel] 
them for $1 each. The jeweler realizing 
they were valuable became suspicious 
and told the man to leave the rings and 
return in a few days. In the meantime 
the jeweler communicated with the police 
department, and when the man returned 
two days later the jeweler gave the 
rings back to him and told the stranger 
that he could not use them. When the 
man reached the street he was arrested 
by a detective who took him to the police 
station where he was questioned. The 
prisoner, it is claimed, admitted that he 
was employed in the post office, and 
found the rings wrapped in a piece of 
tissue paper without an address lying 
on the floor of the post office. The Fed- 
eral authorities were immediately noti- 
fied, and the man is now being held on 
a charge of robbing the mails. 








Short News Flashes 





The store at 157 Main St., Biddeford, 
Me., was recently leased by the Stein 
Jewelry Co., which concern will open the 
establishment on March 15. 

Al Rossio, who was formerly connected 
with the Permanent Jewelry Co., has 
started in business for himself and has 
opened a retail shop on the third floor 
of the Citizens building, Cleveland, Ohio. 


Merrit H. Duval, manager of the ma- 
terial division of the Elgin National 
Watch Co., Elgin, Ill., for many years, 
has resigned, effective April 1, to become 
an executive in the Hadley Co., Provi- 
dence, R. I., manufacturer of buckles, 
straps and other wrist-watch appliances. 
He had been associated with the Elgin 
firm for 25 years, rising from errand 
boy to an important executive position. 

A charter of incorporation was filed 
in Trenton last week by the H. M. Kent 
Co. to manufacture jewelry in Newark, 
N. J. The capital was placed at 200 
shares no par value and Dora Speiler, 
Edward Salbin and Louis S. Cohen of 
Newark were named the incorporators. 
B. Gutmann, Inc., also filed a charter 
authorizing the concern to deal in jewel- 
ry in Jersey City and set the capital as 
10,000 shares common stock. The Orien- 
tal Credit Co., Inc., is another concern 
chartered to deal in jewelry in Newark 
with a capital of $5,000. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 

Selling Price 


London U.S. Gov't New rem 
Date Official Assay Bars  Officia 
Feb. 19.... 25% 58 3% 56 
“" 90.... 2548 581, 55% 
Bh vicee SOME 58% 5) 8 | 
22 25% Holiday Holiday 
BOs xs 254% 58% 55% 
25.... 26 585% 56% 
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Chicago Notes 





W. F. Fleek, of the Juergens & Ander- 
sen Co., left last week for his western 
territory and will be away for several 
months. 

Carl L. Smidt has opened a new retail 
jewelry store at 416 W. 63rd St. Mr. 
Smidt, formerly was employed by A. 
Sandberg. 

“Billy” Thomas, of Weigle & Rose, 
has completed a business trip through 
the North West and West and reports 
a good business. 

L. H. Merrill, the M. W. Savage Co., 
Minneapolis, spent some time in Chicago 
last week visiting with members in the 
trade and looking over new spring mer- 
chandise. 

8. E. Croft and M. C. Goldsmith, of 
the Seligman Jewelry Co., are in their 
respective territories visiting with their 
retail friends. Both will be away for 
several weeks. 

August Heurich, 3057 Lincoln Ave., 
accompanied by his wife and one daugh- 
ter, left last Monday for Florida and a 
trip to Cuba. They will be away for 
several weeks. 

Louis Schwartz, of Louis Schwartz & 
Son, wholesale jewelers, located in the 
Heyworth building, is making his semi- 
annual business trip through the South 
and South West. 

Fred A. Slaten, of C. D. Peacock, Inc., 
accompanied by his wife, left last week 
for California where they will remain 
for five weeks, visiting with friends and 
enjoying the warmer climate. 

Sam Gordon, wholesale jeweler, Okla- 
homa City, Okla., spent the greater part 
of the past week in Chicago looking over 
hew spring merchandise and calling on 
many of his old acquaintances. 

E. D. Gallagher, J. C. Johnson, S. O. 
Perry, H. R. Slining and M. C. Jaccard, 
of the Norris, Alister-Ball-Bridges Co., 
are spending about 10 days at the home 
effices replenishing their stock. 

Jack Glazer, of the K. & K. Import 
Co, New York, visited with the trade 
in Chicago last week on his way to the 
East after completing a successful busi- 
hess trip to California and the West. 

J. H. Mednikow, J. H. Mednikow & 
Co, Memphis, Tenn., and Mrs. Medni- 
kow, arrived in Chicago last week to 
femain here for about 10 days. They are 
combining business with pleasure. 


J. W. Hook, Hess & Hook, manufac- 
turers’ representatives, is making a busi- 
ness trip through the North West and 
will return to his headquarters in the 
Columbus Memorial building about 
March 6. 

Albert Ellbogen, accompanied by his 
wife, is making a three weeks’ pleasure 
trip to California and the West coast. 
While in the West the Ellbogens will 
call on many of their friends and renew 
old acquaintances. 

W. R. Neumann, Walter Neumann and 
J. I. Howell, all of W. R. Neumann & 
Co., wholesale jewelers, located at 162 
N. State St., left recently for their 
respective territories and will be away 
for several weeks. 

F. Smith, of the Smith Jewelry Co., 
Sioux Falls, S. D., and Mrs. Smith, 
called on many of their friends in Chi- 
cago last week. They stopped here on 
their way home from Biloxi, Miss., where 
they spent several weeks enjoying a rest. 

Charles T. Evans, secretary of the 
American National Retail Jewelers’ As- 
sociation, stopped in Chicago last Thurs- 
day to visit with many of his friends 
on his way back to New York from Ne- 
braska where he attended the State con- 
vention. 

Among the retail jewelers that visited 
the markets in Chicago during the past 
week were: G. W. Flanders, of G. W. 
Flanders & Son, Elkhart, Ind.; Mrs. W. 
Crowley, of William Crowley & Miller, 
Detroit, Mich.; Mrs. Leon Cahn, of Leon 
Cahn, Racine, Wis. 

Dave Newman, 10 S. Wabash Ave., 
returned to Chicago this week from a 
month’s pleasure trip through the South 
and South West. He was accompanied 
by his wife and visited the Panama 
Canal regions as well as Honduras and 
other interesting places. 

Fred ©. Emerson, manager of the 
Chicago office of the Eisenstadt Mfg. Co., 
has completed a business trip to Wis- 
consin and Illinois. Frank Redmond 
also of this company returned from 
southern Illinois where he called on his 
retail accounts for a few days. 

Philip J. Lauer, located at 159 N. 
State St., for some time, will remove his 
business this week to suite 830 in the 
Pittsfield building. The new space is 
larger and is more centrally located. 
Mr. Lauer is a wholesaler of jewelers’ 
and watchmakers’ supplies. 


Herman R. Holzner, recently ap- 














































pointed Chicago and midwestern repre- 
sentative for the Bristol Seamless Ring 
Co., of New York, just completed a busi- 
ness trip over his territory and has 
established permanent Chicago head- 
quarters at the Columbus Memorial 
building vaults. 

John R. Onclin and Sven Arton have 
taken space in suite 510 Heyworth 
building, for the purpose of doing watch 
repairing for the trade. Both men have 
had a wide experience in the repairing 
of watches, and both were formerly 
associated with some of the finest retail 
stores in Chicago. 

Charles T. Ahlborn announced last 
week that he has made satisfactory ar- 
rangements with Arthur Silberfeld, New 
York, to handle its line of merchandise 
in Chicago and the Middle West with 
headquarters at 159 N. State St. Mr. 
Ahlborn represents this house in con- 
nection with the other lines he now 
carries. 

It was erroneously stated on this page 
in the issue of Feb. 14 that A. C. Spitzer, 
29 E. Madison St., had resigned as rep- 
resentative of the Liberty Watch Co., of 
New York, in this territory. Mr. Spitzer, 
who has represented the company in 
Chicago for several years, states that 
he now represents and will continue to 
represent them here. 

“Bob” Myers, who recently sold out 
his interest in the R. & L. Myers Co., 
San Francisco, Cal., to his brother, Le- 
land Myers, stopped in Chicago last 
week for a few days on his way to New 
York and the East, where he will spend 
some time looking over the markets. 
Mr. Myers will enter into the wholesale 
tool and findings business for himself 
at San Francisco. 

Gus Nichols, one of the bandits who 
held up E. H. Porter, of Son & Prins, 
on Oct. 3, 1928, on a bus between St. 
Paul and Minneapolis, was convicted in 
the courts of Minneapolis last Friday 
and sentenced to serve from five to 40 
years in the State penitentiary. He will 
be tried again this week on the habitual 
criminal act, and it is hoped that a 50 
year sentence will be imposed. 

Mrs. Belle C. Dickinson, wife of Guy 
V. Dickinson, official of the Elgin Na- 
tional Watch Co., passed away on Monday 
morning, Feb. 18, at the Highland Park 
Hospital from pneumonia. Her mother, 
Mrs. W. H. Cloudman; brother, M. M. 





(Continued on page 86) 
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Chicago Notes 


(Continued from page 85) 











Cloudman, of Elgin, and husband, Guy 


V. Dickinson, Highland Park, survive 
her. Funeral services were held on 
Tuesday, at 2 p. m., at Trinity Church, 
Highland Park, and interment was at 
Elgin, Ill. 

R. E. Redeker and W. F. Burkley, 
trading as R. E. Redeker & Co., 32 N. 
State St., Chicago, have executed a deed 
of trust for the benefit of their credi- 
tors to Louis Goldman, of Goldman, Alls- 
house & Healy. The lack of capital and 
the inability of the debtors to organize 
their business with new finance is given 
as the chief reason for their present 
difficulties. The assets are listed as 
$4,565.78, including cash on hand $32.07; 
merchandise (cost) $2,561.41, machinery 
and fixtures (cost) $1,822.30 and sweeps 
(estimated) $150. The liabilities in 
merchandise, creditors on open account 
are $3,072.63, and on notes $1,907.35, 
making a total of $4,979.98. The busi- 
ness will be liquidated as speedily as 
possible and the most salvage for the 
creditors secured. 

In the matter of the Brotherhood 
Watch & Jewelry Co., Cleveland, Ohio, 
a petition for an ancillary receiver was 
filed last week by Rosenberg, Braude & 
Zimmerman, designated attorneys for 
members of the National Jewelers’ 
Board of Trade. E. H. Johnson 
was appointed receiver. This  con- 
cern had Chicago headquarters. in 
the Transportation building, 608 S. 
Dearborn St. Another store was dis- 
covered at Savannah, IIl., and it was 
learned that the Pekin, IIl., store was 
closed just before the holidays. The 
agent of the Transportation building 
filed a distress warrant just before the 
receiver was appointed and claimed prior 
lien on the property. It is also alleged 
that some of the property has dis- 
appeared. The receiver sent a man to 
Savannah, to make investigations, and 
it was found that a local bank was a 
creditor and had levied on some of the 
merchandise. It is believed that about 
$4,000 will be realized on the property 
located in the State of Illinois. The 
attorneys for the receiver are now in- 
vestigating the matter. 

The regular monthly luncheon meet- 
ing of the Chicago Jewelers Association 
held at the Palmer House on Tuesday 
of last week proved to be very inter- 
esting. President H. Paul Juergens 
presided. After disposing of routine 
business affairs including minutes, treas- 
urer’s report and the report of the ban- 
quet committees, President Juergens 
brought up the question of a date for the 
1930 banquet and the matter was re- 
ferred to the committee with instructions 
to confer with the Jewelers 24 Karat 
Club of New York and endeavor to 
arrange a date that would make it con- 
venient for members of the trade in 
both cities to attend both banquets and 
avoid the usual confusion when the 
two are held the same week. Mr. Juer- 
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gens then introduced Richard F. Fin- 
nigan, managing editor of the Chicago 
Journal, who chose for his subject, 
“Chicago.” Mr. Finnigan spoke of the 
criticism heaped upon Chicago by pub- 
lications of towns and cities throughout 
the country and made it very clear by 
statistics taken from court records and 
those of penal institutions that a very 
great majority of the criminal element 
in the city are from these cities and 
towns. 

The alertness of a watchmaker em- 
ployed by Klein & Co., 122 W. Madison 
St., caused the arrest of two men last 
Friday, who confessed to the stealing 
of two sample cases out of the auto- 
mobile of W. M. Selberg, manager of the 
Chicago office of the Bulova Watch Co. 
A young lady entered the store of Klein 
& Co., and asked the watchmaker to 
adjust her watch. In looking it over it 
was found to have no movement. The 
jeweler in making inquiry learned that 
her husband had bought the watch for 
$50 from a man in the garage where 
he is employed. This same watch regu- 
larly sells for $150, and the jeweler be- 
came suspicious and notified Lieut. Tom 
Carr, and his jeweler’s squad. They 
arrested two men, one who had a long 
criminal record, and the other a taxicab 
driver. The prisoners admitted follow- 
ing Selberg all morning and when he 
went in for his lunch they took the num- 
ber of the lock on the handle of his car 
and soon had a key made to fit it. They 
then helped themselves to two sample 
cases amounting to about $3,000. The 
stolen merchandise was taken to the cab 
driver’s home where they hid it for three 
days. The “crook” was doublecrossed 
when the division was made. He got 
empty cases and they were hard to dis- 
pose of. He knocked out diamonds in 
some of the cases and sold about $150 
worth. About $600 worth of the loot 
had been recovered up to Saturday and 
several hundred dollars worth more is 
expected to be turned over early next 


week. 








Detroit 


Some one threw a brick through the 
display window of the store of Louis 
Meier’s Sons, retail jewelers, Gratiot 
Ave. and the E. Grand Blvd., early one 
morning _ recently. The thief was 
forced to flee before he obtained much 
of value. 

The agility of Solomon Maneli, retail 
jeweler, 3335 Third Ave., resulted in the 
arrest on Tuesday afternoon, Feb. 19, 
of a man on a charge of grand larceny. 
The prisoner, according to the jeweler, 
came into the store and asked to see 
some rings. He selected one and then 
almost immediately ran for the door. 
Maneli grabbed a pistol and fired, the 
shot going wild. Then he leaped over 
the counter and succeeded in catching 
the man before he had gone far. He 
held his captive until the arrival of the 
police. 

A patrolman became suspicious early 
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on Wednesday when he saw two men 
walk slowly past the retail jewelry store 
of the Pearl & Jones Co., 9501 Gratiot 
Ave. He walked a block and then 
“doubled back,” finally hiding behind g 
building. Suddenly he saw one man 
hesitate and then throw a brick through 
the jewelry store window. Each of the 
men, the patrolman said, grabbed jewel. 
ry and started to run. He succeeded jn 
capturing both, however, before they 
had gone far. They were charged with 
breaking and entering. 








Milwaukee 





While business among Milwaukee re. 
tail and wholesale jewelers has _ been 
fair, there have been few callers from 
out-of-town due to the fact of extremely 
cold weather and poor road conditions, 

The building occupied by the Weller 
jewelry store, located at 221 W. Grand 
Ave., Wisconson Rapids, Wis., was de- 
stroyed by fire during the past week. 
Stock in the jewelry store estimated at 
$3,500 was destroyed or damaged by 
water and smoke. Both the building 
and the stock are covered by insurance, 
William Weller is the proprietor of the 
store. He has announced that he will 
reopen a store as soon as he can find 
a suitable location. 

A model wearing a $35,000 necklace 
of diamonds, emeralds and platinum is 
representing the Milwaukee Wholesale 
Jewelers’ Association, at the Style Court 
being held at the Hotel Schroeder today 
(Thursday) in connection with activi- 
ties of Mid-West Market Week. The 
necklace was secured by Adolph Possin, 
of the Boshardt-Possin Co., from Powers 
& Mayer, Inc., of New York. Besides 
the necklace, a ring valued at $3,000 
is being displayed as well as a brooch, 
bracelet and tiara. Following the show 
the exhibit will be displayed, under 
heavy guard, in the window of the store 
of Bunde & Upmeyer, Wisconsin Ave, 
retail jewelers. 








Kansas City 


Jules Borel & Co. have recently been 
incorporated. Jules Borel is president 
and Charles Borel, his brother, vice 
president and treasurer. 

A meeting of members of Zone seven 
of the retail branch of the Jewelry Trade 
Association was held at the Hotel Balti- 
more Wednesday, Feb. 20. Represel- 
tatives of all of the wholesale and mat- 
ufacturing jewelry establishments of the 
city were also present. The purpose of 
the meeting was to organize the retal 
branch of the industry of Missout, 
Kansas and Oklahoma. Bartley Doyle 
Philadelphia, and Ralph Roessler, presi: 
dent of the Indiana Retail Jewelers 
Association, were speakers. Thursday, 
Feb. 21, a luncheon was given in the 
Hotel Baltimore, at which Mr. Doyle w4 
guest of honor. 
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Recent Publications 


Old Silver of Europe and America, from 
Early Times to the Nineteenth Century. 
By E. Alfred Jones, M. A. Cloth. 376 pp. 
7% x 10 inches. Profusely illustrated with 
96 plates and photogravures. Published by 
. B. Lippincott Co., Philadelphia, Pa. 
Price $8.50. 

HE increased demand in silverware 

manifest among buyers of America in 

the last few years, which has been co- 
extensive with an increased interest in 
old American and European silver, has 
made this latter topic one of vital im- 
portance to the jewelers of the country 
who feel that now, as never before, they 
must be thoroughly versed not only on 
what is now made in the silversmithing 
world, but also what had been made in 
the past. For much of the silver in 
demand, today, are either replicas of 
the works of the famous craftsmen of 
the past, or designed on lines of pure 
forms represented in the various periods 
of design from classical times to the 
present day. Never has the silver buyer 
or the silver lover been more interested 
in the ancient works of silver than to- 
day, and never before has there been 
such a demand for information that 
would give the dealer, the collector and 
the layman, the knowledge that he needs 
in order to appreciate the meaning of 
the different designs, their origin and 
even their originators. 

For this reason, the work “Old Silver 
of Europe and America, from Early 
Times to the 19th Century,” by E. 
Alfred Jones, M.A., which has just been 
published by J. B. Lippincott & Co., of 
Philadelphia, is most timely, and will 
fil a want which, if not long felt, is 
extremely acute. True, we have, at the 
present time, a considerable amount of 
literature on silverware but many of 
the books on the subject are massive 
and detailed, and surround the essential 
facts with a lot of material which, 
though intensely interesting to the 
student are ofttimes unnecessary and 
confusing to the collectors, dealers and 
others who are not enthusiasts on the 
subject. 

Everyone who realizes the difficulty 
or securing accurate information about 
silver easily and quickly, after poring 
through the important historical works 
already issued, will welcome this new 
work of Mr. Jones, for, according to its 
publishers, it is the first in any lan- 
guage to give a brief yet comprehensive 
historical account of not only the old 
silver of Europe but that of America as 
well. Here, we have a compendium 
embracing all necessary facts and his- 
tory that is compiled by a real expert, 
for the author is widely known among 
experts in silver, as an authority on the 
subject. Among the works for which 
he Ils already famous are: “The Old 
Silver of the American Churches,” “The 
Gold and Silver of Windsor Castle,” 
The Old Plate of the Cambridge 
Colleges,” and “American Members of 
the Inns of Court,” not to speak of other 
works which touch on the subject more 





or less intimately. His new work is 
illustrated with 96 plates and photo- 
gravures, showing nearly 400 specimens 
or masterpieces of all ages, many of 
them never before published. Fifteen of 
these plates alone contain about 80 illus- 
trations of masterpieces of early Amer- 
ican silversmiths which are especially 
interesting at the present time. 


As the author points out in the brief 
introductory note, he has attempted, 
within the 376 pages, to compile for the 
first time, a brief historical account of 
the old domestic silver of Europe and 
America, and, fortunately, for the read- 
ers of this country, he begins the work 
with the silver of America. Devoting 
the first 47 pages to this subject, he 
gives illustrations of the most represen- 
tative masterpieces of the best crafts- 
men of Boston, New York and Phil- 
adelphia, that are to be found in such 
collections as that of Judge A. T. Clear- 
water, Francis P. Garvin, the Metro- 
politan Museum of Art, Worcester Art 
Museum, the New York Historical So- 
ciety, as well as those of the leading 
churches and private owners. 


The history of silversmiths in Amer- 
ica, he says, probably begins with one, 
Thomas Howard of Jamestown, Va., in 
1620 but whether he was a practical 
worker on the precious metal is doubt- 
ful. More tangible history begins with 
Robert Sanderson of Boston, the first 
silversmith in America, whose work lives 
after him. Sanderson had learned his 
craft in London and carried it with him 
to Massachusetts, and the mark he used 
here was the actual stamp used by him 
on silver wrought in England. There 
are several examples of Sanderson’s 
work surviving in American churches 
and in private ownership, together with 
specimens bearing his mark and those 
of his partner, John Hull. Specimens 
of Sanderson’s work as well as those 
of the leaders among the 150 silver- 
smiths recorded at Boston, before 1800, 
appear in the illustrations which Mr. 
Jones presents in this book, together 
with works of leading craftsmen of New 
York and Philadelphia. 

Over 80 silversmiths are recorded in 
New York before the Revolution, many 
of whose careers are described and also 
a large number in Connecticut, Mary- 
land, Virginia, South Carolina and 
Georgia, not to speak of individual 
craftsmen in other sections of the 
Colonies. 

We must also not forget that out- 
side the Colonies, there are Canadian 
silversmiths, while to the south, some 
excellent work was executed in Mexico 
after the Spanish Conquest, which fact 
is emphasized by the author. 

Next in importance to the chapter on 
American silversmithing, as far as the 
ordinary reader is concerned, is that on 
the history of the goldsmiths’ and silver- 
smiths’ art in England, to which nearly 
80 pages of this work are devoted, to- 
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gether with about 16 plates showing 
illustrations covering briefly the history 
of the crafts from the time of the Nor- 
man Conquest through the reign of 
George III. In this chapter are com- 
piled the essential points that are to be 
found in most of the great historical 
works on British silver and the author 
brings out many interesting important 
facts that have not heretofore been 
brought to the attention of the collector 
and student. 

Lack of space forbids further detail 
of the work, except to say that the other 
countries treated include: Belgium, the 
Baltic States, Channel Islands, Czecho- 
slovakia, Denmark, France, Germany, 
Holland, Hungary, Ireland, Italy, Nor- 
way, Poland, Portugal, Russia, Scotland, 
Spain, Sweden and Switzerland, while 
the last chapter of the work is devoted 
to the subject of spurious plate and the 
practice in forgeries of “antiques” which 
has resulted in the swindling of col- 
lectors and patrons of art from the 
earliest days to the present time. A 
study of this chapter alone with a de- 
scription of the various ways by which 
marks have been faked and genuine 
marks have been worked into spurious 
products, should be worth to the ordi- 
nary collector, many times the cost of 
the volume. 

The work ends with a complete and 
copious alphabetical index, affording 
ready reference to all matters touched 
on in the text. 

How thoroughly the author has 
studied the subject may be had from a 
perusal of the preface, giving the hun- 
dreds of sources of information drawn 
upon and the credits to people in all 
parts of the world, to whom he was in- 
debted for photographs, for facts or for 
opportunities to study collections of 
famous masterpieces. 

The above is, in no way, an attempt 
to review this excellent work of Mr. 
Jones’, but simply calls attention to some 
of the many important features that 
make it valuable to the dealer, collector 
and even the buyer of silverware. THE 
JEWELERS’ CIRCULAR hopes to present a 
more technical review of the contents 
of the work in some future issue. 








Consular Notes 


A concern in Panama City, Panama, 
is in the market for cheap jewelry, in- 


cluding rings, bracelets, lockets, ear- 
rings, stick pins and sleeve links. For 
further information those _ interested 


should communicate with the Bureau of 
Foreign and Domestic Commerce at 


Washington, D. C., or any of its 
branches, and refer to File No. 36324. 
OK ok bd 


A concern in Dresden, Germany, is 
seeking the agency for low priced jewel- 
ry, fancy combs and pendants, accord- 
ing to the Bureau of Foreign and Do- 
mestic Commerce. Further information 
will be furnished by the Bureau at 
Washington, D. C., or any of its 
branches, if upon writing reference is 
made to File No. 36240. 
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Full Allowance On 


Precious Metal Scrap Your 


Gold, 


Silver 
and 
Platinum Q) 


Only accurate assaying and 
refining can determine the 
platinum and palladium 
content in old jewelry, 
sweepings and polishings. 


Careful 
Individual 
Preparation 
and Assaying 
by experts in precious 
metals, working with 
the most highly per- 
fected equipment. 


Our prompt settlements 
cover all precious metals. 





Spyco Smelting & Refining Co. 
51 South Third Street 


Minneapolis =— Minnesota 


Send your next lot to 


HANDY & HARMAN 
Bridgeport, Conn. 


Service Plants— 


Providence, R. I. 
Fulton and Gold Sts., New York City 
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Every lot is handled with exacting care with a view to your continued patronage. 


SHIP US YOUR NEXT ACCUMULATION 


DEENAME DEENOTES DEEPENDABILITY 


THOMAS J. 


DEE & COQ. 


. Sales Office Refiners - Manufacturers Refining Plant 
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HREE tools herein described are not, 

to my knowledge, obtainable from 
any material dealer; they are tools made 
and used in the Finishing Department 
of a large American watch factory. 

The first to be described is intended 
for use as a polisher to brighten up 
jewel settings. The next time you clean 
a watch, plan to have one ready for use 
and see what a great difference it will 
make in the appearance of jewel set- 
tings. 

Go to your druggist and ask him for 
a few of the very smallest sized cork 
stoppers he has; the size he would use 
as a stopper for the tiny phials of 
medicine he puts up. Sharpen a piece 
of pegwood to a point and force it into 
the center of the largest end of the cork 
stopper, just far enough to steady it. 
Now melt and drop plenty of shellac 
around the pegwood where it enters the 
stopper, shaping it up around the peg- 
wood and over the surface of the stopper 
with the fingers before it cools. You 
now have a cork stopper with a piece 
of pegwood cemented into the top for a 
handle, but before it is ready for use it 
must be shaped to the required shape. 
This is accomplished by rubbing it over 
the surface of a file, between thumb and 
finger, until it has assumed the shape 
of a cone; tapering gradually from the 
top to the point. Now take a piece of 
chamois and rub it briskly with a stick 
of polishing rouge until it is thoroughly 
covered, and then, holding the polisher 
handle between thumb and finger, rub 
the stopper over the rouge-impregnated 
chamois with a brisk rolling motion 
until it is thoroughly saturated. with 
Touge. By inserting the tapered end 
of the rouge-covered stopper into the 


THE JEWELERS’ CIRCULAR 





Three Handy Tools and 


How to Make Them 


By A. Sevrets 


jewel-setting and twirling the handle 
between your thumb and finger, a high 
luster will be imparted to the mtetal. 
The handle can be cut off to any desired 
length, but for convenience should be 
about two and one-half inches long. 


HE second tool is intended, primarily, 
for use as a beat tool but can be used 
for various other purposes. It is best 
made from the handle of an old escape- 
ment file but can be made from any flat 


It is also used as a tool for truing the 
inner hairspring coil, that one lying next 
to the collet, up or down, and also as a 
tool for levelling the collet without re- 
moving from the watch when it has 
not been staked on the staff as far as 
it will go. If there is any wavy mo- 
tion to the hairspring, when sighting 
across its surface, if you will closely 
examine the inner coil you will probably 
find that it is not perfectly level. This 
being so, with your beat tool inserted 
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Watchmakers’ tools submitted by A. Sevrets 


piece of steel. If you use the escape- 
ment file, grind out about three quar- 
ters of the thickness back from the end 
a distance of a-half-inch or more, taper- 
ing this ground out portion, on its sides, 
down to a knife edge at the extreme 
point." You will then have a tool that 
can be inserted easily between the cock 
and the surface of the hairspring, and 
thus be enabled to put the watch in 
accurate beat without the necessity for 
removing the balance from the watch. 
Simply hold the balance at rest with 
the forefinger of one hand, the slot in 
the collet facing you, insert the point of 
the tool and turn in either direction. 


under the cock, it will be found a com- 
paratively easy task to force the inner 
coil up or down, as the case requires, 
with the point laid ‘on the coil and forc- 
ing down, or under it and prying up. 
Often the wavy motion of the body of 
the spring is not due to the inner coil 
being out of level but because the collet 
is not staked on the staff level. This 
being so, it is only necessary to insert 
the beat tool under the cock, its ‘end 
resting on the top: of the collet ard, 
using the under side of thé cock ‘as''a 
leverage against which to pry, force ‘it 
down into position. During this opera- 
(Continued on page 90) 
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UT a few hours ago I had the occa- 

sion to look for a fancy wrist band 
for a lady’s wrist watch, in one of New 
York’s stores. The one thing that at- 
tracted my attention was a small sand- 
glass in a carved wooden frame. Like 
the hour-glass of many centuries ago, 
it had two funnels connected in the cen- 
ter by a thin tube, through which the 
fine sand filtered. 

Unlike this three-minute sand-glass 
sold in department stores today, which 
are used for timing the boiling of eggs, 
the first portable time-keeper indoors 
and outdoors, early in our history, was 
a similar device but a much larger sand- 
glass. 

It would take for that sand-glass a 
whole hour, and it was therefore called 
the “hour-glass.” The inconvenient fea- 
ture about this sand-glass, aside from 
not being able to put it in your vest- 
pocket, was the fact that it had to be 
reversed immediately at the end of each 
hour. 

Of course, they had sundials as time- 
keepers, which always registered the 
hour of day by the sun’s shadow. This 
was God’s own time. 


UT sundials were only serving the 

people through the sunny hours. If 
the day was cloudy, or even on a clear 
day after the sun was down in the 
heavens, fleeting, intangible time didn’t 
register itself on the sundial, which was 
then merely an ornament. 

Even after the sundial was perfected 
with its gnomon pointing to the polar 
star, and its hour-figures carefully laid 
out in accordance with the latitude and 
longitude of each locality, it was merely 
decorative unless the sun sent forth its 
rays. 

There was a time when the sun was 
the sole time-keeper. People were afraid 
to be out in the dark. At sunset they 
crawled into their caves and barricaded 
the entrance against the wild beasts. 
The sun heralded the day. 

Later the more intelligent cave dwell- 
ers discovered that the shadow of the 
sun changed during the day. They ob- 
served the changing shadows on rocks 
and trees. The leader of one of the 
cave dwellers’ clans—perhaps the Edi- 
son of that day—invented the first sun- 
dial in a crude, marked rock alongside a 
tree, thus letting the shadow indicate the 
hour of day. 

Like the present day dress designer, 
who predicted that women’s dress would 
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From the Hour Glass to the 
Wrist Watch 


Lecture illustrated with stereopticon views and delivered by Samuel Bernard, founder of Timeology, before the French Unj. 
versities Post, American Legion, at their February meeting, which was held recently at the Fraternities Club, 38th St. an 


Madison Ave., New York. 


change with the hours of day—short in 
the morning and long at night—so the 
sun told them that it was noon when it 
was directly overhead. 

At night they had to resort to other 
means of telling time. They would make 
a rope from straw or grass, dampen it 
thoroughly. They would knot it at 
equal distances and would then light 
one end of it and let it smolder until the 
burning of a knot indicated the end of a 
two or three hour period. 


N old Alexandria, and even earlier, in 

ancient China, historians tell us that 

four thousand years ago, the first water- 
clock was made by a Chinese emperor. 

It was only a basin of water, with a 
small hole in the bottom, and the con- 
stant dripping of the water registered 
the passing hour. Regardless of the cli- 
matic condition, rain or sunshine, day 
or night, whether indoors or outdoors, 
these water-dripping time-keepers told 
time to the noblemen of Alexandria, 
Athens and Rome. 

Town-criers were as popular then as 
radio announcers are today. A watch- 
man piously watched the drip, drip of 
the water-clock, and the town-crier in 
turn announced the hour in the public 
square. 

They had their inconveniences, how- 
ever. For, although they had no auto- 
mobiles in those days exceeding the 
speed limit or otherwise, there was a 
good deal of dust. This would find itself 
inside the water-clock-basin, and thus 
cause the clogging of the time-keeping 
end, resulting thereby in the slowing up 
of the flow of water. 

Think of a water-clock at this time of 
the year! On waking up in the morn- 
ing, with just a few degrees above zero, 
you would find the ‘mechanism” of your 
clock just a cake of ice! 


EOPLE began to realize the need 

for some better means for telling 
time. There were some like Lindbergh 
today, experimenting with gears and a 
rock which served as motive power, and 
who were trying to give people time- 
keepers that could be depended upon 
under all conditions. 

Before they had a swinging pendulum 
in clocks, invented by Galileo, they had 
a revolving device on the top of the 
clock known in our profession as the 
“Foliot Balance.” In the 14th century, 
the most elaborate clock in the world, 
the famous Strassbourg clock, built with 
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this kind of “escapement,” controlling 
the movement of the wheels, did not 
keep time much nearer than two houn 
a day! 

But several centuries ago, few clock 
had dials—what some of you probably 
call “faces.” The wheels of the clock 
had to have a special house, and not ip. 
frequently a whole floor to accommodate 
their bulky proportions. For striking 
the hour, they had constructed the most 
elaborate automatons—there were all 
kinds of “smiting Jacks,” alongside im. 
mense bells, and these with an ax ora 
hammer, would tell the townsmen th 
hour. 

Then when they began to have dials 
on clocks they never thought for many, 
many years of putting on a hand to tel 
minutes! They had but one hand, a 
hour hand, and that did not tell the hou 
truthfully... . 



























HE first watch made entirely of iron, 

and more than six inches in diameter, 
was the greatest invention of the day, 
early in the 16th century. And then when 
they began to make them smaller, and 
more beautiful, they were at best inac- 
curate and very cumbersome, although 
the cases were exquisitely decorated and 
often heavily jeweled. 

Watches, as a matter of fact, wer 
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considered a luxury. Less than a cer t 
tury and a half ago watches were po o 
sessed only by the few. American his 

tory books tell us that when Major Ar 

dre, captured by the American soldiers, ‘ 
was accused of being a spy, he said the th 
accusation was preposterous, that lk ¥ 
was a gentleman, and to prove this lt : 






showed them that he possessed a watch 

Times have changed, watches are nov 
not only pieces of jewelry, but they at 
necessities to the busy people of today. 
Now everyone owns a watch, a better 
one than Major Andre could have put 
chased in the days of Colonial America. 




















Three Handy Tools 
(Continued from page 89) 
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tion you will, of course, be holding th 
balance at rest. 


HE third tool is made from any fait 
sized pivot broach. It is intend 
for use as a means of spreading th 
regulator-pins in order that you mum 2 : 
clearly see whether or not the overt 
(Continued on page 92) 
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United States Patents 
Issue of Feb. 19, 1929 


1,702,335. CHAIN. RiIcHARD BLAICH, Prov- 
idence, R. I., assignor to Speidel Chain 
Co., Providence, R. I. Filed April 26, 
1928. Serial 272,928. 3 Claims. 


A chain comprising a series of links each 
formed of sheet stock of a width substan- 
tially the length of one of the walls and 
formed generally rectangular in shape the 
opposite walls being spaced substantially the 


C 
a 4 


Lf 
<a 


same distance apart whereby a substantially 
square cross section is presented, and flanges 
on one end wall of each link to engage the 
end wall of the next link and space it in- 
wardly therefrom. 


1,702,860. CLASP. Sven O. MyrsereG, East 
Providence, R. I., assignor to Provi- 
dence Stock Co., Providencé, R. I. Filed 
Jan. 31, 1927. Serial 164,891. 4 Claims. 

A clasp for the end of a bracelet, com- 
prising a tongue on one end of the brace- 

let, the other end of the bracelet having a 


42 45 
ry 


vid 
S9 S/S 


recess to receive said tongue, formations be- 
tween said tongue and recess to retain the 
same therein, and a rigid lip extending from 
the recess end of the bracelet to guide said 
tongue into said recess. 


1,702,674. BELT BUCKLE. Car. C. 
MAN, New York. Filed Nov. 18, 1926. 
Serial 149,236. 1 Claim. 

The combination with a belt having a 
doubled end, of a flat plate secured between 
the faces of the belt and having a plurality 
of openings therein, and a buckle carried on 


VENE- 





the other end of the belt, a hook on said 
buckle adapted to enter the openings in the 
Plate selectively to releasably secure the 
same to the buckle, and the belt beneath said 
openings constituting a covering for the end 
of the hook whereby it will not touch the 
clothing of the wearer. 


1,702,898. FINGER RING. Harry DIn- 
HOFER, New York, N. Y. Filed March 
25, 1927. Serial 178, 168. 1 Claim. 


A construction for facilitating the per- 





~~ 
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Manent joinder of finger ring parts to form 
4 single, continuous, encircling ring, com- 
Prising a ring top having a pair of down- 
wardly projecting channel-shaped shank 


parts, a ring shank having its terminations 
adapted to be soldered thereto, said shank 
having a shoulder near each of its ends and 
a stud projecting from each of said shoul- 
ders, said studs projecting upwardly into 
the channel- shaped extensions when the ring 
top and shank are placed together, these 
channel-shaped extensions being of such size 
that the walls of the same closely embrace 
and partly surround said studs, the outer 
face of the shank aligning with the outer 
face of the channel-shaped shank parts, so 
that said shank and shank parts when per- 
manently joined by soldering combine to 
form a continuous permanent immovable 
shank. 


1,702,894. WATCHCASE. Harry DINHOFER, 
New York. Filed Dec. 16, 1927. Serial 
240,366. 4 Claims. 

A watch case, a pair of spaced strips se- 
cured thereto and projecting from said case, 

a bar connecting said strips, a wrist-strap 

























receiving casing having a hollow part in 
which said bar is located, a flange on said 
casing bent over and enclosing the bar, and 
a cover plate secured over the bent-over 
flange and the bar. 


1,702,895. CONNECTION DEVICE FOR 
WATCH 


ES. JULIUS DINHOFER, New 
York. Filed April 12, 1928. Serial 
269,386. 4 Claims. 


An article of the class described compris- 
ing a frame having a pair of spaced arms 
provided with ends adapted to enter open- 
ings in a watch case, means for spreading 
said arms apart comprising a member mov- 





ably mounted on the frame and capable of 
movement to a position between the arms, 
and means on said member for engaging 
with the arms to hold said arms in their 
distended position while said member is lo- 
cated in between the arms. 


DESIGNS 


77,764. WRIST-WATCH CASE. FREDERICK 
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G. GRUEN, Cincinnati, 


Ohio, assignor to 
The Gruen 


National Watch Case Co., 


Cincinnati, 


Serial 
41,4 UG: 


LILLIAN V. M. —— 
N. Y., assignor to Wm. 





Ohio. 
27,744. 


Filed Aug. 8, 


1928. 


Term of patent 7 years. 


Toronto, Ont., Can. 


Serial 27,799. 


77,774. 
SI 


NINGS, 


Quaker 


Filed Nov. 


Providence, 





SPOON OR SIMILAR ARTICLE. 


Niagara Falls, 
A. Rogers, Ltd., 





Filed Aug. 13, 1928. 


Term of patent 14 years. 


SALT OR PEPPER SHAKER OR 
MILAR a 


JAMES W. JEN- 
I., assignor to 








Silver 


17, 


Co. 


, 


1928. 


Attleboro, 


Mass. 


Serial 28,929. 


Term of patent 7 years. 


77,775. 


SIMILAR ARTICLE. 


NINGS, 
Quaker 





Providence, 


Silver 


Co. 


R. 


Attleboro, 


SALT OR PEPPER SHAKER OR 


JAMES W. JEN- 


I., assignor to 
Mass. 
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Filed Nov. 17, 1928. Serial 28,930. 
Term of patent 7 years. 


77,787. WATCHCASE. CHARLES OPPEN- 
HEIM, Chicago, Ill., assignor to Sears, 


Roebuck & Co., Chicago. Filed Nov. 1, 
1928. Serial 28,727. Term of patent 14 
years. 


77,791. BELT BUCKLE. REUBEN SLOTE, 
Mount Vernon, N. Y., assignor to Slote 




















& Schaffer. Filed Dec. 5, 1928. Serial 
29,124. Term of patent 3% years. 


77,792. SPOON OR SIMILAR ARTICLE. 


AxgEL ,H.. Star, Providence, R. I. as- 
signor to The Alvin Corp., New York. 


~~ 














Filed Oct. 13, 1928. Serial 28,478. Term 
of patent 14 years. 


United States Trade-Marks 
Issue of Feb. 19, 1929 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 271,730. A. & Z. CHAIN Co., Providence, 
R. I. Filed Aug. 30, 1928. 


tip erfold 


For Buckles for Belts and Shoes, and 
Metal Extension and Enlargement Devices 
for Watch Straps, All Made of or Plated 
with Precious Metal; Complete Metal Watch 
Strap Bracelets and Cuff Links. 

Claims use since March 1, 1928. 
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Issue of Feb. 12, 1929 (Continued) 


Ser. 273,019. Sigma Detta Pi, Columbus, 
Ohio. Filed Sept. 26, 1928. 


For Pins Made of or Plated with Precious 
Metal. 
Claims use since Novy. 15, 1927. 


Ser. 276,244. Davin BEHRMAN, New York. 
Filed Dec. 4, 1928. 


is 


For Articles of Jewelry for Personal Wear, 
Not Including Watches. 
Claims use since Jan. 1, 1928. 
Ser. 276,257. IsRAEL FEINGOLD, New York. 
Filed Dec. 4, 1928. 


B 


For Articles of Jewelry for Personal Wear, 
Not Including Watches. 
Claims use since Jan. 1, 1928. 








Ser. 276.831. BuLova WATCH Co., INc., New 
York. Filed Dec. 17, 1928. . 


Miss Liberty 


For Ladies’ Wrist Watches. 
Claims use since Jan. 18, 1927. 


Ser. 275,317. LAWRENCE C. May, New York. 
Filed Nov. 14, 1928. 


MAY *BLOSSOM 


For Finger Rings. 
Claims use since December, 1921. 


Trade Mark Registrations Renewed 
Issue of Feb. 19, 1929 


32,625. WATCHCASES. Registered March 
28, 1899. THe FauHyYs WaTCH CASE Co., 
Sag Harbor, N. Y. Renewed March 
28, 1929, to Joseph Fahys & Co., New 
York, by change of name. 


253,173. POLISH FOR GOLD, SILVER, 
PLATED WARE, GLASS, AND LIKE 
MATERIAL. Wm. A. Rocers, L¢q., 
Toronto, Ont., Can., and Niagara Falls, 


a 
Filed Aug. 25, 1928. Serial 271,568. Pub- 
lished Dec. 4, 1928. 
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PRINTS 


11,545.—Title: THIS TWENTIETH CEN. 
TURY IS HARDLY THIRTY YEARS 
OLD. For Watches. BLAck, Starr & 
ia New York. Published Jan. 15, 


Trade Mark Registrations Granted 
Issue of Feb. 12, 1929 (Continued) 


252,509. SILVER-PLATED HOLLOW WARE, 

TABER & TIBBITS, INC., Wallingford, Conn, 

Filed Aug. 15, 1928. Serial 271,090. PUB. 
LISHED NOV. 20, 1928. 


252,510. SILVERWARE—NAMELY, HOL- 
LOW WARE AND FLATWARE. Wen- 
a STERLING Spoon Co., Bridgeport, 
onn, 

Filed Aug. 15, 1928. Serial 271,097. PUB- 

LISHED NOV. 6, 1928. 


252,511. BAR PINS, BRACELETS, 
BROOCHES, CHARMS, CLASPS, CUFF 
LINKS, EARRINGS, LAVALLI®RES, 
LOCKETS, PINS, PENDANTS, FINGER 
RINGS, SAUTOIRS, STUDS (ALL 
MADE OF PRECIOUS METAL), AND 
SIMILAR ARTICLES OF PRECIOUS- 
METAL JEWELRY FOR PERSONAL 
WEAR, BUT NOT INCLUDING 
WATCHES. B. L. BOUER-GOLDSTEIN Co., 
Chicago. 

Filed Aug. 16, 1928. Serial 271,114. PUB- 

LISHED NOV. 20, 1928. 


252,516. SILVER-PLATED FLAT TABLE- 
WARE. INTERNATIONAL SILVER Co., Mer- 
iden and Bridgeport, Conn. 

Filed July 28, 1928. Serial 270,296. PUB- 

LISHED NOV. 6, 1928. 


252,571. FRATERNITY BADGES, COATS 
OF ARMS, SHIELDS, LAPEL BUT- 
TONS, FINGER RINGS, LOCKETS, 
FLASKS, BAR PINS, BRACELETS, 
BELT CUFF LINKS; 
WATCH, NECK, AND PIN CHAINS; 
CHARMS, SCARFPINS, LAPEL AND 
BREAST PINS, COMPACT CASES, 
FAVORS; TOILET SETS, TABLE 
WARE BOTH FLAT AND HOLLOW; 
POCKETKNIVES, TIE CLASPS, ALL 
OF PRECIOUS METALS. Tau Kappa 
EPSILON FRATERNITY, Lombard, III. 

Filed June 19, 1928. Serial 268,325. PUB- 

LISHED NOV. 20, 1928. 


252,580. WATCHES AND WATCH MATE- 
RIALS—NAMELY, LUMINOUS HANDS 
AND DIALS, DIALS OF ALL KINDS, 
ALL PARTS FOR WATCHES AND 
CLOCKS, ALARM WATCHES AND 
ALARM CLOCKS, TIMEKEEPERS 
AND TIMEPIECES. L. MonNNIER & CIB, 
La Chaux-de-Fonds, Switzerland. 

Filed June 2, 1928. Serial 267,379. PUB- 

LISHED NOV. 6, 1928. 








Three Handy Tools 
(Continued from page 90) 


lies in the center of the space between. 
As you know, the overcoil must lie in the 
center of the space between the pins, 
hugging neither one nor the other at 
any time. If the pins are close to 
gether, no light visible on either side 
of the overcoil, it is rather difficult to 
tell whether or not it is acting properly. 
Therefore, this tool was fashioned as 8 
ready and convenient means to use 80 
that the position of the pins would not 
be disturbed. 

Take the pivot broach and taper one 
end down to a knife-edge, inserting the 
other end into a piece of pegwood, about 
three inches long, to be used as a handle. 
Melt and drop shellac around the broach 
where it enters the pegwood in order 
to hold it, and you now have the tool 
It can readily be seen just why the end 
was tapered: the wedge-like point im 
serted between the pins forcing each 
apart an equal distance but, when with- 7 
drawn, allowing both pins to snap back” 
into their original position. q 





